DAFTAR PUSTAKA

Afendi, Akhmad. 2023. The Effect of Price Sensitivity on Purchase Intention Is
Mediated By Advocacy And Emotion on Consumers of Pharmaceutical
Companies in Jakarta. Faculty of Economics and Business, Universitas

Trisakti (http://ijsr.internationaljournallabs.com/index.php/ijsr)

Apriliana dan Sukaris. 2022. Analisa Kualitas Layanan Pada Cv. Singoyudho
Nusantara. Program Studi Manajemen, Fakultas Ekonomi dan Bisnis,
Universitas Muhammadiyah Gresik. Jurnal Maneksi Vol 11, No. 2, Desember
2022 (https://doi.org/10.31959/jm.v11i2.1246 )

Ardhanariswari, Andhini. 2018. Hubungan antara Customer Satisfaction dengan

Price Sensitivity pada Industri Ritel di Surabaya. Jurusan Manajemen,
Fakultas Bisnis dan Ekonomika, Universitas Surabaya. Jurnal llmiah
Mahasiswa Universitas Surabaya Vol.7 No.1 (2018)
(http://digilib.ubaya.ac.id/pustaka.php/246786)

Berry, L. L. (1995). Relationship marketing of services: Growing interest, emerging
perspectives. Journal of the Academy of Marketing Science, 23(4), 236-245.
Chaudhuri, A., & Holbrook, M. B. (2001). The chain of effects from brand trust
and brand affect to brand performance: The role of brand loyalty. Journal of
Marketing, 65(2), 81-93.
Colquitt, J. A. (2018). On the nature of trust: A review and critique of the trust
literature. Journal of Applied Psychology, 103(3), 1-17.

Colquitt, J. A. (2018). Trust, trustworthiness, and trust in business. Business &
Society, 57(1), 5-34.

Daniel Pereira, Ni Gusti Ketut Giantari, | Putu Gede Sukaatmadja. 2016. Pengaruh
Service Quality Terhadap Satisfaction dan Customer Loyalty Koperasi
Dadirah Di Dili Timor-Leste. E-Jurnal Ekonomi dan Bisnis Universitas

Udayana 5.3 (2016) : 455-488 (media.neliti.com)

94
Pengaruh Anteseden Pemasaran..., Zahra Silvana Putri, Universitas Multimedia Nusantara



http://ijsr.internationaljournallabs.com/index.php/ijsr
https://doi.org/10.31959/jm.v11i2.1246
http://digilib.ubaya.ac.id/pustaka.php/246786
https://media.neliti.com/media/publications/44783-ID-pengaruh-service-quality-terhadap-satisfaction-dan-customer-loyalty-koperasi-dad.pdf

Databoks. (2023, May 18). Ini gambaran produksi, ekspor, dan konsumsi kopi
Indonesia hingga 2026. Databoks.

Databoks. (2022, December 14). Kalahkan Kopi Kenangan, Janji Jiwa punya gerai
terbanyak di Indonesia pada 2022. Databoks.

Dlamini, S., Mvula, W., & Donga, G. (2024). A study on the antecedents of mobile
marketing in South Africa: The role of price sensitivity, service quality, and
trust. Journal of Marketing Research, 12(1), 25-39.

Dr. Bandar Khalaf Alharthey. 2019. Impact of Service Quality on Customer Trust,
Purchase Intention and Store Loyalty, With Mediating Role of Customers’
Satisfaction on Customer Trust And Purchase Intention: Study of Grocery
Shopping. British Journal of Marketing Studies (BJMS) Vol. 7, Issue 2, pp.40-
61, April 2019 (www.eajournals.org)

Fajaliandra dan Darman Saputra. 2023. Pengaruh Sensitivitas Harga Terhadap Niat
Membeli Konsumen Melalui Persepsi Harga Dan Emosi Konsumen (Studi
Kasus Konsumen Indomaret di Kota Pangkalpinang). Journal of Social
Science Research Volume 3 Nomor 6 Tahun 2023 Page 108-121 E-ISSN
2807-4238 and P-ISSN 2807-4246 (https://j-

innovative.org/index.php/Innovative)

Ferdinand, A. (2006). Metode penelitian manajemen (4th ed.). Undip Press.

Faradiba dan Sri Rahayu Tri Astuti. 2013. Analisis Pengaruh Kualitas Produk,
Harga, Lokasi Dan Kualitas Pelayanan Terhadap Minat Beli Ulang
Konsumen (Studi Pada Warung Makan “Bebek Gendut” Semarang). Jurnal
Manajemen Fakultas Ekonomika dan Bisnis Universitas Diponegoro Volume
2, Nomor 3, Tahun 2013, Halaman 1-11 (http://ejournal-

sl.undip.ac.id/index.php/djom)

Fornell, C., & Larcker, D. F. (1981). Structural equation models with unobservable
variables and measurement error: Algebra and statistics. Journal of Marketing
Research, 18(3), 382-388.

95
Pengaruh Anteseden Pemasaran..., Zahra Silvana Putri, Universitas Multimedia Nusantara


http://www.eajournals.org/
https://j-innovative.org/index.php/Innovative
https://j-innovative.org/index.php/Innovative
http://ejournal-s1.undip.ac.id/index.php/djom
http://ejournal-s1.undip.ac.id/index.php/djom

Grewal, D., Monroe, K. B., & Krishnan, R. (1998). The effects of price-comparison
advertising on buyers’ perceptions of acquisition value, transaction value,

and behavioral intentions. Journal of Marketing, 62(2), 46-59.

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A primer on partial
least squares structural equation modeling (PLS-SEM) (2nd ed.). Sage
Publications.

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2015). A primer on partial
least squares structural equation modeling (PLS-SEM). Sage Publications.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate data
analysis (7th ed.). Pearson Education.

Hammer, M. (1976). Information as a commodity. Journal of Business, 49(4), 27-
32.

Harapah, L. (2020). Structural Equation Modeling (SEM) with PLS for beginner
researchers. Journal of Research Methods, 11(1), 74-80.

Haseeb Abdullah, Muhammad Faheem Jan, Faheem Zeb, Shumaila Hassan. 2023.
The Impact of Price Sensitivity on Purchase Intentions in Modern Retails: The
Mediating Role of Consumer Emotional Response. International Journal of
Business and Management Sciences E ISSN: 2708 — 4337 P ISSN: 2708 —
4329 (http://www.ijbms.org)

Hughes Nur A A, Karin A N, Citra L W, Rusdi H, Maharani I. 2024. Kopi Kenangan
Hanya Untukmu. Jurnal Pengabdian Kepada Masyarakat VVol.4 No.1. 2024:
124-133 (https://jurnalfkip.samawa-
university.ac.id/lKARYA_JPM/article/view/681/540)
Jacqueline Angelica L. 2022. The Effect Of Service Quality, Price, And Product On

Purchase Intention. International Journal of Review Management, Business,
e-ISSN 2797-9237 and Entrepreneurship (RMBE) Vol.2, No.2, December,
2022 (https://doi.org/10.37715/rmbe.v2i2.3413)

96
Pengaruh Anteseden Pemasaran..., Zahra Silvana Putri, Universitas Multimedia Nusantara



http://www.ijbms.org/
https://jurnalfkip.samawa-university.ac.id/KARYA_JPM/article/view/681/540
https://jurnalfkip.samawa-university.ac.id/KARYA_JPM/article/view/681/540
https://doi.org/10.37715/rmbe.v2i2.3413

Jogiyanto, H. (2019). Manajemen pemasaran (Edisi Kelima). Andi Offset.
Khohar, Nessie Elwan dan Y. Budi Hermanto. 2024. Pengaruh Perceived
Quality, Price Sensitivity, Dan Store Image Terhadap Purchase Intention.
Jurnal Bisnis Perspektif (BIP’s) p-ISSN 1979-4932 Volume 16, Nomor 1,
Januari 2024 e-ISSN 2715-2596 Halaman 15-28
(http://jurnal.ukdc.ac.id/index.php/BIP)

Kopi Kenangan. (2021, December 15). Pencapaian Kenangan Brands tahun 2021:
Menjadi perusahaan new retail F&B unicorn pertama di Asia Tenggara.

Kopi Kenangan.

Kopi Kenangan. (2023, December 9). Genap berusia 7 tahun, Kopi Kenangan
umumkan pencapaian dan rencana ekspansi internasional selanjutnya. Kopi

Kenangan.

Kotler, P. (2000). Marketing management: Analysis, planning, implementation, and
control (10th ed.). Prentice Hall.

Kotler, P., & Keller, K. L. (2012). Marketing management (14th ed.). Pearson

Education.

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson.

Malhotra, N. K., Birks, D. F., & Wills, P. (2017). Marketing research: An applied
approach (5th ed.). Pearson Education Limited.

Malhotra, N. K. (2012). Basic marketing research: A decision-making approach
(3rd ed.). Pearson Education.

Monroe, K. B. (1990). Pricing: Making profitable decisions. McGraw-Hill.

Oey, S. (2022, November 14). 5 jenis biji kopi paling terkenal dan karakteristiknya.
Rupa-rupa.

Pasuraman, A., Zeithaml, V. A., & Berry, L. L. (1988). SERVQUAL.: A multiple-
item scale for measuring consumer perceptions of service quality. Journal of

Retailing, 64(1), 12-40.

97
Pengaruh Anteseden Pemasaran..., Zahra Silvana Putri, Universitas Multimedia Nusantara


http://jurnal.ukdc.ac.id/index.php/BIP

Putri, A. A. (2023, March 22). Top 3 Kedai Kopi Lokal Terpopuler 2023.
GoodStats.

Rianto Nurcahyo, Dennis Andry, Kevin. 2017. Pengaruh Trust, Price dan Service
Quality Terhadap Intention To Purchase Pelanggan Bhinneka.Com. Jurnal
Riset Manajemen dan Bisnis (JRMB) Fakultas Ekonomi UNIAT Vol.2, No.3,
Oktober 2017: 391 — 400 (neliti.com)

Rifai, M. A. (2015). The application of PLS-SEM in quantitative research: An
overview. Journal of Quantitative Analysis, 2(3), 53-62.

Saputra, R. (2020). Pengaruh harga dan kualitas produk terhadap keputusan
pembelian pada Distro Label Store Pekanbaru (Skripsi, Universitas Islam
Riau).

Susanto, Daniel Augusta dan Liem Bambang Sugiyanto. 2021. Pengaruh Trust,
Service Quality, Utilitarian Value Dengan Mediasi Attitude Toward Online
Shopping, dan Subjective Norm Terhadap Purchase Intention (Studi Empiris:
Konsumen Tokopedia Domisili Dki Jakarta). Magister Manajemen,
Universitas Bunda Mulia, Indonesia. Journal of Business & Applied
Management VVol.14 (No. 2): 115 - 126 Th. 2021 (http://journal.ubm.ac.id/)

Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta.
Sugiyono. (2019). Metode penelitian kuantitatif, kualitatif, dan R&D (Edisi ke-21).

Alfabeta.
Tjiptono, F., & Chandra, G. (2016). Service, quality, and satisfaction: Management

of quality service. Andi.

Tjiptono, F. (2008). Pemasaran Jasa (Edisi Ketiga). Andi Offset.
Tse, D. K., & Wilton, P. C. (1988). Models of consumer satisfaction formation: An
extension. Journal of Marketing Research, 25(2), 204-212.

98
Pengaruh Anteseden Pemasaran..., Zahra Silvana Putri, Universitas Multimedia Nusantara


https://www.neliti.com/publications/259356/pengaruh-trust-price-dan-service-quality-terhadap-intention-to-purchase-pelangga
http://journal.ubm.ac.id/

Widodo, Mentari Septynaputri dan Sadana Devica. 2023. Pengaruh Price Sensitivity
dan Environmentalism Terhadap Purchase Intention Pada Pakaian Thrift.
Politeknik Ubaya; Surabaya, Indonesia. Jurnal Bisnis Terapan, Volume 06
Nomor 02 (Desember, 2022) 171 - 182
(https://doi.org/10.24123/jbt.v6i2.5107)

Yusvari, Caecillia Faraditya. 2016. Pengaruh Kualitas Pelayanan dan Kepuasan
Konsumen terhadap Loyalitas Konsumen di Restoran Metduck Paragon Mall
Semarang. Jurusan Manajemen Fakultas Ekonomi dan Bisnis Unika

Soegijapranata Semarang (https://repository.unika.ac.id/13391/

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: A
means-end model and synthesis of evidence. Journal of Marketing, 52(3), 2-
2

99
Pengaruh Anteseden Pemasaran..., Zahra Silvana Putri, Universitas Multimedia Nusantara


https://doi.org/10.24123/jbt.v6i2.5107
https://repository.unika.ac.id/13391/

