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PERANCANGAN WEBSITE MODERN ANXIETY  

 (Maura Nadinea Prasetyana) 

ABSTRAK 

 

Modern anxiety merupakan jenis kecemasan sosial yang semakin relevan di era 

digital, ditandai dengan rasa takut berlebihan yang sering disertai gejala fisik seperti 

jantung berdebar, keringat berlebih, atau rasa cemas yang mendalam. Kondisi ini 

tidak hanya dipicu oleh interaksi langsung, tetapi juga tekanan sosial dari media 

digital, seperti kebutuhan untuk memenuhi ekspektasi tertentu atau ketakutan 

terhadap penilaian di platform online. Jika dibiarkan berlanjut, modern anxiety 

dapat berkembang menjadi gangguan kecemasan sosial yang memengaruhi 

kemampuan individu dalam menjalani kehidupan sosial, profesional, maupun 

akademik. Penelitian ini bertujuan merancang media informasi berupa website 

interaktif yang berfungsi untuk meningkatkan kesadaran (awareness) dan 

memberikan panduan awal dalam menangani kecemasan sosial di kalangan 

generasi muda. Proses perancangan menggunakan metode Design Thinking, yang 

melibatkan tahapan penelitian melalui wawancara dan kuesioner untuk menggali 

kebutuhan target audiens secara mendalam. Selain itu, hasil perancangan mencakup 

media pendukung seperti konten promosi di media sosial dan merchandise untuk 

memperluas jangkauan serta meningkatkan kesadaran tentang pentingnya 

memahami dan menangani modern anxiety. 

 

Kata kunci: Kecemasan Sosial, Generasi Muda, Website, Modern, Kesadaran 
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Website Design of Modern Anxiety 

 (Maura Nadinea Prasetyana) 

ABSTRACT (English) 

 

Modern anxiety is a type of social anxiety that is increasingly relevant in the digital 

era, characterized by excessive fear that is often accompanied by physical 

symptoms such as heart palpitations, excessive sweating, or deep anxiety. This 

condition is not only triggered by direct interaction, but also social pressure from 

digital media, such as the need to meet certain expectations or fear of judgment on 

online platforms. If left unchecked, modern anxiety can develop into a social anxiety 

disorder that affects an individual's ability to live a social, professional, or 

academic life. This study aims to design information media in the form of an 

interactive website that functions to increase awareness and provide initial 

guidance in dealing with social anxiety among the younger generation. The design 

process uses the Design Thinking method, which involves research stages through 

interviews and questionnaires to explore the needs of the target audience in depth. 

In addition, the design results include supporting media such as promotional 

content on social media and merchandise to expand reach and increase awareness 

of the importance of understanding and dealing with modern anxiety. 

 

Keywords: Social Anxiety, Young Generations, Website, Modern, Awareness 
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