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(Samiya Humaira Azighah Sabiya)

ABSTRAK

Tren kecantikan kini mengalami pergeseran besar, di mana fokus utama
tidak lagi terletak pada makeup, melainkan pada perawatan kulit, terutama
semenjak pandemi. Ketika orang-orang lebih banyak menghabiskan waktu di
rumah, mereka mulai menyadari pentingnya merawat kulit agar tetap sehat dan
bercahaya, sehingga penggunaan produk make up menjadi berkurang. Perawatan
kulit menjadi prioritas utama, dengan konsumen semakin memilih untuk merawat
kulit mereka dengan berbagai produk yang aman dan efektif. Menyebabkan
industri personal care mengalami pertumbuhan yang signifikan dan brand lokal
memiliki banyak produk perawatan kulit. Penelitian ini menguji variabel
Negative-eWOM, Attitude Toward Product, Brand Integrity, Subjective Norms

dan purchase intention terhadap kasus skincare overclaim pada produk Elsheskin.

Kata kunci: Negative-electronic Word of Mouth, attitude toward product,

subjective norms, brand integrity, purchase intention, skincare
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(Samiya Humaira Azighah Sabiya)

ABSTRACT (English)

Beauty trends are undergoing a major shift, where the main focus is no
longer on makeup, but on skincare, especially since the pandemic. As people
spend more time at home, they are starting to realize the importance of
taking care of their skin to keep it healthy and glowing, resulting in less use
of makeup products. Skincare is becoming a top priority, with consumers
increasingly opting to treat their skin with safe and effective products. As a
result, the personal care industry has experienced significant growth and
local brands have many skin care products. This study examines the
variables of Negative-eWOM, Attitude Toward Product, Brand Integrity,
Subjective Norms and purchase intention towards the case of skincare

overclaim on Elsheskin products.

Keywords: Negative-electronic Word of Mouth, attitude toward product,

subjective norms, brand integrity, purchase intention, skincare
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