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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Brand Satisfaction terhadap
Brand Loyalty melalui Brand Love dan Emotional Brand Attachment sebagai
variabel mediasi pada konsumen merek sepatu Bata di Indonesia. Dalam industri
retail sepatu yang sangat kompetitif, loyalitas konsumen menjadi faktor kunci
keberlangsungan merek. Penelitian ini menggunakan pendekatan kuantitatif dengan
metode survei, mengumpulkan data dari 150 responden yang merupakan pengguna
aktif sepatu Bata. Teknik analisis data dilakukan melalui Structural Equation
Modeling (SEM) berbasis Partial Least Squares (PLS). Hasil penelitian
menunjukkan bahwa Brand Satisfaction tidak berpengaruh terhadap Brand Loyalty.
Brand Satisfaction memiliki pengaruh signifikan terhadap Brand Love dan
Emotional Brand Attachment. Selanjutnya Emotional Brand Attachment dan Brand
Love berpengaruh positif terhadap Brand Loyalty. Temuan ini menegaskan bahwa
keterikatan emosional dan rasa cinta terhadap merek menjadi penghubung penting
antara kepuasan dan loyalitas.

Kata kunci: Brand Satisfaction, Brand Love, Emotional Brand Attachment, Brand

Loyalty, Bata, Loyalitas Konsumen
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Aurelius Leonardo Surya Adhiprasetyo Boyoh

ABSTRACT (English)

This study aims to analyze the effect of Brand Satisfaction on Brand Loyalty through
Brand Love and Emotional Brand Attachment as mediating variables on Bata shoe
brand consumers in Indonesia. In the highly competitive shoe retail industry,
consumer loyalty is a key factor in brand sustainability. This study uses a
quantitative approach with a survey method, collecting data from 150 respondents
who are active users of Bata shoes. The data analysis technique was carried out
through Structural Equation Modeling (SEM) based on Partial Least Squares
(PLS). The results showed that Brand Satisfaction had no effect on Brand Loyalty.
Brand Satisfaction had a significant effect on Brand Love and Emotional Brand
Attachment. Furthermore, Emotional Brand Attachment and Brand Love had a
positive effect on Brand Loyalty. This finding confirms that the existence of
emotions and a sense of love for a brand is an important link between satisfaction
and loyalty.

Keywords: Brand Satisfaction, Brand Love, Emotional Brand Attachment, Brand

Loyalty, Bata, Consumer Loyalty
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