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GREENWASHING DALAM PROMOSI BRAND SKINCARE DI 
INDONESIA MELALUI MEDIA SOSIAL INSTAGRAM 

Priscilla Karimang 

ABSTRAK 

Penggunaan produk skincare di Indonesia terus meningkat seiring tren perawatan 
diri dan kesadaran akan isu lingkungan. Banyak brand skincare mengklaim diri 
sebagai green, eco-friendly, atau sustainable, tetapi sering kali tanpa transparansi 
dan informasi yang dapat diverifikasi, sehingga membuka peluang terjadinya 
praktik greenwashing. Penelitian ini bertujuan untuk mengungkap bagaimana 
promosi brand skincare di Indonesia dapat terjebak dalam praktik greenwashing, 
mengidentifikasi faktor-faktor pendorongnya, serta melihat peran Instagram dalam 
memperkuat atau mengungkap praktik tersebut. Penelitian ini menggunakan 
pendekatan kualitatif dengan metode thematic content analysis, dibantu perangkat 
lunak NVivo untuk menganalisis konten dari tiga brand skincare yang disamarkan. 
Hasil penelitian menunjukkan bahwa narasi keberlanjutan yang dibangun bersifat 
simbolik, emosional, dan selektif. Instagram berfungsi sebagai saluran promosi 
sekaligus ruang yang memungkinkan terjadinya berbagai bentuk greenwashing, 
termasuk selective disclosure, attention deflection, decoupling, deceptive labeling, 
dan deceptive manipulation. 

 

Kata kunci: Greenwashing, Skincare, Instagram, Green Promotion, 
Transparansi 
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GREENWASHING PRACTICES OF INDONESIA SKINCARE 

BRANDS ON INSTAGRAM 

Priscilla Karimang 
 

ABSTRACT 

The use of skincare products in Indonesia continues to grow along with self-care 
trends and increasing awareness of environmental issues. Many skincare brands 
claim to be green, eco-friendly, or sustainable, but often lack transparency and 
verifiable information, opening the door to greenwashing practices. This study aims 
to explore how skincare brand promotion in Indonesia may fall into greenwashing, 
identify its driving factors, and examine the role of Instagram in amplifying or 
revealing such practices. Using a qualitative approach, this research applies 
thematic content analysis supported by NVivo software on Instagram content from 
three anonymized skincare brands. The findings show that brand narratives tend to 
be symbolic, emotional, and selective. Instagram serves as both a promotional 
channel and a space that enables various greenwashing strategies, including 
selective disclosure, attention deflection, decoupling, deceptive labeling, and 
deceptive manipulation. 

 
 

Keywords: Greenwashing, Skincare, Instagram, Green Promotion, 
Transparency 
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