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PENGARUH ECO-SHAME, ATTITUDE, SUBJECTIVE NORM, 
DAN PERCEIVED BEHAVIORAL CONTROL TERHADAP 

BEHAVIORAL PURCHASE INTENTION PRODUK 
SUSTAINABLE FASHION PADA GENERASI Z DI 

JABODETABEK 
 (Clara Cung Karisma) 

ABSTRAK 
 
Industri fashion berkontribusi signifikan terhadap kerusakan lingkungan, namun 
tingkat adopsi produk sustainable fashion oleh Generasi Z di Jabodetabek masih 
tergolong rendah, meskipun kesadaran mereka terhadap isu lingkungan meningkat. 
Penelitian ini bertujuan untuk menganalisis pengaruh eco-shame, attitude, 
subjective norms, dan perceived behavioral control terhadap behavioral purchase 

intention produk sustainable fashion. Topik ini menarik karena Generasi Z 
merupakan kelompok konsumen potensial yang dikenal peduli terhadap 
keberlanjutan, namun terdapat kesenjangan antara kesadaran lingkungan dan 
perilaku konsumsi mereka. Hasil penelitian menunjukkan bahwa attitude, 
subjective norms, dan perceived behavioral control memiliki pengaruh positif yang 
signifikan terhadap behavioral purchase intention produk sustainable fashion, 
sedangkan eco-shame tidak memiliki pengaruh signifikan. Hal ini disebabkan oleh 
kurangnya wawasan dan internalisasi konsep eco-shame dalam kehidupan sehari-
hari Generasi Z. Studi ini memberikan wawasan penting bagi industri fashion dan 
pembuat kebijakan untuk meningkatkan konsumsi sustainable fashion melalui 
pendekatan berbasis edukasi, ketersediaan produk, dan penguatan norma sosial. 
 
Kata kunci: Eco-Shame, Attitude, Subjective Norms, Perceived Behavioral 

Control, Behavioral Purchase Intention   
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THE INFLUENCE OF ECO-SHAME, ATTITUDE, SUBJECTIVE 
NORMS, AND PERCEIVED BEHAVIORAL CONTROL ON 

BEHAVIORAL PURCHASE INTENTION OF SUSTAINABLE 
FASHION PRODUCTS AMONG GENERATION Z IN 

JABODETABEK 
 (Clara Cung Karisma) 

 

ABSTRACT (English) 
 

The fashion industry significantly contributes to environmental degradation, yet the 

adoption rate of sustainable fashion products among Generation Z in Jabodetabek 

remains relatively low, despite their growing environmental awareness. This study 

aims to analyze the influence of eco-shame, attitude, subjective norms, and 

perceived behavioral control on the behavioral purchase intention of sustainable 

fashion products. This topic is intriguing as Generation Z represents a potential 

consumer group known for their concern for sustainability, yet there is a gap 

between their environmental awareness and consumption behavior. The results 

show that attitude, subjective norms, and perceived behavioral control have a 

positive and significant influence on the behavioral purchase intention of 

sustainable fashion products, while eco-shame has no significant impact. This is 

due to a lack of awareness and internalization of the eco-shame concept in 

Generation Z's daily lives. This study provides important insights for the fashion 

industry and policymakers to enhance sustainable fashion consumption through 

education-based approaches, product availability, and strengthening social norms. 

 

Keywords: Eco-Shame, Attitude, Subjective Norms, Perceived Behavioral 

Control, Behavioral Purchase Intention 
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