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PENGARUH PRODUCT FEATURES, BRAND IMAGE, PRODUCT PRICE 

DAN SOCIAL INFLUENCE TERHADAP PURCHASE INTENTION: STUDI 

KASUS PADA MOBIL SUZUKI DI JABODETABEK 

 Naufal Rifqi Fauzan 

ABSTRAK 

 

Perkembangan zaman mendorong berbagai industri terus berinovasi untuk 

memenuhi kebutuhan masyarakat. Industri otomotif termasuk yang mengalami 

pertumbuhan pesat dan menjadi bagian penting dalam kehidupan sehari-hari. 

Persaingan antar merek mobil pun semakin ketat seiring meningkatnya permintaan 

kendaraan pribadi. Penelitian ini berfokus pada mobil Suzuki, yang penjualannya 

di Indonesia menunjukkan tren fluktuatif, baik secara wholesale maupun retail dari 

tahun ke tahun. Penelitian ini menggunakan metode kuantitatif dengan lima 

variabel. Variabel independen meliputi Product Feature, Brand Image, Product 

Price, dan Social Influence, sementara variabel dependen adalah Purchase 

Intention. Tujuan dari penelitian ini adalah untuk meneliti seberapa pengaruhnya 

variabel independent terhadap Purchase Intention pada mobil Suzuki di 

JaBoDeTaBek. Peneliti melibatkan 186 responden yang sudah mengetahu mobil 

Suzuki, namun belum pernah membelinya. Software yang digunakan untuk 

mengolah data pada penelitian ini adalah IBM SPSS Versi 26. Hasil yang peneliti 

dapatkan pada penelitian ini adalah Product Feature, Brand Image, dan Social 

Influence berpengaruh postif terhadap Purchase Intention, dan Product Price 

berpengaruh negatif terhadap Purchase Intention. 

 

Kata kunci: Product Feature, Brand Image, Product Price, Social Influence, 

Purchase Intention. 
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THE INFLUENCE of PRODUCT FEATURE, BRAND IMAGE, PRODUCT 

PRICE, AND SOCIAL INFLUENCE ON PURCHASE INTENTION: A CASE 

STUDY SUZUKI CAR IN JABODETABEK  

Naufal Rifqi Fauzan 

 

ABSTRACT (English) 

 

The development of the era encourages various industries to continue to innovate 

in order to meet the needs of society. The automotive industry is one of those 

experiencing rapid growth and has become an important part of everyday life. 

Competition between car brands is getting tighter along with the increasing 

demand for private vehicles. This study focuses on Suzuki cars whose sales in 

Indonesia have shown a fluctuating trend in both the wholesale and retail segments 

for years. This study uses a quantitative method using five variables. The 

independent variables include Product Feature, Brand Image, Product Price, and 

Social Influence, while the dependent variable is Purchase Intention. The purpose 

of this study was to test the effect of independent variables on Purchase Intention 

of Suzuki cars in the JaBoDeTaBek area. This study involved 186 respondents who 

were familiar with Suzuki cars but had never bought them. Data processing was 

carried out using IBM SPSS Version 26. The results showed that Product Feature, 

Brand Image, and Social Influence had a positive effect on Purchase Intention, 

while Product Price had a negative effect on Purchase Intention.  

 

Keywords:Product Features, Brand Image, Product Price, Social Influence, 

Purchase Interest. 
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