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PERANCANGAN PROMOSI KEGIATAN                
GEREJA MASEHI ADVENT HARI KETUJUH                             

HUMMEO ECHOES CEMPAKA MAS  

 (Sharon Hasyanne Vania Panambunan) 

ABSTRAK 
 

Gereja Masehi Advent Hari Ketujuh Hummeo Echoes Cempaka Mas (GMAHK 
HECM) ingin meningkatkan keterlibatan anak muda dalam kegiatan gereja dengan 
menghadirkan promosi yang lebih menarik dan interaktif. Selama ini, promosi 
hanya mengandalkan WhatsApp dan media sosial, namun belum cukup dalam 
menarik perhatian. Untuk mengatasi hal ini, kami merancang strategi promosi 
digital yang lebih modern dengan pendekatan Design Thinking menurut (Landa 
2019), melibatkan survei, wawancara, dan diskusi kelompok guna memahami 
kebutuhan anak muda. Hasilnya adalah mobile site interaktif dengan tampilan fresh, 
fitur menarik, serta sistem pendaftaran yang lebih mudah, didukung dengan media 
sekunder seperti Instagram post dan story, poster, serta gimmick untuk menjangkau 
dan melibatkan anak muda khususnya Gen Z. Dengan adanya media ini 
memudahkan jemaat untuk mengakses promosi kegiatan gereja dan mengajak 
teman-teman mereka berpartisipasi. Dengan strategi ini, gereja tidak hanya menjadi 
tempat ibadah, tetapi juga wadah bagi anak muda untuk belajar, melayani, dan 
bertumbuh bersama. Penulis berharap gereja semakin aktif, dinamis, dan relevan 
bagi generasi muda. 

Kata kunci: Anak muda, Gereja, Promosi. 
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DESIGN OF PROMOTION FOR ACTIVITIES  

OF THE SEVENTH DAY ADVENTIST CHURCH  

HUMMEO ECHOES CEMPAKA MAS 
 (Sharon Hasyanne Vania Panambunan) 

ABSTRACT  
 

The Hummeo Echoes Cempaka Mas Seventh-day Adventist Church (GMAHK 
HECM) wants to increase youth involvement in church activities by presenting 
more interesting and interactive promotions. So far, promotions have only relied 
on WhatsApp and social media, but have not been enough to attract attention. To 
overcome this, we designed a more modern digital promotion strategy with a 
Design Thinking approach according to (Landa 2019), involving surveys, 
interviews, and group discussions to understand the needs of young people. The 
result is an interactive mobile site with a fresh appearance, attractive features, and 
an easier registration system, supported by secondary media such as Instagram 
posts and stories, poster as well as gimmick to reach and engage young people, 
especially Gen Z. With this media, it is easier for the congregation to access church 
activity promotions and invite their friends to participate. With this strategy, the 
church is not only a place of worship, but also a place for young people to learn, 
serve, and grow together. The author hopes that the church will be more active, 
dynamic, and relevant to the younger generation. 

Keywords: Youth, Church, Promotion. 
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