DAFTAR PUSTAKA

Abidin, A. R., & Abidin, M. (2021). Urgensi komunikasi model stimulus organism
response (S-O-R) dalam meningkatkan kualitas pembelajaran. A/-Iltizam:
Jurnal Pendidikan Agama Islam, 6(2).

Adler, D. (2024, October 14). Indonesia’s creator economy explodes: 12m creators
churning out Im  monthly  content pieces. Net Influencer.
https://www.netinfluencer.com/12-million-indonesian-creators-make-most-
content-southeast-asia-groupm-study/

Adriana, Y., & Syaefulloh, S. (2023). Pengaruh influencer marketing dan affiliate
marketing terhadap purchase decision melalui online customer review tas
perempuan di shopee affiliate (studi kasus pada gen z di kota pekanbaru). A/
Qalam: Jurnal llmiah Keagamaan Dan Kemasyarakatan, 17(6), 3993.

Andrews, J. C., & Shimp, T. A. (2018). Advertising, promotion, and other aspects
of integrated marketing communications (10th ed.). Cengage Learning.

Anshori, M., & Iswati, S. (2019). Metode penelitian kuantitatif. Airlangga
University Press.

APJIL. (2024, February 7). Jumlah pengguna internet indonesia tembus 221 juta
orang. Asosiasi Penyelenggara Jasa Internet Indonesia.
https://apjii.or.id/berita/d/apjii-jumlah-pengguna-internet-indonesia-tembus-
221-juta-orang

Appel, G., Grewal, L., Hadi, R., & Stephen, A. T. (2020). The future of social media
in marketing. Journal of the Academy of Marketing Science, 48(1), 79-95.
https://doi.org/10.1007/s11747-019-00695-1

Asadiyah, E., [lma, M. A., Rozi, M. F., & Putri, K. A. S. (2023). The role of affiliate
marketing on purchase decision moderated purchase interest on tiktok. Asian
Journal of Economics, Business and Accounting, 23(23), 76—84.

Bi, N. C., & Zhang, R. (2023). “I will buy what my ‘friend’ recommends”: the
effects of parasocial relationships, influencer credibility and self-esteem on
purchase intentions. Journal of Research in Interactive Marketing, 17(2), 157—
175. https://doi.org/10.1108/JRIM-08-2021-0214

Bungin, B. (2022). Metodologi penelitian kuantitatif: edisi ketiga. Prenada Media
Group.

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing (7th ed.). Pearson uk.

Christino, J. M. M., Silva, T. S., Cardozo, E. A. A., de Padua Carrieri, A., & de
Paiva Nunes, P. (2019). Understanding affiliation to cashback programs: an
emerging technique in an emerging country. Journal of Retailing and
Consumer Services, 47, 78-86.

CNN Indonesia. (2023, July 14). Program afiliasi shopee dominasi persaingan e-
commerce di indonesia.
Https://Www.Cnnindonesia.Com/Ekonomi/20230714130137-97-
973440/Program-Afiliasi-Shopee-Dominasi-Persaingan-e-Commerce-Di-
Indonesi. https://www.cnnindonesia.com/ekonomi/20230714130137-97-
973440/program-afiliasi-shopee-dominasi-persaingan-e-commerce-di-
indonesia

77

Pengaruh Influencer @trishasaraswati..., Hesly Nova Angelica, Universitas Multimedia Nusantara



Collini, L., Michaelsen, F., Jacob, C., Goanta, C., Kettner, S., Bishop, S., Hausemer,
P., Thorun, C., & Yesiloglu, S. (2022). The impact of influencers on
advertising and consumer protection in the single market.

Conde, R., & Casais, B. (2023). Micro, macro and mega-influencers on instagram:
the power of persuasion via the parasocial relationship. Journal of Business
Research, 158, 113708.
https://doi.org/https://doi.org/10.1016/j.jbusres.2023.113708

Creswell, J. W., & Creswell, J. D. (2018). Research design qualitative, quantitative,
and mixed methods approaches (5th ed.). SAGE Publications.

Darmayanti, L. P. E., & Abiyasa, A. P. (2022). Adaptasi social media marketing
sebagai strategi mempertahankan eksistensi di tengah pandemi covid-19.
Jurnal  Samudra Ekonomi ~ Dan Bisnis, 13(2), 252-266.
https://doi.org/10.33059/jseb.v1312.3498

De Veirman, M., Cauberghe, V., & Hudders, L. (2017). Marketing through
instagram influencers: the impact of number of followers and product
divergence on brand attitude. International Journal of Advertising, 36(5), 798—
828. https://doi.org/10.1080/02650487.2017.1348035

Del Castillo, R. (2024, July 31). A short history of affiliate marketing. Easy
Affiliate. https://easyaffiliate.com/blog/history-affiliate-marketing

Djaali, H. (2023). Psikologi pendidikan. Bumi Aksara.

Dwivedi, Y. K., Ismagilova, E., Hughes, D. L., Carlson, J., Filieri, R., Jacobson, J.,
Jain, V., Karjaluoto, H., Kefi, H., Krishen, A. S., Kumar, V., Rahman, M. M.,
Raman, R., Rauschnabel, P. A., Rowley, J., Salo, J., Tran, G. A., & Wang, Y.
(2021). Setting the future of digital and social media marketing research:
Perspectives and research propositions. International Journal of Information
Management, 59, 1-37.
https://doi.org/https://doi.org/10.1016/].ijinfomgt.2020.102168

Febriani, T., Rahmanto, A. N., & IN, A. M. (2022). Pengaruh kredibilitas social
media influencer (SMI) terhadap kesadaran merek produk pangan olahan:
studi pada produk beras “fortivit” perum bulog. Jurnal Pangan, 31(3), 233—
248. https://doi.org/10.33964/jp.v31i3.619

Ghozali, 1. (2018). Aplikasi analisis multivariate dengan program IBM SPSS 25
edisi ke-9. http://slims.umn.ac.id//index.php?p=show_detail&id=19545

Glucksman, M. (2017). The rise of social media influencer marketing on lifestyle
branding: a case study of lucie fink. Elon Journal of Undergraduate Research
in Communications, 8(2), 77-87.

Hakim, L. N. (2020). Urgensi revisi undang-undang tentang kesejahteraan lanjut
usia. Aspirasi: Jurnal Masalah-Masalah Sosial, 11.
https://doi.org/10.22212/aspirasi.v11i1.1589

Hakim, M. L., & Indarwati, T. A. (2022). Pengaruh influencer marketing dan nilai
emosional terhadap niat beli produk virtual skin pada game mobile legends:
bang bang. Jurnal  Ilmu Manajemen, 10(1), 199-209.
https://doi.org/10.26740/jim.v10n1.p199-209

Julius, N. (2024, September 17). Data jumlah pengguna instagram di indonesia
2024. Upgraded.Id. https://upgraded.id/data-jumlah-pengguna-instagram-di-
indonesia

78

Pengaruh Influencer @trishasaraswati..., Hesly Nova Angelica, Universitas Multimedia Nusantara



Kankaras, M., & Capecchi, S. (2024). Neither agree nor disagree: use and misuse
of the neutral response category in likert-type scales. METRON.
https://doi.org/10.1007/s40300-024-00276-5

Keke, M. E. (2022). The use of digital marketing in information transport in social
media: the example of Turkish companies. Transportation Research Procedia,
63, 2579-2588. https://doi.org/https://doi.org/10.1016/j.trpro.2022.06.297

KEPPKN. (2021). Pedoman dan standar etik penelitian dan pengembangan
kesehatan nasional. Lembaga Penerbit Badan Penelitian dan Pengembangan
Kesehatan (LPB).

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson
Education Limited.

Kristianti, L. (2023, September 6). Tokopedia hadirkan fitur baru “dipromosikan
affiliate.” https://www.antaranews.com/berita/3713400/tokopedia-hadirkan-
fitur-baru-dipromosikan-affiliate

Kriyantono, R. (2020). Teknik praktis riset komunikasi kuantitatif dan kualitatif
(2nd ed.). Prenada Media Group.

Lailita, A., & Setianingrum, R. B. (2024). Pertanggungjawaban influencer terhadap
promosi produk melalui media sosial. Lex Jurnalica, 21(2).

Leung, F. F., Gu, F. F., Li, Y., Zhang, J. Z., & Palmatier, R. W. (2022). Influencer
marketing  effectiveness. Journal of Marketing, 86(6), 93-115.
https://doi.org/10.1177/00222429221102889

Lou, C., & Yuan, S. (2019). Influencer marketing: how message value and
credibility affect consumer trust of branded content on social media. Journal
of Interactive Advertising, 19(1), 58-73.
https://doi.org/10.1080/15252019.2018.1533501

Malhotra, N. K., Nunan, D., & Birks, D. F. (2017). Marketing research: an applied
approach. Pearson.

Maulidina, Putri, H. Y., & Arista, N. D. (2024). The influence of influencer
marketing on interest in purchasing internet package services. Journal Boas :
Business, Economics, Accounting And Management, 2(2).

McQuail, D., & Deuze, M. (2020). McQuail’s media and mass communication
theory. SAGE.

Morissan. (2017). Metode penelitian survei (5th ed.). Kencana.

Naziih, S. M., Sangka, K. B., & Octoria, D. (2021). Pengaruh influencer review
pada media sosial tiktok terhadap minat beli produk fashion mahasiswa
pendidikan ekonomi uns angkatan 2018-2020. BISE: Jurnal Pendidikan Bisnis
Dan Ekonomi, 7(1).

Neuman, W. L. (2023). Social research methods: qualitative and quantitative
approaches (12th ed.). Pearson Education.

Nisa, R. R. (2019). Pengaruh sosial media influencer dan trustworthiness terhadap
keputusan pembelian kosmetik make over (di royal plaza). Jurnal Pendidikan
Tata Niaga (JPTN), 7(2), 479-482.

Nizarisda, A. H. (2022, February 1). Ingin penghasilan tambahan? Cobalah
program afiliasi dari 4 e-commerce ini. Kompeas.
https://www.kompas.com/parapuan/read/533123007/ingin-penghasilan-
tambahan-cobalah-program-afiliasi-dari-4-e-commerce-ini.

79

Pengaruh Influencer @trishasaraswati..., Hesly Nova Angelica, Universitas Multimedia Nusantara



Nugraha, A., Pratiwi, M. A., Ardenis, D. M., Amany, N., Ahmad, S. S., &
Sukmawat. S. (2024). Is an affiliate marketer a decent work for generation z
in indonesia? TIJAB (The International Journal of Applied Business), 8(1),

45-55.
Nurhaliza, S. (2023, May 12). Pengguna program shopee affiliate naik dua kali
lipat. ANTARA News.

https://www.antaranews.com/berita/3535959/pengguna-program-shopee-
affiliate-naik-dua-kali-lipat#google vignette

Perneger, T. V., Courvoisier, D. S., Hudelson, P. M., & Gayet-Ageron, A. (2015).
Sample size for pre-tests of questionnaires. Quality of Life Research: An
International Journal of Quality of Life Aspects of Treatment, Care and
Rehabilitation, 24(1), 147-151.

Priansa, D. J. (2017). Komunikasi pemasaran terpadu pada era media sosial.
Bandung: Pustaka Setia.

Putri, A., Hetami, A., Fourqoniah, F., & Andriana, A. (2022). Pelatihan digital
marketing untuk mencapai optimalisasi strategi pemasaran pada UMKM.
Jurnal Pengabdian Kepada Masyarakat Nusantara, 3(1), 828-839.
https://ejournal.sisfokomtek.org/index.php/jpkm/article/view/451

Rahmi, I., Nurmalina, N., & Fauziddin, M. (2020). Penerapan model role playing
untuk meningkatkan minat belajar siswa sekolah dasar. Journal on Teacher
Education, 2, 197-206. https://doi.org/10.31004/jote.v2il.1164

Rezaldi, A., & Mariam, S. (2021). Pengaruh promosi di media sosial dan kualitas
pelayanan terhadap minat beli konsumen untuk bergabung sebagai member di
osbond gym cempaka putih jakarta pusat. JUMABI: JURNAL ADMINISTRASI
BISNIS, 1(4), 241-248.

Riama, C. (2021). Peran influencer dalam proses electronic word of mouth untuk
meningkatkan persepsi merek. Jurnal Manajemen Komunikasi, 5, 156.
https://doi.org/10.24198/jmk.v5i2.27628

Ruparupa. (2016). Tentang ruparupa. Ruparupa. Ruparupa

Ruparupa. (2024). Apa itu ruparupa affiliate? Yuk, cek satu ini! Ruparupa.
https://www.ruparupa.com/ms/artikel-apa-itu-ruparupa-affiliate

Sartika, & Aransyah, M. F. (2022). Analisis framework SOR mengenai online
shopping value dan web satisfaction pada e-commerce. SISTEMASI: Jurnal
Sistem Informasi, 11(3), 588—600.

Schiffman, L. G., Wisenblit, J., & Kumar, S. R. (2019). Consumer behavior (12th
ed.). Pearson Education India.

Soraya, 1. (2017). Faktor-faktor yang mempengaruhi minat masyarakat Jakarta
dalam mengakses fortal media Jakarta Smart City. Jurnal Komunikasi, 6(1).
https://doi.org/https://doi.org/10.31294/jkom.v6i1.2458

Suriansha, R. (2021). Omnichannel marketing. Journal of Economics and Business
UBS, 10(2), 214-227.

Suryani, S., Herlinda, H., Ahyuna, A., Baharuddin R., Hasriani, H., & Tumiwa, J.
(2024). Analisis pengaruh supply terhadap harga cryptocurrency di market
indodax dan binance menggunakan metode korelasi spearman. Digital
Transformation Technology, 3(2), 949-954.

80

Pengaruh Influencer @trishasaraswati..., Hesly Nova Angelica, Universitas Multimedia Nusantara



Taslaud, G. (2025, May 10). The real statistics behind influencer marketing in
indonesia . I Navigate the Social Game (INSG).
https://www.insg.co/en/influencer-marketing-indonesia/

Then, W. (2019). Pengaruh minat dan motivasi belajar terhadap prestasi akademik
mahasiswa sekolah tinggi bahasa harapan bersama. Jurnal Cakrawala
Mandarin, 3(2), 1-14.

Tokopedia. (2021, December 2). Affiliate marketing: sejarah, konsep & tips
memulai untuk pemula. Tokopedia Blog.
https://www.tokopedia.com/blog/sejarah-pengertian-affiliate-marketing-dan-
tips-memulai-fin

Wasiat, F. A. 1., & Bertuah, E. (2022). Pengaruh digital marketing, social media
influencer terhadap niat beli produk fashion pada generasi milenial melalui
customer online review di instagram. SINOMIKA Journal: Publikasi Ilmiah
Bidang Ekonomi Dan Akuntansi, 1(3), 513-532.

81

Pengaruh Influencer @trishasaraswati..., Hesly Nova Angelica, Universitas Multimedia Nusantara



	DAFTAR PUSTAKA

