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PENGARUH ELECTRONIC WORD OF MOUTH (EWOM) 

TERHADAP PURCHASE INTENTION ALBUM “HIT ME 

HARD AND SOFT” KARYA BILLIE EILISH 

(Shafira Fitriani Putri) 

ABSTRAK 

 

Penelitian ini berjudul Pengaruh Electronic Word-of-Mouth (eWOM) 

terhadap Purchase Intention Album “Hit Me Hard and Soft” Karya Billie 

Eilish. Latar belakang penelitian ini berangkat dari maraknya penggunaan 

media sosial sebagai saluran penyebaran informasi dan opini yang 

membentuk minat beli, khususnya dalam industri musik digital. Penelitian ini 

menggunakan pendekatan kuantitatif dengan metode survei dan teknik 

purposive sampling. Data dikumpulkan melalui kuesioner daring dari 100 

responden yang merupakan penggemar Billie Eilish di Indonesia. Variabel 

bebas dalam penelitian ini adalah eWOM yang diukur melalui delapan 

dimensi (tie strength, homophily, trust, source credibility, message quality, 

content quality, valence, dan degree of influence). Sementara variabel terikat 

adalah purchase intention yang diukur melalui empat dimensi (minat 

transaksional, referensial, preferensial, dan eksploratif). Hasil analisis regresi 

linear sederhana menunjukkan bahwa eWOM berpengaruh positif dan 

signifikan terhadap purchase intention dengan nilai R² sebesar 0,459. 

Artinya, 45,9% variasi purchase intention dapat dijelaskan oleh eWOM. 

Penelitian ini menyimpulkan bahwa eWOM memegang peran penting dalam 

mendorong minat beli album musik di era digital. Temuan ini diharapkan 

dapat menjadi masukan untuk strategi pemasaran berbasis komunitas dan 

media sosial di industri musik. 

 

Kata kunci: electronic word of mouth, purchase intention, media sosial, 

musik digital, Billie Eilish 
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THE INFLUENCE OF ELECTRONIC WORD OF MOUTH ON 

THE PURCHASE INTENTION OF BILLIE EILISH’S ALBUM 

“HIT ME HARD AND SOFT’ 

Shafira Fitriani Putri 

ABSTRACT 

 

This study, titled The Influence of Electronic Word-of-Mouth (eWOM) on 

Purchase Intention of the Album “Hit Me Hard and Soft” by Billie Eilish, 

stems from the growing use of social media as a channel for spreading 

opinions that shape buying interest, particularly in the digital music industry. 

This research adopts a quantitative approach with a survey method and 

purposive sampling technique. Data were collected via online questionnaires 

from 100 respondents who are Billie Eilish fans in Indonesia. The 

independent variable is eWOM, measured through eight dimensions (tie 

strength, homophily, trust, source credibility, message quality, content 

quality, valence, and degree of influence), while the dependent variable is 

purchase intention measured through four dimensions (transactional, 

referential, preferential, and exploratory intention). Simple linear regression 

analysis shows that eWOM has a positive and significant effect on purchase 

intention, with an R² value of 0.459. This indicates that 45.9% of the variation 

in purchase intention is explained by eWOM. The study concludes that eWOM 

plays an important role in driving music album purchase intention in the 

digital era. These findings are expected to contribute to community-based and 

social media marketing strategies in the music industry, 

 

Keywords: electronic word of mouth, purchase intention, social media, 

digital music, Billie Eilish 
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