DAFTAR PUSTAKA
Bagus, I., & Ulfan. (2022). Pengaruh Dimensi Kualitas Pelayanan Ritel Terhadap

Kepuasan Pelanggan dan Loyalitas Pelanggan ( Studi Kasus
KonsumenMirota Kampus Di Yogyakarta ). Jurnal Riset Akuntasi dan
Keuangan, 5(1), 1-16. https://doi.org/10.36815/prive.v5i1.1488

Berman, B., & Evans, J. R. (2004). Retail Management: A Strategic Approach.
Prentice Hall.

Brantas. (2009). Dasar-dasar Manajemen. Alfabeta.

Carroll, A. B. (2000). Ethical Challenges for Business in the New Millennium:
Corporate Social Responsibility and Models of Management Morality.
Business Ethics Quarterly, 10(1), 33-42. https://doi.org/10.2307/3857692

Cataluiia, J. R., Perez, B. E., & Prada, M. M. (2019). Setting acceptable prices: a
key for success in retailing. Spanish Journal of Marketing, 23(1), 119-139.
10.1108/SJIME-03-2018-0013

Chatzoglou, P., Chatzoudes, D., Savvidou, A., & Fotiadis, T. (2022). Factors
affecting repurchase intentions in retail shopping: Anempirical study.
Heliyon, 8(3), 1-18. 10.1016/j.heliyon.2022.e10619

Costanza, R., & Patten, B. C. (1995). Defining and predicting sustainability.
Ecological Economic, 15(3), 193-196. https://doi.org/10.1016/0921-
8009(95)00048-8

Cuandra, F., Jessen, Kharisma, J., Anggraini, R., & Muliati, S. S. (2023). Analisa

Penerapan Sistem Manajemen Operasional Pada PT.Unilever Tbhk. Jurnal

126

Analisis Fungsi Manajemen Operasional Ritel..., Doan Valentino Tambunan, Universitas
Multimedia Nusantara



Ekonomi, Akuntasi, dan Manajemen Nusantara (JEAMA), 1(2), 72-79.
https://doi.org/10.55338/jeama.v1i2.20

Dang, V. T., Nguyen, N., & Pervan, S. (2020). Retailer corporate social
responsibility and consumer citizenship behavior: The mediating roles of
perceived consumer effectiveness and consumer trust. Journal of Retailing
and Consumer Services, 55(1), 1-10.
https://doi.org/10.1016/j.jretconser.2020.102082

Faiqg, S. S., Rizal, M., & Tahir, R. (2021). ANALISIS MANAJEMEN
OPERASIONAL PERUSAHAAN MULTINASIONAL (Studi Kasus Pada
PT. Unilever Indonesia Tbk.). JURNALMANAJEMEN, 11(2), 135-143.
https://doi.org/10.30738/jm.v11i2.2478.

Feriyanto, A., & Triana, E. S. (2015). Pengantar Manajemen (3 In 1) Untuk
Mahasiswa&Umum. Media Tera.

Gewal, D., & Roggeveen, A. (2020). Understanding Retail Experiences and
Customer Journey Management. Journal Retailing, 96(1), 3-8.
https://doi.org/10.1016/j.jretai.2020.02.002

Gilbert, D. (2003). Retail Marketing Management. Financial Times Prentice Hall.

Gilmore, J. H., & Pine, J. (1998). Welcome to the experience economy. Harvard
business review, 76(4), 97-105.

Grewal, D., Breugelmans, E., Gauri, D., & Gielsens, K. (2023). Re-imagining the
physical store. Journal of Retailing, 99(4), 481-486.

https://doi.org/10.1016/j.jretai.2023.11.008

127

Analisis Fungsi Manajemen Operasional Ritel..., Doan Valentino Tambunan, Universitas
Multimedia Nusantara



Grewal, D., Roggeveen, A., & Nordfélt, J. (2017). The Future of Retailing.
Journal of Retailing, 93(1), 1-6.
https://doi.org/10.1016/j.jretai.2016.12.008

Hair, J. F. (2010). Multivariate Data Analysis: A Global Perspective. Pearson.

Heizer, J., Render, B., & Munson, C. (2020). Operations Management:
Sustainability and Supply Chain Management. Pearson.

Helm, S., Kim, S. H., & Riper, S. V. (2020). Navigating the ‘retail apocalypse’: A
framework of consumer evaluations of the new retail landscape. Journal of
Retailing and Consumer Services, 54(1), 1-9.
https://doi.org/10.1016/j.jretconser.2018.09.015

Hunneman, A., Bijmolt, T. H., & Elhorst, J. P. (2023). Evaluating store location
and department composition based on spatial heterogeneity in sales
potential. Journal of Retailing and Consumer Services, 73(1), 1-7.
https://doi.org/10.1016/j.jretconser.2023.103355

Jones, P., & Comfort, D. (2018). Storytelling and Sustainability Reporting: An
Exploratory Study of Leading US Retailers. Athens Journal of Business &
Economics, 4(2), 147-162. https://doi.org/10.30958/ajbe.4.2.2

Jonker, J., & Witte, M. d. (Eds.). (2006). Management Models for Corporate
Social Responsibility. Physica-Verlag.

Kaltcheva, V. D., & Weitz, B. A. (2006). When Should a Retailer Create an
Exciting Store Environment? Journal of Marketing, 70(1), 107-118.

https://doi.org/10.1509/jmkg.70.1.107

128

Analisis Fungsi Manajemen Operasional Ritel..., Doan Valentino Tambunan, Universitas
Multimedia Nusantara



Karlssona, S., Oghazib, P., Hellstroma, D., Patel, P. C., Papadopoulou, C., &
Hjort, K. (2023). Retail returns management strategy: An alignment
perspective. Journal of Innovation & Knowledge, 8(4), 1-10.
https://doi.org/10.1016/j.jik.2023.100420

Kim, Y.-K., Forney, J., & Sullivan, P. (2007). Experiential Retailing: Concepts
and Strategies That Sell. Bloomsbury Academic.

Kotler, P., & Keller, K. L. (2016). Marketing Management. Pearson.

Kreitner, R. (2004). Management. Houghton Mifflin.

Kumar, A., & Kim, Y. K. (2014). The store-as-a-brand strategy: The effect of
store environment on customer responses. Journal of Retailing and
Consumer Services, 21(5), 685-695.

Lasa, T. A., & Wijayanti, N. W. (2021). The impact of location, price,and
diversity of products on buying interest in Omega Tirosa Store. Journal
Revenue, 2(1), 48-57. https://doi.org/10.1016/j.jretconser.2014.04.008

Lelana, O. G., & Suparyani, E. (2015). EFFECT OF VARIAN PRODUCTS AND
RETAIL LOCATIONS ON PURCHASING DECISIONS (Thesis). Sekolah
Tinggi llmu Ekonomi Kesatuan.

Lemon, K. N., & Verhoef, P. C. (2016). Understanding Customer Experience
Throughout the Customer Journey. Journal of Marketing, 80(11), 69-96.
https://doi.org/10.1509/jm.15.04

Lerner, L. B., & Fryxell, G. E. (1988). An Empirical Study of the Predictors of
Corporate Social Performance: A Multi-Dimensional Analysis. Journal of
Business Ethics, 7(12), 951 - 959.

129

Analisis Fungsi Manajemen Operasional Ritel..., Doan Valentino Tambunan, Universitas
Multimedia Nusantara



Lozano, R. (2008). Envisioning sustainability three-dimensionally. Journal of
Cleaner Production, 16(17), 1838-1846.
https://doi.org/10.1016/j.jclepro.2008.02.008

Manakkalathil, J., & Rudolf, E. (1995). Corporate social responsibility in a
globalizing market. S.A.M. Advanced Management Journal, 60(1), 29.

Marchand, A., Kupfer, A. K., & Thurau, T. H. (2024). Explaining physical retail
store closures in digital times. Journal of Retailing, 100(4), 512-531.
https://doi.org/10.1016/j.jretai.2024.07.001

Nugroho, I. A., & Dirgantara, I. M. B. (2021). PENGARUH KUALITAS
PRODUK,CITRA MEREK DAN PEMASARAN ONLINE TERHADAP
KEPUTUSAN PEMBELIAN. DIPONEGORO JOURNAL OF
MANAGEMENT, 10(1), 1-11.

Oppewal, H., Alexander, A., & Sullivan, P. (2006). Consumer perceptions of
corporate social responsibility in town shopping centres and their influence
on shopping evaluations. Journal of Retailing and Consumer Services,
13(4), 261-274. https://doi.org/10.1016/j.jretconser.2005.08.015

Phillips, C., & Russell-Bennett, R. (2022). The Physical Frictionless Experience:
A Slippery Slope for Experience Memorability of Retail Services? The
Service Industries Journal, 44(1), 1-30.
https://doi.org/10.1080/02642069.2022.2119222

Poulsson, S. H.G., & Kale, S. H. (2004). The Experience Economy and
Commercial Experiences. The Marketing Review, 4(3), 267-277.
https://doi.org/10.1362/1469347042223445

130

Analisis Fungsi Manajemen Operasional Ritel..., Doan Valentino Tambunan, Universitas
Multimedia Nusantara



Pratama, Y. S., Evien, & Tarunay, O. I. (2024). The Effect of Product
Diversification and Brand Equity on Purchase Decisions With Promotion
Strategy as a Moderator. eCo-Buss, 6(3), 1382-1394.
10.32877/eb.v6i3.1170

Reinartz, W., Dellaert, B., Krafft, M., Kumar, V., & Varadarajan, R. (2011).
Retailing Innovations in a Globalizing Retail Market Environment.
Journal of Retailing, 87(1), 53-66.
https://doi.org/10.1016/j.jretai.2011.04.009

Sachdeva, I., & Goel, S. (2015). Retail store environment and customer
experience: a paradigm. Journal of Fashion Marketing and Management,
19(3), 290-298. 10.1108/JFMM-03-2015-0021

Sari, D., Andriawan, R. B., & Febrianti, T. (2023). The Relationship Between
Customer Shopping Experience with Customer Loyalty at Alfamart Store
in Bandung City. Jurnal, 1(65), 787-804.
https://doi.org/10.47747/snfmi.v1i.1555

Schmite, B. (1999). Experiential Marketing. Journal of Marketing Management,
15(3), 53-67. http://dx.doi.org/10.1362/026725799784870496

Schramm-Klein, H., Zentes, J., Steinmann, S., Swoboda, B., & Morschett, D.
(2013). Retailer Corporate Social Responsibility Is Relevant to Consumer.
Business & Society, 55(4), 1-26.
https://doi.org/10.1177/0007650313501844

Slack, N., Brandon-Jones, A., & Burgess, N. (2022). Operations Management.
Pearson Education, Limited.

131

Analisis Fungsi Manajemen Operasional Ritel..., Doan Valentino Tambunan, Universitas
Multimedia Nusantara



Slack, N., Chambers, S., & Johnston, R. (2010). Operations Management.
Financial Times Prentice Hall.

Sopiah, & Syihabudhin. (2008). Manajemen Bisnis Ritel. ANDI.

Srinivasan, R., Sridhar, S., Narayanan, S., & Sihi, D. (2013). Effects of opening
and closing stores on chain retailer performance. Journal of Retailing,
89(2), 126-139. https://doi.org/10.1016/j.jretai.2012.12.001

Swindley, D. (1990). UK retailers and global responsibility. Service Industries
Journal, 10(3), 589-598. https://doi.org/10.1080/02642069000000061

Terry, G. R., & Rue, L. W. (2019). Dasar-dasar Manajemen Edisi Revisi. Bumi
Aksara.

Triyono, S. (2006). Sukses Terpadu Bisnis Ritel : Dari Merchandising sampai
Shrinkage. Elex Media Komputindo.

Ukamaka, F. (2021). Evaluation of the Effect of Location on Retail Business
Performance. IDOSR JOURNAL OF ARTS AND HUMANITIES, 6(1), 22-
29.

Utami, C. W. (2010). Manajemen Ritel: Strategi dan Implmentasi Operasional
Bisnis Ritel Modern di Indonesia (2nd ed.). Salemba Empat.

Varaniute, V., & Dagiliene, L. (2022). Exploring institutional competing logic for
sustainability implementation of retail chains. Institutional competing logic
in retailing, 50(13), 17-43.

Varley, R. (2014). Retail Product Management: Buying and Merchandising.

Taylor & Francis Group.

132

Analisis Fungsi Manajemen Operasional Ritel..., Doan Valentino Tambunan, Universitas
Multimedia Nusantara



Verhoef, P. C., Kannan, P. K., & Inman, J. J. (2015). From Multi-Channel
Retailing to Omni-Channel Retailing Introduction to the Special Issue on
Multi-Channel Retailing. Journal of Retailing, 91(2), 174-181.
10.1016/j.jretai.2015.02.005

Waterschoot, W. V., Sinha, P. K., Burt, S., Haes, J. D., Foscht, T., & Lievens, A.
(2010). The Classic Conceptualisation and Classification of Distribution
Service Outputs — Time for a Revision? EUROPEAN RETAIL
RESEARCH, 24(2), 1-32. https://doi.org/10.1007/978-3-8349-6147-1_1

Wilson, J. P. (2015). The triple bottom line : Undertaking an economic, social,
and environmental retail sustainability strategy. International Journal of
Retail & Distribution Management, 43(4/5), 432-447.
https://doi.org/10.1108/IJRDM-11-2013-0210

Wrigley, N., & Lambiri, D. (2014). High Street Performance and Evolution: A
Brief Guide to the Evidence. University of Southampton.

Zentes, J. (Ed.). (2008). Handbuch Handel: Strategien - Perspektiven -
Internationaler Wettbewerb. Gabler Verlag.

Zentes, J., Morschett, D., & Schramm-Klein, H. (2016). Strategic Retail
Management: Text and International Cases. Springer Fachmedien
Wiesbaden.

Zufryden, F. S. (1986). A Dynamic Programming Approach for Product Selection
and Supermarket Shelf-Space Allocation. Journal of the Operational

Research Society, 37(4), 413-442. https://doi.org/10.1057/jors.1986.69

133

Analisis Fungsi Manajemen Operasional Ritel..., Doan Valentino Tambunan, Universitas
Multimedia Nusantara



