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PENGARUH PENGGUNAAN MAUDY AYUNDA SEBAGAI
BRAND AMBASSADOR @FRANKGREEN_ID PADA MINAT

BELI
(Ni Kadek Laura Mayrayswartati)

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Brand ambassador Maudy
Ayunda terhadap minat beli produk Frank Green di kalangan pengikut akun
Instagram @frankgreen_id. Latar belakang penelitian ini didasarkan pada
meningkatnya penggunaan figur publik dalam strategi pemasaran merek ramah
lingkungan yang dipercaya dapat mempengaruhi persepsi konsumen, khususnya
generasi muda. Penelitian ini menggunakan pendekatan kuantitatif dengan metode
survei terhadap 130 responden yang pernah melihat kampanye Frank Green
bersama Maudy Ayunda. Variabel Brand ambassador diukur melalui dimensi
visibilitas, kredibilitas, daya tarik, dan kekuatan, sedangkan minat beli diukur
melalui dimensi eksploratif, referensial, transaksional, dan preferensial. Data
dianalisis menggunakan SPSS versi 25 dengan uji korelasi Pearson dan regresi
linear sederhana. Hasil analisis menunjukkan nilai korelasi sebesar 0,589 yang
menunjukkan hubungan cukup kuat antara variabel X dan Y. Nilai R Square sebesar
0,347 menunjukkan bahwa Brand ambassador Maudy Ayunda memberikan
kontribusi sebesar 34,7% terhadap minat beli, sedangkan sisanya dipengaruhi oleh
faktor lain. Dengan demikian, dapat disimpulkan bahwa keberadaan Maudy
Ayunda sebagai Brand ambassador memiliki pengaruh signifikan terhadap minat
beli produk Frank Green.

Kata kunci: Brand ambassador, Elaboration Likelihood Model,
Frank Green, Maudy Ayunda, Minat Beli.
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THE INFLUENCE OF MAUDY AYUNDA AS A BRAND
AMBASSADOR @FRANKGREEN_ID ON PURCHASE

INTENTION
(Ni Kadek Laura Mayrayswartati)

ABSTRACT

This study aims to determine the influence of Maudy Ayunda as a Brand
ambassador on purchase intention of Frank Green products among followers of the
Instagram account @frankgreen_id. The background of this research is based on
the growing use of public figures in marketing strategies for eco-friendly brands,
which are believed to shape positive consumer perceptions, especially among
younger generations. This study uses a quantitative approach with a survey method
involving 130 respondents who have seen Frank Green's promotional campaign
featuring Maudy Ayunda. The Brand ambassador variable was measured through
the dimensions of visibility, credibility, attractiveness, and power, while purchase
intention was measured through exploratory, referential, transactional, and
preferential dimensions. Data were analyzed using SPSS version 25 with Pearson
correlation and simple linear regression tests. The results show a correlation value
of 0.589, indicating a moderately strong relationship between the two variables.
The R Square value of 0.347 indicates that Maudy Ayunda as a Brand ambassador
contributes 34.7% to purchase intention, while the remaining percentage is
influenced by other factors. Thus, it can be concluded that Maudy Ayunda's role as
a Brand ambassador has a significant influence on consumers’ purchase intention
for Frank Green products.

Keywords: Brand ambassador, Elaboration Likelihood Model, Frank Green,
Maudy Ayunda, Purchase Intention.
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