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PENGARUH ECOLOGICAL TRUSTWORTHINESS, FUNCTIONAL
VALUE, SUBJECTIVE NORMS, HEALTH CONSCIOUSNESS, ORGANIC
PRODUCT KNOWLEDGE DAN SOCIAL INNOVATIVENESS TERHADAP

PURCHASE INTENTION PADA SKIN DEWI
Richard Bona Tua Tindaon

ABSTRAK

Dibalik kemajuan bisnis skincare terdapat masalah serius yang tidak bisa
diabaikan yaitu limbah kosmetik yang terus meningkat. Dari suaradotcom,
kosmetik diproduksi secara global sebanyak 120 miliar, dan yang berakhir di
tempat pembuangan akhir sampah sebanyak 79% kemudian sampah kosmetik
yang dibakar sebanyak 12% kemudian hanya 9% sampah kosmetik yang
didaur ulang sehingga limbah kosmetik salah satu penyumbang faktor
pemanasan global. Inovasi skincare ramah lingkungan dilakukan. Dengan
bermunculan produk skincare organic salah satunya Skin Dewi. Namun
tatangan diduga muncul akibat keraguan konsumen terhadap produk organic
skincare sehingga berpengaruh pada niat beli pada produk Skin Dewi. Dalam
penelitian ini, peneliti bertujuan untuk menganalisis Ecological
Trustworthiness, Functional Value, Subjective Norms, Health Consciousness,
Organic Product Knowledge dan Social Innovativeness terhadap niat beli
pada produk Skin Dewi dengan analisis regresi. Pengumpulan data dengan
menyebarkan survei online dan berhasil mengumpulkan 143 responden yang
memenuhi syarat dengan metode nonprobability sampling — judgemental
sampling yang kemudian dianalisis menggunakan software SPSS versi 26.
Berdasarkan hasil penelitian ini diperoleh hasil bahwa faktor Ecological
Trustworthiness, Subjective Norms, dan Social Innovativeness memiliki
pengaruh secara signifikan terhadap Purchase Intention organic skincare.
Tetapi terlihat bahwa Functional Value, Health Consciousness, dan Organic
Product Knowledge tidak memiliki pengaruh terhadap Purchase Intention.
Maka dari itu implikasi manajerial yang dapat dilakukan adalah membuat
promosi atau iklan dengan cara menunjukkan bahwa Skin Dewi terbuat dari
bahan yang bebas dari bahan kimia, inovatif, dan sangat trend di kalangan
masyarakat. Kemudian untuk implikasi akademik dapat dilakukan dengan
menanamkan bahwa kesadaran akan lingkungan penting di masyarakat.

Kata kunci: Ecological Trustworthiness, Subjective Norms, Social
Innovativeness, Purchase Intention
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THE INFLUENCE OF ECOLOGICAL TRUSTWORTHINESS,
FUNCTIONAL VALUE, SUBJECTIVE NORMS, HEALTH
CONSCIOUSNESS, ORGANIC PRODUCT KNOWLEDGE AND
SOCIAL INNOVATIVENESS ON PURCHASE INTENTION IN

SKIN DEWI
Richard Bona Tua Tindaon

ABSTRACT (English)

Behind the progress of the skincare business there is a serious problem that
cannot be ignored, namely the increasing cosmetic waste. From
suaradotcom, cosmetics are produced globally as much as 120 billion, and
those that end up in landfills are 79% then cosmetic waste is burned as much
as 12% then only 9% of cosmetic waste is recycled so that cosmetic waste is
one of the contributing factors to global warming. Environmentally friendly
skincare innovation is carried out. With the emergence of organic skincare
products, one of which is Skin Dewi. However, challenges are thought to arise
due to consumer doubts about organic skincare products so that they affect
purchase intentions on Skin Dewi products. In this study, researchers aim to
analyze Ecological Trustworthiness, Functional Value, Subjective Norms,
Health Consciousness, Organic Product Knowledge and Social
Innovativeness on purchase intention on Skin Dewi products with regression
analysis. Data collection by distributing online surveys and successfully
collecting 143 qualified respondents with the nonprobability sampling
method - judgmental sampling which was then analyzed using SPSS software
version 26. Based on the results of this study, it was found that the Ecological
Trustworthiness, Subjective Norms, and Social Innovativeness factors have a
significant influence on Purchase Intention organic skincare. But it appears
that Functional Value, Health Consciousness, and Organic Product
Knowledge have no influence on Purchase Intention. Therefore, the
managerial implication that can be done is to make promotions or
advertisements by showing that Skin Dewi is made from ingredients that are
free from chemicals, innovative, and very trendy among the public. Then for
academic implications, it can be done by instilling that awareness of the
environment is important in society.

Keywords: Ecological Trustworthiness, Subjective Norms, Social
Innovativeness, Purchase Intention
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