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KICKYOURBUTT PROJECT DALAMMENINGKATKAN

KESADARAN TERHADAP PERILAKU MEROKOK YANG

BERTANGGUNG JAWAB

Zefanya Brave

ABSTRAK

Penelitian ini bertujuan untuk mengevaluasi strategi kampanye berkelanjutan yang
dijalankan oleh ONX IDEA STUDIO melalui Kickyourbutt Project dalam
meningkatkan kesadaran masyarakat Jakarta mengenai perilaku merokok yang
bertanggung jawab. Jenis penelitian ini adalah kualitatif dengan menggunakan
paradigma post-positivisme, dan metode penelitian yang diterapkan adalah studi
kasus dengan wawancara dan observasi lapangan. Hasil penelitian menunjukkan
bahwa kampanye ini efektif dalam meningkatkan kesadaran masyarakat mengenai
dampak lingkungan dari puntung rokok dan mampu merubah perilaku peserta
kampanye, meskipun tantangan dalam keberlanjutan program masih ada.
Kesimpulan penelitian ini adalah penerapan pendekatan Social and Behavior
Change Communication (SBCC) dalam kampanye Kickyourbutt Project telah
berhasil memperkenalkan konsep tanggung jawab sosial dan keberlanjutan pada
audiens target, meskipun ada keterbatasan dalam pengukuran dampak jangka
panjang.

Kata kunci: Kampanye berkelanjutan, Kampanye Sosial, Kickyourbutt project,
ONX IDEA STUDIO, Social and behavior change communication
(SBCC),
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KICKYOURBUTT PROJECT’S SUSTAINABLE CAMPAIGN

STRATEGY IN INCREASING AWARENESS OF

RESPONSIBLE SMOKING BEHAVIOR

Zefanya Brave

ABSTRACT

This study aims to evaluate the sustainable campaign strategy implemented by ONX
IDEA STUDIO through the Kickyourbutt Project in raising awareness among the
people of Jakarta about responsible smoking behavior. The research is qualitative,
utilizing a post-positivist paradigm, and the methodology employed is a case study
with interviews and field observations. The results indicate that this campaign is
effective in increasing public awareness about the environmental impact of
cigarette butts and has succeeded in changing the behavior of the participants,
although challenges in sustaining the program remain. The conclusion of this study
is that the application of the Social and Behavior Change Communication (SBCC)
approach in the Kickyourbutt Project campaign has successfully introduced the
concepts of social responsibility and sustainability to the target audience, although
there are limitations in measuring the long-term impact.

Keywords: Kickyourbutt Project, ONX IDEA STUDIO, Social and Behavior
Change Communication (SBCC), Social Campaign, Sustainable
Campaign
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