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ABSTRAK 

 

 

Fenomena momfluencer di era digital menunjukkan bagaimana ibu muda 

memanfaatkan TikTok untuk menampilkan peran keibuan secara estetis dan 

komunikatif, serta membentuk citra sebagai figur ideal. Penelitian ini bertujuan 

menganalisis representasi momfluencer melalui tanda visual dan verbal dalam 

konten TikTok. Penelitian ini menggunakan konsep representasi dan pendekatan 

semiotika Roland Barthes dengan tiga lapisan makna: denotasi, konotasi, dan mitos. 

Metode yang digunakan adalah paradigma kritis dengan pendekatan kualitatif 

deskriptif. Data diperoleh dari empat video TikTok milik @mamazoey dan 

@dhannicha, yang dianalisis berdasarkan elemen visual seperti ekspresi wajah, 

gaya berpakaian, aktivitas domestik, warna, caption, dan audio. Hasil menunjukkan 

bahwa simbol-simbol dalam konten membentuk mitos ibu sebagai supermom sosok 

yang mampu mengasuh anak, bekerja, dan tetap tampil sempurna. Media sosial 

menjadi ruang produksi makna yang memperkuat ekspektasi sosial terhadap 

perempuan. Penelitian ini merekomendasikan agar momfluencer dan industri lebih 

reflektif serta realistis dalam membangun representasi keibuan. 

 

 

 

Kata kunci: Generasi Z, Media sosial , momfluencer, representasi, semiotika 
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ABSTRACT 

The momfluencer phenomenon in the digital era demonstrates how young mothers 

utilize TikTok to aesthetically and communicatively portray motherhood and 

construct an image as an ideal figure. This study aims to analyze momfluencer 

representation through visual and verbal signs in TikTok content. This study uses 

Roland Barthes's concept of representation and semiotic approach with three 

layers of meaning: denotation, connotation, and myth. The method used is a critical 

paradigm with a descriptive qualitative approach. Data were obtained from four 

TikTok videos belonging to @mamazoey and @dhannicha, which were analyzed 

based on visual elements such as facial expressions, clothing style, domestic 

activities, color, captions, and audio. The results show that the symbols in the 

content shape the myth of the mother as a supermom, a figure capable of raising 

children, working, and maintaining a perfect appearance. Social media becomes a 

space for the production of meaning that reinforces social expectations for women. 

This study recommends that momfluencers and the industry be more reflective and 

realistic in constructing representations of motherhood. 

 

Keywords: Generation z, Momfluencer, representation, Semiotics,Social Media 
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