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REPRESENTASI PERAWATAN DIRI PRIA MELALUI IKLAN

SKINTIFIC
Dimas Okky Aditya

ABSTRAK

Penelitian ini bertujuan untuk menganalisis representasi perawatan diri pria
melalui iklan Skintific. Fokus penelitian diarahkan pada konten digital yang
diunggah oleh merek skincare terkenal, Skintific, yang berkolaborasi dengan
Nicholas Saputra sebagai brand ambassador dalam iklan bertema Repair Your
Skin Barrier pada tahun 2023. Penelitian ini menggunakan pendekatan
kualitatif dengan metode analisis deskriptif, yang melibatkan pengkajian
mendalam terhadap elemen visual dan naratif. Hasil penelitian menunjukkan
bahwa representasi perawatan diri pria dalam iklan Skintific mampu
membentuk Elemen visual yang menarik, narasi yang kuat. terdapat 2 data
yang dikumpulkan yaitu data primer dan sekunder, data primer berupa analisis
konten Skintific Repair Your Skim Barrier dengan menganalisis secara
mendalam untuk mengidentifikasi tanda-tanda yang merepresentasikan
perawatan diri pria. Menggunakan semiotika Charles Sanders Pierce sebagai
analisis data pada penelitian ini. Berdasarkan pemaparan dapat disimpulkan
bahwa analisa iklan menggunakan elemen visual dalam iklan dapat
merepresentasikan perawatan diri pria.

Kata kunci: Iklan, skincare, perawatan diri pria, representasi, komunikasi
visual
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REPRESENTATION OF MEN'S SELF-CARE THROUGH

SKINTIFIC ADVERTISEMENTS

Dimas Okky Aditya

ABSTRACT

This research aims to analyze the representation of men's self-care through
Skintific advertisements. The focus of the study is directed at digital content
uploaded by the well-known skincare brand, Skintific, which collaborated
with Nicholas Saputra as a brand ambassador in the 2023 advertisement
themed Repair Your Skin Barrier. This study uses a qualitative approach with
a descriptive analysis method, involving an in-depth examination of visual
and narrative elements. The results of the research show that the
representation of men's self-care in Skintific advertisements is capable of
forming appealing visual elements and strong narratives. Two types of data
were collected: primary and secondary. The primary data consisted of content
analysis of Skintific Repair Your Skin Barrier, conducted through an in-depth
analysis to identify signs that represent men's self-care. The data were
analyzed using Charles Sanders Peirce’s semiotics. Based on the explanation,
it can be concluded that analyzing advertisements using visual elements can
effectively represent men's self-care.

Keywords: Advertisement, skincare, men’s self-care, representation, visual

communication
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