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PERANCANGAN GUIDEBOOK JURNAL MENGENAI

PERSONAL BRANDING UNTUK MEMASUKI

DUNIA KERJA

(Dewinta Aprilia Dwiwardani)

ABSTRAK

Personal branding merupakan proses membangun, mengelola citra atau reputasi
diri. Dengan itu Personal branding memberikan gambaran besar akan nilai,
kepribadian, skill atau kemampuan, serta kualitas lainnya yang dapat membentuk
persepsi yang positif dari masyarakat terhadap seseorang. Oleh karena itu, Personal
branding menjadi hal yang perlu dimiliki oleh individu untuk bersaing di dunia
kerja. (Purwanti, 2023) Dimana Personal branding membentuk bagaimana
seseorang ingin dilihat di mata orang lain. Membawakan nilai-nilai positif
seseorang dan value sebagai individu. Namun pemahaman mengenai Personal
branding bagi kalangan dewasa muda masih tergolong dangkal. Sehingga banyak
yang masih belum tau cara membangun personal branding dan pentingnya
membangun personal branding. Dengan itu, diciptakan solusi perancangan
guidebook jurnal yang dapat memberikan materi lebih dalam mengenai personal
branding, memberikan cara membangunnya dan memberikan aktivitas untuk
mempraktekannya langsung. Untuk merancang desain tersebut digunakan
metodologi perancangan oleh Robin Landa agar dapat mengarahkan perancangan
sesuai dengan kebutuhan desain guidebook jurnal yang ingin dicapai.

Kata kunci: Perancangan, Guidebook, Personal, Branding
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DESIGNING A JOURNAL GUIDEBOOK REGARDING

PERSONAL BRANDING FOR ENTERING

THE WORLD OF WORK

(Dewinta Aprilia Dwiwardani)

ABSTRACT (English)

Personal branding is the process of building, managing one's image or reputation.
With that, personal branding provides a big picture of values, personality, skills or
abilities, as well as other qualities that can form a positive perception of a person
from society. Therefore, personal branding is something that individuals need to
have to compete in the carrier world. (Purwanti, 2023) Where personal branding
is able to shape how a person wants to be seen in the eyes of other people.
Showcasing a person's positive values as an individual. However, understanding of
personal branding among young adults is still relatively shallow. Due to that, many
people still don't know how to build their personal branding and knowing the
importance of building personal branding. With this, a journal guidebook design
solution was created that can provide deeper material in understanding personal
branding, providing ways to build it and activities to practice it directly. To design
this design, Robin Landa's design methodology will be used in order to direct the
design according to the journal guidebook design needs that were to be achieved.

Keywords: Design, Guidebook, Personal, Branding
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