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PERANCANGAN IDENTITAS VISUAL T&T BEAUTY SALON

Nicholas Christopher

ABSTRAK

T&T Beauty Salon merupakan sebuah usaha salon kecantikan yang melayani
perawatan dan penataan rambut, manikur, pedikur, pijat tubuh, dan tata rias wajah.
T&T Beauty Salon sudah berdiri sejak 2017 yang terletak di Mangga Dua Square,
Jakarta Utara. Salon tersebut ingin melakukan ekspansi untuk menjangkau pasar
dewasa muda dengan lebih luas. Namun, identitas yang digunakan belum sesuai
dengan target pasar. Selain itu, identitas visual yang digunakan belum
mencerminkan visi dan misi milik perusahaan tersebut. Hal tersebut menyimpulkan
bahwa T&T Beauty Salon belum memiliki identitas visual yang mampu meraih
target pasar yang dipilih mereka. Berdasarkan hal tersebut, perancangan identitas
visual untuk T&T Beauty Salon dibutuhkan agar T&T Beauty Salon memiliki
identitas visual yang mampu meningkatkan brand awareness dan mencerminkan
brand image milik T&T Beauty Salon terhadap target pasar. Proses perancangan
identitas visual T&T Beauty Salon mengacu kepada metode perancangan yang
dikemukakan oleh Alina Wheeler melalui bukunya Designing Brand Identity yang
menjabarkan lima tahapan vyaitu, conducting research, clarifying strategy,
designing identity, creating touchpoints, dan managing assets. Perancangan
tersebut meliputi rancangan identitas visual, Graphic Standard Manual sebagai
panduan, serta media pendukung untuk menopang kegiatan bisnis salon kecantikan
tersebut.

Kata kunci: T&T Beauty Salon, Kecantikan, Merek, Identitas Visual
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DESIGNING VISUAL IDENTITY FOR T&T BEAUTY SALON

Nicholas Christopher

ABSTRACT (English)

T&T Beauty Salon is a beauty salon business that serves hair styling and treatment as well
as treatment for the body and face such as manicure, pedicure, massage, and makeup. T&T
Beauty Salon has been established since 2017 which located at Mangga Dua Square, at
the North Jakarta region. T&T Beauty Salon wants to expand their business by reaching
the young adults market. However, the visual identity used does not match with the target
market. Moreover, the visual identity that is being used does not reflect the company’s
vision and mission. This concludes that T&T Beauty Salon does not have a visual identity
that able to reach the target market. Therefore, designing a visual identity for T&T Beuaty
Salon is necessary so that T&T Beauty Salon has a consistent identity implementation
which able to build brand awareness and visualize their brand image effectively. The visual
identity design process refers to the design methods founded by Alina Wheeler in her book
‘Designing Brand Identity’ which consist of five steps started by conducting research,
claryfing strategy, designing identity, creating touchpoints, and followed by managing
assets. The designs includes a visual identity, Graphic Standard Manual as a brand guide,
as well as secondary media to support the salon business flow.

Keywords: T&T Beauty Salon, Beauty, Brand, Visual Identity
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