DAFTAR PUSTAKA

A. Muri Yusuf. (2017). Metode Penelitian Kuantitatif, Kualitatif & Penelitian. Kencana.

Andrews, J. C., & Shimp, T. A. (2018). Advertising, Promotion, and other aspects of Integrated

Marketing Communications, Tenth Edition. Boston: Cengage Learning.

Armstrong, G., Kotler, P., Trifts, V., & Buchwitz, L. A. (2017). Marketing: An Introduction,
Updated Sixth Canadian Edition with Integrated B2B Case. Pearson Canada.

Babbie, E. R. (2020). The practice of social research. Cengage Au.
Belch, G. E., & Belch, M. A. (2018). Advertising and Promotion : An Integrated Marketing

Communications Perspective, Eleventh Edition. New York : McGraw-Hill Education.

Belch, M. A., Belch, G. E., Kerr, G., Powell, I., & Waller, D. (2020). Advertising: An Intergrated
Marketing Communication Perspective, Fourth Edition. Australia: Jillian Gibbs and Matthew
Coxhill.

Blakeman, R. (2018). Integrated Marketing Communication : Creative Strategy From Idea to

Implementation, Third Edition. Lanham: Rowman & Littlefield.

Brangsinga, G. B. Y., & Sukawati, T. G. R. (2019). Pengaruh perceived quality dan brand image
terhadap brand loyalty dan brand equity (Doctoral dissertation, Udayana University).

Chan, F. F. Y. (2020). Prior disclosure of product placement: The more explicit the disclosure, the
better the brand recall and brand attitude. Journal of Business Research, 120, 31-41.

Chiu, Y. P. (2022). an Elaboration Likelihood Model of Facebook Advertising Effectiveness: Self-
Monitoring As a Moderator. Journal of Electronic Commerce Research, 23(1).

Fandy Tjiptono dan Gregorius Chandra. 2016. Service, Quality & Satisfaction, Edisi 4, ANDI,
Yogyakarta.

Fill, C., & Turnbull, S. (2019). Marketing communications. Pearson UK. Firmansyah, A. M. (2019).
Pemasaran Produk dan Merek (Planning & Strategy). Surabaya: Penerbit Qiara Media.

92

Pengaruh Product Placement... , Monica Berliama, Universitas Multimedia Nusantara



Firmansyah, M. A. (2020). Komunikasi Pemasaran. Pasuruan: Qiara Media. Ghozali, 1. 2016. Aplikasi
Analisis Multivariete dengan Program IBM SPSS 23. Universitas Diponegoro.

Gunawan, C. (2018). Mahir Menguasai SPSS: Mudah Mengolah Data dengan IBM SPSS Statistic 25.
Deepublish.

Heryanto, 1., & Triwibowo, T. (2018). Path Analysis Menggunakan SPSS dan Excel. Bandung:
Informatika Bandung.

Keller, K. L. (2013). Strategic Brand Management : Building, Measuring, and Managing Brand
Equity, Fourth Edition. Harlow: Pearson Education Limited.

Kurniawan, A. W., & Puspitaningtyas, Z. (2016). Metode Penelitian Kuantitatif.

Yogyakarta: Pandiva Buku.
Kriyantono, R. (2014). Teknik Praktis Riset Komunikasi . Jakarta: Kencana

Lehu, J. M. (2007). Branded entertainment: Product placement & brand strategy in the entertainment

business. Kogan Page Publishers.

Maitriani, C., & Nizar, A. (2020). Pengaruh iklan dan citra merek (brand image) terhadap
keputusan pembelian smarphone android realme pada rizky ponsel di kecamatan Meureudu
kabupaten Pidie Jaya. Jurnal Sosial Humaniora Sigli, 3(2), 220-232.

Malhotra, N. K., & Dash, S. (2016). Marketing Research: An Applied Orientation. Tamil Nadu:
Pearson India Education Services Pvt. Ltd.

Meidianti, A. R., & Nugrahani, R. U. (2022). Pengaruh Product Placement Kopiko Pada Drama
Korea Vincenzo Terhadap Respon Khalayak. Jurnal llmu Komunikasi dan Bisnis, 7(2), 196-218.

Nemesis, O. (2021). Pengaruh Penempatan Produk Toyota terhadap Kesadaran Merek pada
Film “Nanti Kita Cerita Tentang Hari Ini”. Journal of Servite, 3(1), 1-18.

Neuman, M. (2013). Directed funding to address under-provision of treatment for substance use
disorders: a quantitative study. Implementation Science, 8, 1- 8.

Nursyecha, N., Sapari, Y., & Risnawati, R. (2021). Pengaruh iklan Shopee di televisi dalam
pembentukan brand awareness platform aplikasi Shopee terhadap minat beli konsumen. Jurnal

Signal, 9(1), 01-13.

93

Pengaruh Product Placement... , Monica Berliama, Universitas Multimedia Nusantara



Ordelia, A., Harnita, P. C., & Abraham, R. H. (2023). Pengaruh Product Placement Reborn Rich
dan Kemasan terhadap Brand Image Scarlett Whitening. JISOS: JURNAL ILMU SOSIAL,
2(5), 1711-1722.

O'Shaughnessy, N. J., & Henneberg, S. C. (2007). The selling of the President 2004: A marketing
perspective. Journal of Public Affairs: An International Journal, 7(3), 249-268.

Petty, R. E., Cacioppo, J. T., & Schumann, D. (1983). Central and peripheral routes to advertising
effectiveness: The moderating role of involvement. Journal of consumer research, 10(2), 135-146.
Petty, R. E., Cacioppo, J. T., & Kasmer, J. A. (2015). The role of affect in the elaboration
likelihood model of persuasion. In Communication, social cognition, and affect (PLE: Emotion)

(pp. 117-146). Psychology Press.

Prakasi, L. D. (2018). PENGARUH PRODUCT PLACEMENT TERHADAP BRAND
AWARENESS DAN BRAND IMAGE (Studi Kuantitaif Pengaruh Product Placement Tora Cafe
di Tayangan Sinetron Anak Langit SCTV dalam Membangun Brand Awareness dan Brand Image
Pada Penonton Sinetron di Wilayah Kelurahan Nu. Jurnal Komunikasi Massa, 1- 11.

Russell, C. A. (2002). Investigating the Effectiveness of Product Placements in Television Shows:
The Role of Modality and Plot Connection Congruence on Brand Memory and Attitude. Journal
of Consumer Research, 306-318.

Santoso, S. (2010). Statistik Parametrik: Konsep dan Aplikasi dengan SPSS. Jakarta: PT. Elex Media
Komputindo.

Sudaryono. (2014). Aplikasi Statistika untuk Penelitian. Jakarta: Lentera Ilmu Cendekia.

Suherman, A. (2020). Buku Ajar Teori-Teori Komunikasi. Deepublish.

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. CV Alfabeta.

Sugiyono. (2017). Metodelogi Penelitian Kuantitatif, Kualitatif Dan R&D. Bandung: Alfabeta.

Syahrum, & Salim. (2012). Metode Penelitian Kuantitatif Bandung: Citapustaka Media.

94

Pengaruh Product Placement... , Monica Berliama, Universitas Multimedia Nusantara



