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ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI 

NIAT BELI KONSUMEN PADA PRODUK SUSTAINABLE 

FASHION DARI BRAND KAIND 

 Monica Priscilia Purnama Sari 

ABSTRAK 

 

Pencemaran lingkungan yang disebabkan oleh industri fesyen sampai saat ini 

masih menjadi isu dikarenakan proses produksi dan penggunaan bahan yang 

tidak ramah lingkungan, serta maraknya tren fast fashion di Indonesia, 

menyebabkan peningkatan limbah tekstil, pencemaran air dan tanah, serta 

emisi karbon. Menanggapi permasalahan ini, KaIND hadir sebagai salah satu 

brand sustainable fashion lokal yang mengusung keberlanjutan dalam proses 

produksinya, dan menggunakan bahan baku yang lebih ramah lingkungan. 

Namun, rendahnya kesadaran masyarakat terhadap pentingnya penggunaan 

produk ramah lingkungan menjadi sebuah tantangan tersendiri bagi KaIND 

untuk mengedukasi dan melakukan penjualan produk. Penelitian yang 

didasari dengan Theory of Planned Behavior (TPB) ini bertujuan untuk 

mendorong niat konsumen untuk melakukan pembelian produk sustainable 

fashion, khususnya KaIND, dengan menganalisis pengaruh antara attitude, 

subjective norms, perceived behavioral control, willingness to pay premium, 

dan environmental consciousness dengan purchase intention. Pada penelitian 

terdapat 5 hipotesis yang akan diuji dan data yang terkumpul dari 137 

responden akan dianalisis dengan tehnik analisis regresi berganda, serta 

diolah menggunakan software IBM Statisctic SPSS versi 29.0. Hasil 

penelitian menunjukkan bahwa attitude, perceived behavioral control, 

willingness to pay premium, dan environmental consciousness berpengaruh 

positif terhadap purchase intention. Sedangkan, subjective norms tidak 

berpengaruh signifikan terhadap purchase intention.  

 

Kata kunci: attitude, perceived behavioral control, willingness to pay 

premium, environmental consciousness, purchase intention 
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ANALYSIS OF FACTORS THAT INFLUENCE CONSUMER 

PURCHASE INTENTION ON SUSTAINABLE FASHION 

PRODUCTS FROM THE KAIND BRAND 

 Monica Priscilia Purnama Sari 

 

ABSTRACT (English) 

 

Environmental pollution caused by the fashion industry is still an issue due 

to the production process and the use of materials that are not 

environmentally friendly, as well as the rise of fast fashion trends in 

Indonesia, causing an increase in textile waste, water and soil pollution, and 

carbon emissions. In response to this issue, KaIND is present as one of the 

local sustainable fashion brands that carries sustainability in its production 

process, and uses raw materials that are more environmentally friendly. 

However, the low public awareness of the importance of using 

environmentally friendly products is a challenge for KaIND to educate and 

sell their products. This research based on the Theory of Planned Behavior 

(TPB) aims to encourage consumer intention to purchase sustainable fashion 

products, especially KaIND, by analyzing the influence between attitude, 

subjective norms, perceived behavioral control, willingness to pay premium, 

and environmental consciousness with purchase intention. In this study there 

are 5 hypotheses to be tested and the data collected from 137 respondents 

will be analyzed using multiple regression analysis techniques, and processed 

using IBM Statistic SPSS software version 29.0. The results showed that 

attitude, perceived behavioral control, willingness to pay premium, and 

environmental consciousness have a significant effect on purchase intention. 

Meanwhile, subjective norms do not have a significant effect of purchase 

intention. 

 

Keywords: attitude, perceived behavioral control, willingness to pay 

premium, environmental consciousness, purchase intention 
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