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Pengaruh Effort Expectancy, Perceived Usefulness, Information
Quality, Perceived Risk, Social Influence, dan Trust terhadap

Repurchase Intention ShopeeFood

(Bagus Fatih Dzulfiqar)

ABSTRAK
Layanan pesan antar makanan berbasis aplikasi seperti ShopeeFood kini menjadi
pilihan populer masyarakat urban karena dinilai praktis dan efisien. Namun
demikian, ShopeeFood menghadapi permasalahan dalam mempertahankan
loyalitas pelanggan, yang tercermin dari rendahnya tingkat pembelian ulang
dibandingkan pesaing seperti GoFood dan GrabFood. Permasalahan ini diduga
dipengaruhi oleh berbagai faktor seperti kemudahan penggunaan aplikasi (effort
expectancy), kegunaan yang dirasakan (perceived usefulness), kualitas informasi
yang ditampilkan (information quality), persepsi risiko (perceived risk), pengaruh
sosial (social influence), serta kepercayaan konsumen (#rust). Penelitian ini
bertujuan untuk menganalisis pengaruh keenam variabel tersebut terhadap niat
pembelian ulang (repurchase intention) pengguna ShopeeFood. Metode penelitian
yang digunakan adalah pendekatan kuantitatif deskriptif dengan teknik
pengumpulan data melalui kuesioner yang disebarkan kepada 175 responden aktif
pengguna ShopeeFood. Data dianalisis menggunakan regresi linier berganda
melalui perangkat lunak SPSS versi 30. Hasil penelitian menunjukkan bahwa
variabel Social Influence dan Trust berpengaruh positif dan signifikan terhadap
Repurchase Intention. Sementara itu, variabel Effort Expectancy, Perceived
Usefulness, Information Quality, dan Perceived Risk tidak berpengaruh secara
signifikan. Temuan ini menunjukkan bahwa untuk meningkatkan loyalitas
pengguna, ShopeeFood perlu memfokuskan strategi pada peningkatan pengaruh
sosial dan pembangunan kepercayaan pengguna melalui fitur aplikasi maupun

pendekatan pemasaran yang relevan.

Kata kunci: ShopeeFood, Repurchase Intention, Effort Expectancy, Perceived

Usefulness, Information Quality, Perceived Risk, Social Influence, Tru
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The Influence of Effort Expectancy, Perceived Usefulness,
Information Quality, Perceived Risk, Social Influence, and Trust

on Repurchase Intention of ShopeeFood Users

(Bagus Fatih Dzulfiqar)

ABSTRACT (English)

Food delivery applications such as ShopeeFood have become a popular choice
among urban consumers due to their convenience and efficiency. However,
ShopeeFood faces challenges in maintaining customer loyalty, as indicated by a
lower repurchase rate compared to competitors like GoFood and GrabFood. This
issue is suspected to be influenced by several factors including effort expectancy,
perceived usefulness, information quality, perceived risk, social influence, and
consumer trust. This study aims to analyze the effect of these six variables on
users’ repurchase intention toward ShopeeFood. A descriptive quantitative
approach was used, with data collected through questionnaires distributed to 175
active ShopeeFood users. The data were analyzed using multiple linear regression
with the assistance of SPSS version 30. The results showed that social influence
and trust have a positive and significant effect on repurchase intention.
Meanwhile, effort expectancy, perceived usefulness, information quality, and
perceived risk were found to have no significant effect. These findings suggest that
to increase user loyalty, ShopeeFood should focus its strategy on strengthening
social influence and building consumer trust through app features and targeted

marketing approaches.

Keywords: ShopeeFood, Repurchase Intention, Effort Expectancy, Perceived

Usefulness, Information Quality, Perceived Risk, Social Influence, Trust
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