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PENGARUH ADVERTISING ATTRACTIVENESS,

INFLUENCER MARKETING DAN ONLINE CUSTOMER

REVIEWS TERHADAP PURCHASE DECISION PADA INDAH

AQUARIUM SHOP DI TOKOPEDIA

Steven Bing Sutanto

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Advertising Attractiveness,

Influencer Marketing, dan Online Customer Reviews terhadap Purchase Decision

pada Tokopedia Indah Aquarium Shop. Pendekatan yang digunakan adalah

kuantitatif dengan teknik non-probability sampling, yaitu purposive sampling, di

mana responden dipilih berdasarkan kriteria tertentu. Data diperoleh melalui

survei Google Form yang melibatkan 112 responden dan dianalisis menggunakan

regresi berganda dengan bantuan IBM SPSS Statistic Software Versi 30.

Hasil penelitian menunjukkan bahwa Advertising Attractiveness, Influencer

Marketing, dan Online Customer Reviews masing-masing berpengaruh positif dan

signifikan terhadap Purchase Decision. Secara simultan, ketiga variabel tersebut

juga memiliki pengaruh yang signifikan terhadap keputusan pembelian. Di antara

ketiganya, Advertising Attractiveness memberikan pengaruh terbesar secara

parsial. Temuan ini dapat menjadi rekomendasi bagi Indah Aquarium Shop dalam

meningkatkan strategi pemasaran dengan mengoptimalkan ketiga variabel

tersebut secara sinergi.

Kata kunci: Advertising Attractiveness, Influencer Marketing, Online Customer

Reviews, Purchase Decision, Tokopedia Indah Aquarium Shop.
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THE EFFECT OF ADVERTISING ATTRACTIVENESS,

INFLUENCER MARKETING AND ONLINE CUSTOMER

REVIEWS ON PURCHASE DECISIONS AT INDAH AQUARIUM

SHOP ON TOKOPEDIA

Steven Bing Sutanto

ABSTRACT (English)

This study aims to analyze the influence of Advertising Attractiveness, Influencer

Marketing, and Online Customer Reviews on Purchase Decision at Tokopedia

Indah Aquarium Shop. The research adopts a quantitative approach using

non-probability sampling, specifically purposive sampling, where respondents are

selected based on specific criteria. Data was collected through a Google Form

survey involving 112 respondents and analyzed using multiple regression with

IBM SPSS Statistic Software Version 30.

The results indicate that Advertising Attractiveness, Influencer Marketing, and

Online Customer Reviews each have a positive and significant effect on Purchase

Decision. Simultaneously, these three variables also show a significant impact on

purchasing decisions. Among them, Advertising Attractiveness has the most

substantial partial influence. These findings can serve as recommendations for

Indah Aquarium Shop to improve its marketing strategy by optimizing these three

variables synergistically.

Keywords: Advertising Attractiveness, Influencer Marketing, Online Customer

Reviews, Purchase Decision, Tokopedia Indah Aquarium Shop.
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