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ANALISIS PENGARUH PERCEIVED VALUE OF
SUSTAINABLE PACKAGING, WILLINGNESS TO PAY,
ENVIRONMENTAL CONCERN, DAN ATTITUDE TOWARDS
SUSTAINABLE PACKAGING TERHADAP PURCHASE
INTENTION PADA PRODUK NESTLE DENGAN

KEMASAN BERKELANJUTAN
Ananta Aditia

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh perceived value of
sustainable packaging, willingness to pay, environmental concern, dan sikap
terhadap kemasan berkelanjutan terhadap niat beli produk Nestlé dengan
kemasan ramah lingkungan di Jakarta. Latar belakang penelitian ini
didasarkan pada meningkatnya perhatian global terhadap isu keberlanjutan,
khususnya pengelolaan sampah plastik yang didorong oleh sektor FMCG
(Fast Moving Consumer Goods). Sampah plastik menjadi tantangan besar
karena sifatnya yang sulit terurai dan dampaknya terhadap lingkungan yang
luas. Metode penelitian yang digunakan adalah kuantitatif dengan teknik
analisis regresi linier berganda, menggunakan data dari 237 responden yang
dikumpulkan melalui kuesioner online. Hasil penelitian menunjukkan bahwa
seluruh variabel independen memiliki pengaruh signifikan terhadap niat beli
(purchase intention) dengan kontribusi tertinggi berasal dari sikap terhadap
kemasan berkelanjutan (attitude towards sustainable packaging). Penelitian
ini menyimpulkan bahwa konsumen memiliki preferensi kuat terhadap
produk berkemasan ramah lingkungan, terutama jika nilai tambahnya jelas
dan relevan dengan keberlanjutan. Manfaat praktis penelitian ini adalah
memberikan panduan kepada Nestlé dan perusahaan lain dalam merancang
strategi pemasaran berbasis keberlanjutan, serta membantu pembuat
kebijakan dalam menyusun regulasi yang mendukung penggunaan kemasan
ramah lingkungan.

Kata Kunci: kemasan berkelanjutan, niat beli, keberlanjutan, perilaku
konsumen, Nestlé
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ANALYSIS OF THE INFLUENCE OF PERCEIVED VALUE
OF SUSTAINABLE PACKAGING, WILLINGNESS TO PAY,
ENVIRONMENTAL CONCERN, AND ATTITUDE TOWARDS
SUSTAINABLE PACKAGING ON PURCHASE INTENTION
OF NESTLE PRODUCTS WITH SUSTAINABLE

PACKAGING
Ananta Aditia

ABSTRACT

This study aims to analyze the influence of perceived value of sustainable
packaging, willingness to pay, environmental concern, and attitudes toward
sustainable packaging on the purchase intention of Nestlé products with eco-
friendly packaging in Jakarta. The research background is based on the
increasing global focus on sustainability issues, particularly plastic waste
management driven by the FMCG (Fast Moving Consumer Goods) sector.
Plastic waste poses significant challenges due to its non-biodegradable
nature and widespread environmental impact. The research employs a
quantitative method using multiple linear regression analysis, drawing data
from 237 respondents gathered through an online questionnaire. The findings
indicate that all independent variables significantly influence purchase
intention, with the highest contribution from attitudes toward sustainable
packaging. This study concludes that consumers strongly prefer eco-friendly
packaged products, particularly when the added value is clear and relevant
to sustainability. The practical implications of this research provide guidance
for Nestlé and other companies in designing sustainability-based marketing
strategies and assist policymakers in creating regulations that support the
adoption of sustainable packaging.

Keywords: sustainable packaging, purchase intention, sustainability,
consumer behavior, Nestle.
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