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Pengaruh Atribut Produk Terhadap Perilaku Pembelian Impulsif
Produk Labubu Pada Generasi Z Di Indonesia: Peran Mediasi

Impulsive Buying Tendency
(Syafina Rahmadanti)

ABSTRAK

Industri designer toys mengalami pertumbuhan pesat dengan produk Labubu
menjadi fenomena populer di kalangan Generasi Z di Indonesia yang aktif
secara digital dan memiliki daya beli tinggi. Labubu, salah satu produk
designer toys, menghadapi tantangan dalam memahami faktor-faktor yang
mendorong perilaku pembelian impulsif konsumen Generasi Z di Indonesia.
Penelitian ini bertujuan untuk menganalisis pengaruh atribut produk yang
terdiri atas Price Attribute dan Variety of Selection terhadap Impulsive Buying
Behavior, serta menguji peran mediasi Impulsive Buying Tendency. Metode
yang digunakan adalah SEM-PLS dengan 138 responden Gen Z pengguna
produk Labubu. Hasil menunjukan bahwa Variety of Selection dan Price
Attribute berpengaruh positif signifikan terhadap Impulsive Buying Behavior
konsumen Generasi Z pada produk Labubu, dengan Impulsive Buying
Tendency sebagai mediasi yang memperkuat hubungan tersebut.

Kata kunci: Atribut Produk, Impulsive Buying Behavior, Generasi Z,
Impulsive Buying Tendency, Variety of Selection
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The Effect of Product Attributes on Impulse Buying Behavior of
Labubu Products in Generation Z in Indonesia: The Mediation of

Impulsive Buying Tendency

(Syafina Rahmadanti)

ABSTRACT (English)

The designer toys industry is experiencing rapid growth with Labubu
products becoming a popular phenomenon among Generation Z in Indonesia
who are digitally active and have high purchasing power. Labubu, one of the
designer toys products, faces challenges in understanding the factors that
drive the impulse buying behavior of Generation Z consumers in Indonesia.
This study aims to analyze the effect of product attributes consisting of Price
Attribute and Variety of Selection on Impulsive Buying Behavior, and test the
mediating role of Impulsive Buying Tendency. The method used is SEM-PLS
with 138 Gen Z respondents who use Labubu products. The results show that
Variety of Selection and Price Attribute have a significant positive effect on
Impulsive Buying Behavior of Generation Z consumers on Labubu products,
with Impulsive Buying Tendency as a mediation that strengthens the
relationship.

Keywords: Product Attributes, Impulse Buying Behavior, Generation Z,
Impulse Buying Tendency, Variety of Selection
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