DAFTAR PUSTAKA

Aaltola, E. (2021). Climate shame: A phenomenological study of eco-guilt, eco-
shame, and environmental responsibility. Environmental Ethics, 43(2), 123-
138.

Ajzen, L. (1991). The role of attitudes in decision making. Organizational Behavior
and Human Decision Processes, 162, 204-213.

Amed, ., Berg, A., Brantberg, L., & Hedrich, S. (2019). The State of Fashion 2019.
McKinsey & Company.

Amatulli, C., et al. (2019). The effect of negative message framing on green
consumption: An investigation of the role of shame. Journal of Business
Ethics, 157(4), 1111-1132.

Aprianti, V., Hurriyati, R., Gaffar, V., & Wibowo, L. A. (2021). The Effect of
Green Trust and Attitude Toward Purchasing Intention of Green Products: A
Case Study of the Green Apparel Industry in Indonesia. Journal of Asian
Finance, Economics and Business, 8(7), 0235-0244.

Balasubramanian, M., & Sheykhmaleki, P. (2024). Comprehending the consumer
behavior toward sustainable apparel. Sustainability, 16(18), 8026.

Bevan, G., & Wilson, D. (2023). Fighting Climate Change through Shaming.
Cambridge University Press.

Brown, K. W., & Lee, H. J. (2019). Attitude Formation and Change: An Integrative
Review. Personality and Social Psychology Review, 23(4), 337-359.

Chen, H., & Lin, Y. (2022). Exploring the Psychological Factors Affecting
Consumer Purchase Intention in Online Shopping: A Study of Motivation and
Trust. Electronic Commerce Research and Applications, 51, 101-112.

Chen, S. Y., & Zhao, X. (2022). Attitude Dynamics: Understanding the Formation
and Change of Attitudes. Advances in Experimental Social Psychology, 56,
101-145.

Claudio, L. (2007). Waste couture: Environmental impact of the clothing industry.
Environmental Health Perspectives, 115(9), A449-A454.

Connell, K. Y. H. (2010). Internal and external barriers to eco-conscious apparel
acquisition. International Journal of Consumer Studies, 34(3), 279-286.

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative, and Mixed
Methods Approaches (4th ed.). SAGE Publications.

88

Pengaruh Eco-Shame, Attitude..., Clara Cung Karisma, Universitas Multimedia Nusantara



Diddi, S., Yan, R.-N., Bloodhart, B., Bajtelsmit, V., & McShane, K. (2019).
Exploring young adult consumers’ sustainable clothing consumption
intention: The role of social influence, environmental awareness, and

perceived behavioral control. Sustainable Production and Consumption, 18,
155-162.

Dimock, M. (2019). Defining generations: Where Millennials end and Generation
Z begins. Pew Research Center.

Dewanto, K. N., et al. (2019). The influence of social norms and attitude ards
sustainable fashion products purchase intentions. American International
Journal of Business Management (AIJBM), 2(3), 63-72.

Fibre2Fashion. (2021). The future of sustainable fashion — Gen Z and Millennials.
https://www.fibre2fashion.com/industry-article/9028/the-future-of-

sustainable-fashion-gen-z-and-millennials

Floriano, M. D. P., & Matos, C. A. de. (2021). Understanding Brazilians’ Intentions
in Consuming Sustainable Fashion. Brazilian Business Review.

Gardetti, M. A., & Torres, A. L. (2013). Sustainable fashion and textiles: Design
journeys. Routledge.

Gossling, S. (2019). Celebrities, air travel, and social norms. Annals of Tourism
Research, 79, 102775.

Green Info. (2023). Potensi circular economy pada industri tekstil: Gen-Z dan
Millennial sebagai penggerak sustainable fashion. Greeneration Foundation.
https://greeneration.org/publication/green-info/potensi-circular-economy-
pada-industri-tekstil-gen-z-dan-millennial-sebagai-penggerak-sustainable-

fashion/

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate Data
Analysis (8th ed.). Cengage Learning.

Hasan, M. (2022). Application of theory of planned behavior to understand
sustainable clothing consumption: Testing the effect of materialism and
sustainability as fashion. Master's thesis, Illinois State University.

Jung, S., & Jin, B. (2014). A theoretical investigation of slow fashion: Sustainable
future of the apparel industry. International Journal of Consumer Studies,
38(5), 510-519.

Kim, H., & Yang, K. (2020). Effect of green apparel knowledge on consumer
behavior: The mediating role of perceived behavioral control. Journal of
Fashion Marketing and Management, 24(3), 325-341.

89

Pengaruh Eco-Shame, Attitude..., Clara Cung Karisma, Universitas Multimedia Nusantara



Kim, H. W., & Kankanhalli, A. (2018). Investigating User Resistance to
Information Systems Implementation: A Status Quo Bias Perspective. MIS
Quarterly, 42(3), 987-1012.

Kim, H. Y., & Seock, Y. K. (2019). The Role of Eco-Shame in Driving Sustainable
Fashion Consumption. Journal of Global Fashion Marketing, 11(1), 1-15.

Kompas. (2022). Survei: Konsumen Indonesia makin peduli produk ramah
lingkungan. Kompas Lifestyle.
https://lifestyle.kompas.com/read/2022/09/20/184205220/survei-konsumen-
indonesia-makin-peduli-produk-ramah-lingkungan#google vignette

Kumar, A., & Harichandan, S. (2022). The role of social influence and eco-
conscious attitudes in sustainable fashion adoption among Gen Z. Journal of
Global Fashion Marketing, 13(1), 14-26.

Lee, S. M., & Chen, L. (2020). The Influence of Subjective Norms on Behavioral
Intentions in the Context of Mobile Banking Adoption. Journal of Retailing
and Consumer Services, 52, 101926.

Li, X., & Kim, Y. H. (2020). The Role of Psychological Constructs in Predicting
Sustainable Fashion Purchase Intentions. International Journal of Consumer
Studies, 44(3), 258-268.

Lin, P.-H., & Chen, W.-H. (2022). The role of perceived behavioral control and
environmental concern in the intention to purchase eco-friendly apparel.
Fashion and Textiles, 9(1), 10.

Magdalene. (2023). Potensi ‘sustainable fashion’ di Indonesia.

Malhotra, N. K. (2010). Marketing Research: An Applied Orientation (6th ed.).
Pearson Education.

Mallett, R. K. (2012). Eco-guilt motivates eco-friendly behavior. Ecopsychology,
4(3),223-231.

Martinez, F. J., & Gomez, R. L. (2018). The Impact of Attitudes on Decision-
Making Processes. Journal of Applied Psychology, 103(7), 712-728.

McKinsey & Company. (2023). Fashion on climate: Understanding the
environmental impact of the global fashion industry. McKinsey Global
Institute.

Mkono, M., & Hughes, K. (2020). Eco-guilt and eco-shame in tourism consumption
contexts: Understanding the triggers and responses. Journal of Sustainable
Tourism.

90

Pengaruh Eco-Shame, Attitude..., Clara Cung Karisma, Universitas Multimedia Nusantara



Nielsen, E., et al. (2024). Eco-guilt and eco-shame in everyday life: An exploratory
study of the experiences, triggers, and reactions. Frontiers in Sustainability.

Nistor, L., & Balint, G. (2022). Attitudes towards Sustainable Fashion in Romania.
Acta Universitatis Sapientiae, Social Analysis, 12, 28-52.

Nguyen, T. T., & Khoa, B. T. (2021). The Impact of Social Influence on Consumer
Purchase Intention in the Context of Social Commerce. Journal of Retailing
and Consumer Services, 59, 102-110.

Park, H., & Lin, L. (2020). Exploring the Influence of Attitude, Subjective Norms,
and Perceived Behavioral Control on Sustainable Fashion Consumption.
Journal of Consumer Marketing, 37(2), 201-211.

Pang, M., Brydges, T., & Haukkala, H. (2022). The impact of COVID-19 on
sustainable fashion consumption: A cross-cultural study in Finland, South
Korea, and Australia. Journal of Cleaner Production, 314, 128059.

Rahman, M., Haque, R., & Rahman, R. (2020). Factors influencing consumer
purchase intention towards sustainable fashion products: An empirical study.
Journal of Global Fashion Marketing, 11(3), 242-255.

Rahman, M. S., & Noor, N. A. M. (2020). The Influence of Attitude, Subjective
Norms, and Perceived Behavioral Control on Sustainable Fashion Purchase
Intentions Among Young Consumers. Sustainability, 12(20), 8339.

Rizkalla, N., Lestari, E. D., Arinto, B., Purnamaningsih, P., & Sulistyarini, N.
(2022). Uncovering the Determinants of Environmentally-Friendly Apparel
Purchase Intention in Indonesia: Incorporating Environmental Concern and
Knowledge into the Theory of Planned Behavior. Economics, Management
and Sustainability, 7(1), 43-58.

Shen, B., Zheng, J. H., & Chow, P.-S. (2021). Predicting intention to purchase
sustainable fashion: The influence of perceived behavioral control,
environmental concern, and price sensitivity. International Journal of Fashion
Design, Technology, and Education, 14(3), 385-392.

Smith, J. A., & Johnson, L. M. (2020). The Role of Perceived Behavioral Control
in Predicting Health Behaviors. Journal of Health Psychology, 25(4), 567-
579.

Tirto.id. (2023). 96,7% Millennial dan Gen Z Indonesia pilih produk ramah
lingkungan. https://tirto.id/967-millennial-dan-gen-z-indonesia-pilih-
produk-ramah-lingkungan-gwrD

91

Pengaruh Eco-Shame, Attitude..., Clara Cung Karisma, Universitas Multimedia Nusantara



United Nations Environment Programme. (2020). The environmental cost of
fashion.

Wang, C., & Tsai, C. H. (2018). The Effect of Brand Image and Perceived Value
on Consumer Purchase Intention: Evidence from Retail Industry. Journal of
Marketing Management, 34(1-2), 1-15.

Wang, J., & Zhang, Y. (2020). Attitude, Subjective Norms, and Perceived
Behavioral Control: Predictors of Sustainable Fashion Purchase Intentions.
Fashion and Textiles, 7(1), 1-17.

World Economic Forum. (2021). Eco-shaming: Does it work?.

World Economic Forum. (2023). How Gen Z’s sustainability concerns are
influencing others. https://www.weforum.org/agenda/2022/03/generation-z-

sustainability-lifestyle-buying-decisions/

Vandenhole, K. (2023). 'How dare you!": A conceptualization of the eco-shaming
discourse in Belgium. Environmental Communication, 17(2), 234-247.

Zona EBT. (2023). 10 Brand fashion Indonesia yang mengusung konsep
sustainable  fashion.  https://zonaebt.com/lingkungan/10-brand-fashion-

indonesia-yang-mengusung-konsep-sustainable-fashion/

92

Pengaruh Eco-Shame, Attitude..., Clara Cung Karisma, Universitas Multimedia Nusantara



