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ANALISIS ENVIRONMENTAL CONCERNS DANMORAL
NORMS SEBAGAI FAKTOR PENDORONG PURCHASE
INTENTION: MODEL MODERASI SUSTAINABLE
MARKETING PADA PRELOVED LUXURY FASHION

(Vinsha Aulia Putri Liong)

ABSTRAK

Fast fashion telah menyebabkan dampak lingkungan yang signifikan, seperti
limbah tekstil dan polusi. Sebagai alternatif yang lebih berkelanjutan, preloved
luxury fashion semakin populer, karena menawarkan solusi untuk mengurangi
konsumsi berlebihan dan limbah. Pasar preloved luxury fashion sendiri
diperkirakan akan tumbuh pesat, dengan banyak merek mewah yang kini terlibat
dalam pasar preloved untuk mendukung keberlanjutan. Metode yang digunakan
dalam penelitian ini adalah deskriptif kuantitatif serta non-probability sampling
dengan menggunakan data dari 155 responden yang kemudian diolah
menggunakan SmartPLS versi 4. Temuan pada penelitian ini adalah
environmental concern for luxury fashion berpengaruh positif terhadap
sustainable luxury experience. Lalu, environmental concern for luxury fashion,
sustainable luxury experience, dan moral norms towards preloved luxury fashion
berpengaruh positif terhadap preloved luxury fashion purchase intention.
Sementara, attitude strength towards preloved luxury fashion tidak berpengaruh
dalam memperkuat hubungan positif environmental concern for luxury fashion
terhadap sustainable luxury experience.

Kata kunci: Preloved Luxury Fashion, Sustainable Marketing, Circular
Fashion, Fast Fashion, Luxury Fashion
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ANALYSIS THE ENVIRONMENTAL CONCERNS AND MORAL
NORMS AS DRIVER FACTORS OF PURCHASE INTENTION: A
MODERATED MODEL OF SUSTAINABLE MARKETING IN

PRELOVED LUXURY FASHION
(Vinsha Aulia Putri Liong)

ABSTRACT

Fast fashion has caused significant environmental impacts, such as textile
waste and pollution. As a more sustainable alternative, preloved luxury
fashion is increasingly popular, as it offers a solution to reduce
overconsumption and waste. The luxury fashion preloved market is expected
to grow rapidly, with many luxury brands now involved in the preloved
market to support desirability. The method used in this research is
descriptive quantitative and non-probability sampling using data from 155
respondents which was then processed using SmartPLS version 4. The
findings in this research are that environmental concern for luxury fashion
has a positive effect on the experience of sustainable luxury. Then,
environmental concern for luxury fashion, sustainable luxury experiences,
and moral norms for preloved luxury fashion have a positive influence on
purchasing intentions for preloved luxury fashion. Meanwhile, the strength
of attitudes towards preloved luxury fashion has no effect in strengthening
the positive relationship of environmental concern for luxury fashion on
sustainable luxury experiences.

Keywords: Preloved Luxury Fashion, Sustainable Marketing, Circular
Fashion, Fast Fashion, Luxury Fashion
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