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ANALISIS PENGARUH CUSTOMER HABITS TERHADAP REVISIT 

INTENTION: STUDI KASUS PADA FORE COFFEE DI TANGERANG 

 Bryan Wong 

ABSTRAK 

 

Penelitian ini mengeksplorasi faktor-faktor yang mempengaruhi niat konsumen untuk 

mengunjungi kembali kedai kopi. Fore Coffee menghadapi berbagai tantangan signifikan 

dengan para kompetitornya. Untuk menguji perilaku konsumen terhadap niat kunjungan 

ulang (intention to revisit), hasil dianalisis menggunakan integrasi Theory of Reasoned 

Action (TRA) dan Heuristics Theory. Metodologi penelitian ini menggunakan pendekatan 

kuantitatif dengan desain penelitian survei cross-sectional. Data dikumpulkan melalui 

kuesioner terstruktur yang disebarkan kepada 150 responden yang merupakan pelanggan 

kedai kopi. Teknik sampling yang digunakan adalah purposive sampling dengan kriteria 

responden yang pernah mengunjungi kedai kopi minimal sekali dalam 6 bulan terakhir. 

Analisis data dilakukan menggunakan Structural Equation Modeling (SEM) dengan 

software SmartPLS 4.0 untuk menguji hubungan kausal antar variabel penelitian. Hasil 

penelitian ini menemukan bahwa dalam hal niat kebiasaan pelanggan (customer habits) 

untuk berkunjung kembali (intention to revisit), variabel seperti perceived product quality 

dan brand awareness berpengaruh signifikan daripada service quality atau physical 

environment yang tidak menunjukkan pengaruh signifikan. Secara khusus, sebelum 

kembali ke kedai kopi, pelanggan secara kebiasaan mengingat kedai kopi yang ingin 

mereka kunjungi kembali, menunjukkan bahwa rasa kopi dan kualitas berbagai produk 

memiliki dampak yang sangat penting pada kebiasaan kunjungan ulang mereka. Customer 

satisfaction terbukti berpengaruh sangat signifikan terhadap customer habits dan intention 

to revisit, sementara customer habits juga berpengaruh signifikan terhadap intention to 

revisit. 

Kata Kunci: intention to revisit; customer habit; customer satisfaction; physical 

environment; brand awareness; theory of reasoned action; heuristic theory 
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A STUDY ON THE EFFECT OF CUSTOMER HABITS ON REVISIT 

INTENTION FOCUSING ON FORE COFFEE IN TANGERANG 

 Bryan Wong 

 

ABSTRACT (English) 

 

This study explores the factors that influence consumers' intention to revisit coffee shops. 

Fore Coffee faces significant challenges from its competitors. To examine consumer 

behavior regarding intention to revisit, the results are analyzed using an integration of 

Theory of Reasoned Action (TRA) and Heuristics Theory. The research methodology 

employs a quantitative approach with a cross-sectional survey design. Data were collected 

through structured questionnaires distributed to 150 respondents who are coffee shop 

customers. The sampling technique used was purposive sampling with the criteria of 

respondents who had visited coffee shops at least once in the last 6 months. Data analysis 

was conducted using Structural Equation Modeling (SEM) with SmartPLS 4.0 software to 

test causal relationships among research variables. The findings reveal that regarding 

customer habits toward intention to revisit, variables such as perceived product quality 

and brand awareness have significant effects, while service quality and physical 

environment do not show significant effects. Specifically, before returning to coffee shops, 

customers habitually remember the coffee shops they want to revisit, indicating that coffee 

taste and product quality have a crucial impact on their revisit habits. Customer 

satisfaction proves to have a highly significant effect on customer habits and intention to 

revisit, while customer habits also significantly influence intention to revisit. 

Keywords: intention to revisit; customer habit; customer satisfaction; physical 

environment; brand awareness; theory of reasoned action; heuristic theory 
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