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PENGARUH SALES PROMOTION SNACK TOSTOS X NCT
DREAM TERHADAP PEMBELIAN IMPULSIF
DI KALANGAAN PENGGEMAR NCT DREAM

Shilfa Nabilla

ABSTRAK

Adanya persaingan ketat di pasar makanan ringan Indonesia yang mendorong
perusahaan untuk mengadopsi strategi pemasaran inovatif, salah satunya melalui
promosi penjualan. PT Dua Kelinci menggunakan promosi "Meet & Greet (M&G)
NCT Dream ke Korea" untuk meningkatkan daya tarik produk TosTos, terutama di
kalangan penggemar K-Pop. Penelitian ini bertujuan untuk menganalisis pengaruh
promosi tersebut terhadap perilaku pembelian impulsif. Penelitian ini
menggunakan pendekatan kuantitatif eksplanatif dengan metode survei. Populasi
penelitian adalah pengikut akun Instagram resmi @tostosid, yang berjumlah 73.000
pengikut, dengan sampel sebanyak 200 responden yang dipilih menggunakan
metode purposive sampling. Data dikumpulkan melalui kuesioner. Analisis data
yang digunakan adalah uji regresi linear sederhana dengan menggunakan perangkat
lunak statistik SPSS versi 29. Hasil penelitian menunjukkan bahwa sales promotion
snack TosTos berpengaruh sebesar 12.6% terhadap pembelian impulsif di kalangan
penggemar NCT Dream. Strategi promosi seperti kupon undian yang memiliki
kesempatan Meet & Greet terbukti efektif dalam mendorong pembelian tidak
terencana. Penelitian ini memberikan implikasi bahwa promosi penjualan berbasis
emosi dan loyalitas terhadap idola dapat meningkatkan efektivitas pemasaran di
segmen konsumen muda dan fan-based.

Kata Kunci: sales promotion, pembelian impulsif, NCT Dream.
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THE INFLUENCE OF THE SALES PROMOTION OF TOSTOS
SNACK X NCT DREAM ON IMPULSE BUYING AMONG NCT
DREAM FANS

Shilfa Nabilla

ABSTRACT

The intense competition in Indonesia's snack food market has encouraged
companies to adopt innovative marketing strategies, one of which is sales
promotion. PT Dua Kelinci implemented the "Meet & Greet NCT Dream to Korea"
promotion to enhance the appeal of TosTos products, especially among K-Pop fans.
This study aims to analyze the influence of this promotion on impulsive buying
behavior.The research employs a explanatory quantitative approach using a survey
method. The study population comprises 73,000 followers of the official Instagram
account @tostosid, with a sample of 200 respondents selected through purposive
sampling. Data were collected via questionnaires and analyzed using simple linear
regression tests with SPSS statistical software 29 version. The results reveal that
the snack TosTos sales promotion has a 12.6% impact on impulsive buying among
NCT Dream fans. Promotional strategies such as raffle coupons with a chance to
Meet & Greet have proven effective in encouraging unplanned purchases. This
study implies that emotion-based sales promotions and loyalty towards idols can
enhance marketing effectiveness in the youth and fan-based consumer segments.

Keywords: sales promotion, impulsive buying, NCT Dream.
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