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PENGARUH  BRAND AMBASSADOR DAN SOCIAL MEDIA 

ADVERTISING TERHADAP BRAND LOYALTY INNISFREE 

DENGAN BRAND TRUST SEBAGAI VARIABEL MEDIASI 

 (Nabila Hadie Putri) 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh regional brand 

ambassador dan social media advertising terhadap brand loyalty dengan 

brand trust sebagai variabel mediasi pada merek Innisfree. Latar belakang 

penelitian ini adalah turunnya market share dan sales revenue global 

Innisfree, yang diduga berkaitan dengan menurunnya loyalitas konsumen 

serta seringnya pergantian brand ambassador. Penelitian ini menggunakan 

metode kuantitatif dengan teknik analisis PLS-SEM dan melibatkan 126 

responden melalui non-probability sampling. Hasil penelitian menunjukkan 

bahwa regional brand ambassador berpengaruh signifikan dengan variabel 

brand trust, namun tidak berpengaruh langsung secara signifakan dengan 

brand loyalty. Sebaliknya, social media advertising memiliki pengaruh 

langsung secara singnifikan dengan brand loyalty, dan social media 

advertising berpengaruh secara tidak langsung terhadap brand loyalty melalui 

brand trust dan brand trust berpengaruh secara signifikan dengan brand trust. 

Temuan ini menegaskan pentingnya peran brand trust dalam memperkuat 

loyalitas konsumen. Oleh karena itu, perusahaan perlu memperkuat 

kepercayaan konsumen melalui komunikasi yang autentik dan edukatif, serta 

memilih brand ambassador yang mampu mencerminkan nilai-nilai merek 

secara konsisten.  

 

Kata kunci: Brand Ambassador, Social Media Advertising, Brand Trust, 

Brand Loyalty, Innisfree 

 

 

  



 

 

viii 
Pengaruh Brand Ambassador…., Nabila Hadie Putri, Universitas Multimedia Nusantara 

THE IMPACT OF BRAND AMBASSADOR AND SOCIAL 

MEDIA ADVERTISING ON BRAND LOYALTY OF 

INNISFREE: THE MEDIATING ROLE OF BRAND TRUST 

 (Nabila Hadie Putri) 

 

ABSTRACT (English) 

 

This study aims to analyze the effect of regional brand ambassadors and 

social media advertising on brand loyalty with brand trust as a mediating variable 

for the Innisfree brand. The background of this research is the decline in Innisfree's 

global market share and sales revenue, which is thought to be related to decreased 

consumer loyalty and frequent changes in brand ambassadors. This research uses 

quantitative methods with PLS-SEM analysis techniques and involves 126 

respondents through non-probability sampling. The results showed that regional 

brand ambassadors have a significant effect on brand trust variables, but do not 

have a significant direct effect on brand loyalty. In contrast, social media 

advertising has a significant direct effect with brand loyalty, and social media 

advertising has an indirect effect on brand loyalty through brand trust and brand 

trust has a significant effect with brand trust. These findings confirm the important 

role of brand trust in strengthening consumer loyalty. Therefore, companies need 

to strengthen consumer trust through authentic and educative communication, and 

choose brand ambassadors who are able to reflect brand values consistently. 

 

 

 

Keywords: Regional Brand Ambassador, Social Media Advertising, Brand Trust, 

Brand Loyalty, Innisfree 
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