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Validasi Konsep Produk dan Rencana Bisnis ZapSafe: Solusi Bagi

User Kendaraan Mobil Listrik untuk Mengatasi Kepanikan Akan

Kecukupan Kapasitas Baterai

JRQaWhaQ HaQV

ABSTRAK

PeQeliWiaQ iQi beUWXjXaQ XQWXk PePYalidaVi kRQVeS SURdXk daQ

UeQcaQa biVQiV ZaSSafe Vebagai VRlXVi iQRYaWif, deQgaQ haUaSaQ PeQaUik

PiQaW iQYeVWRU XQWXk PeQdaQai SeQgePbaQgaQ aSlikaVi ZaSSafe \aQg VaaW

iQi PaVih beUada Sada WahaS SURWRWiSe. MeWRde \aQg digXQakaQ dalaP

SeQeliWiaQ iQi adalah aQaliViV daWa, \aQg PelibaWkaQ eYalXaVi kebXWXhaQ

SeQggXQa daQ SeQeUiPaaQ SaVaU WeUhadaS kRQVeS SURdXk ZaSSafe.

HaVil SeQeliWiaQ PeQXQjXkkaQ bahZa VebaQ\ak 90% SeQggXQa daQ

SePilik PRbil liVWUik PeQ\aWakaQ PiQaW \aQg SRViWif WeUhadaS aSlikaVi

ZaSSafe daQ beUVedia PePba\aU XQWXk la\aQaQ \aQg diWaZaUkaQ. Lebih

laQjXW, aQaliViV fiQaQVial PeQXQjXkkaQ bahZa SeQgePbaQgaQ aSlikaVi

ZaSSafe PePbXWXhkaQ daQa VebeVaU 1.192,050,680 deQgaQ PePiliki

SRWeQVi ReWXUQ RQ IQYeVWPeQW (ROI) VebeVaU 10%, \aQg PeQgiQdikaVikaQ

WiQgkaW SeQgePbaliaQ iQYeVWaVi \aQg PeQaUik bagi calRQ iQYeVWRU.

BeUdaVaUkaQ haVil WeUVebXW, daSaW diViPSXlkaQ bahZa aSlikaVi

ZaSSafe PePiliki SRWeQVi XQWXk diWeUiPa Rleh SaVaU Vebagai VRlXVi bagi

SePilik daQ SeQggXQa keQdaUaaQ liVWUik dalaP PeQgaWaVi keSaQikaQ WeUkaiW

kecXkXSaQ kaSaViWaV baWeUai. DeQgaQ ROI VebeVaU 10%, aSlikaVi iQi jXga

PePbeUikaQ SURVSek \aQg PeQgXQWXQgkaQ bagi iQYeVWRU dalaP jaQgka

SaQjaQg.

Kata kunci: ZaSSafe, SPKLU, KeQdaUaaQ LiVWUik
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Product Concept Validation and ZapSafe Business Plan: Solution

for Electric Car Vehicle Users to Overcome Panic about Battery

Capacity Sufficiency

JRQaWhaQ HaQV

ABSTRACT (English)

The objecWiYe of WhiV UeVeaUch iV Wo YalidaWe Whe pUodXcW concepW and

bXVineVV plan of ZapSafe aV an innoYaWiYe VolXWion, ZiWh Whe aim of aWWUacWing

inYeVWoU inWeUeVW Wo fXnd Whe deYelopmenW of Whe ZapSafe applicaWion, Zhich iV

cXUUenWl\ aW Whe pUoWoW\pe VWage. The meWhod emplo\ed in WhiV VWXd\ iV daWa

anal\ViV, inYolYing Whe eYalXaWion of XVeU needV and maUkeW accepWance of Whe

ZapSafe pUodXcW concepW.

The UeVXlWV indicaWe WhaW 90% of elecWUic Yehicle oZneUV and XVeUV

e[pUeVVed poViWiYe inWeUeVW in Whe ZapSafe applicaWion and aUe Zilling Wo pa\ foU

Whe VeUYiceV offeUed. FXUWheUmoUe, financial anal\ViV UeYealV WhaW Whe deYelopmenW

of Whe ZapSafe applicaWion UeqXiUeV fXnding of 1,192,050,680, RXpiah ZiWh a

poWenWial ReWXUn on InYeVWmenW (ROI) of 10%, indicaWing an aWWUacWiYe inYeVWmenW

UeWXUn foU pUoVpecWiYe inYeVWoUV.

BaVed on WheVe findingV, iW can be conclXded WhaW Whe ZapSafe applicaWion

haV VignificanW poWenWial Wo be accepWed in Whe maUkeW aV a VolXWion foU elecWUic

Yehicle oZneUV and XVeUV Wo alleYiaWe an[ieW\ UelaWed Wo baWWeU\ capaciW\

VXfficienc\. WiWh an ROI of 10%, Whe applicaWion alVo pUeVenWV a pUomiVing

long-WeUm inYeVWmenW oppoUWXniW\ foU inYeVWoUV.

Ke\Zords: ZapSafe, EVCS, ElecWUic Vehicle
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