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ANALISIS PENGARUH ENVIRONMENTAL CONCERN,
PERCEIVED CONSUMER EFFECTIVENESS, PERCEIVED

ENVIRONMENTAL KNOWLEDGE, DAN ATTITUDE TOWARD
GREEN PRODUCTS TERHADAP GREEN PURCHASE

INTENTION: TELAAH PADA BRAND RAMAH
LINGKUNGAN SETALI INDONESIA

Tiffany Kylie Darmawan Trenggono

ABSTRAK

Industri fashion berkontribusi signifikan terhadap pencemaran lingkungan, dengan
limbah pakaian di Indonesia mencapai 2,3 juta ton per tahun. Fenomena fast
fashion, yang menggunakan bahan berkualitas rendah dan bersifat tidak ramah
lingkungan, menjadi penyebab utama masalah ini. Sebagai solusi, slow fashion
hadir dengan pendekatan berkelanjutan, menggunakan bahan daur ulang dan
mendukung kesejahteraan sosial. Penelitian ini bertujuan untuk menganalisis
faktor-faktor yang mempengaruhi niat beli masyarakat Indonesia terhadap produk
fashion ramah lingkungan, dengan fokus pada brand Setali Indonesia. Penelitian
ini menggunakan metode penelitian deskriptif dengan pendekatan nonprobability
sampling. Data dikumpulkan dari 156 responden berusia 17-40 tahun yang
mengetahui merek Setali Indonesia tetapi belum pernah membeli produknya.
Analisis dilakukan menggunakan metode Partial Least Squares Structural
Equation Modeling (PLS-SEM). Variabel yang diteliti meliputi Attitude Toward
Green Products, Perceived Environmental Knowledge, Perceived Consumer
Effectiveness, dan Environmental Concern. Hasil penelitian menunjukkan bahwa
variabel PEK dan EC memiliki pengaruh positif signifikan terhadap Green
Purchase Intention, sedangkan Attitude Toward Green Products dan Perceived
Consumer Effectiveness tidak memiliki pengaruh signifikan. Temuan ini
menunjukkan bahwa tingkat pengetahuan lingkungan yang dimiliki konsumen
menjadi faktor kunci dalam mendorong keputusan pembelian produk ramah
lingkungan. Implikasi yang dapat diperkuat pada variabel PEK adalah dengan
melakukan campaign untuk mendorong pengetahuan yang lebih mendalam
kepada konsumen.

Kata kunci: Lingkungan hidup, Limbah, Fast Fashion, Slow Fashion,
Ramah Lingkungan, Minat Beli
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ANALYSIS OF THE INFLUENCE OF ENVIRONMENTAL
CONCERN, PERCEIVED CONSUMER EFFECTIVENESS,
PERCEIVED ENVIRONMENTAL KNOWLEDGE, AND
ATTITUDE TOWARD GREEN PRODUCT ON GREEN

PURCHASE INTENTION: A STUDY ON ENVIRONMENTALLY
FRIENDLY BRAND SETALI INDONESIA

Tiffany Kylie Darmawan Trenggono

ABSTRACT (English)

The fashion industry contributes significantly to environmental pollution, with
clothing waste in Indonesia reaching 2.3 million tons annually. The fast fashion
phenomenon, which relies on low-quality materials and is environmentally
unfriendly, is the main cause of this issue. As a solution, slow fashion has emerged
with a sustainable approach, utilizing recycled materials and supporting social
welfare. This study aims to analyze the factors influencing Indonesian consumers'
purchase intention toward eco-friendly fashion products, focusing on the brand
Setali Indonesia. This research employs a descriptive method with a
nonprobability sampling approach. Data were collected from 156 respondents
aged 17-40 who are familiar with the Setali Indonesia brand but have never
purchased its products. The analysis was conducted using Partial Least Squares
Structural Equation Modeling (PLS-SEM). The variables examined include
Attitude Toward Green Products, Perceived Environmental Knowledge (PEK),
Perceived Consumer Effectiveness, and Environmental Concern. The results
reveal that PEK and Environmental Concern have a significant positive effect on
Green Purchase Intention, while Attitude Toward Green Products and Perceived
Consumer Effectiveness do not have a significant impact. These findings highlight
that consumers' environmental knowledge levels are crucial in driving
eco-friendly product purchase decisions. Strengthening PEK through campaigns
to enhance consumer knowledge is recommended to further support this variable.

Keywords: Environment, Waste, Fast Fashion, Slow Fashion,
Environmentally Friendly, Purchase Intention.
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