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LAYANAN STREAMING PRIME VIDEO DI INDONESIA

Muhammad Haryoputro Dwianto

ABSTRAK

Pertumbuhan layanan streaming di Indonesia terus meningkat pesat, didorong oleh
penetrasi internet yang luas dan perubahan preferensi konsumen Generasi Z
terhadap konten digital. Di tengah persaingan ketat dengan platform seperti Netflix,
Prime Video perlu memahami faktor-faktor yang memengaruhi loyalitas pengguna
(e-loyalty) untuk memperkuat posisinya di pasar. Penelitian ini menganalisis
pengaruh kualitas konten dan interaksi di media sosial terhadap online trust dan e-
loyalty pengguna Generasi Z pada Prime Video di Indonesia. Faktor-faktor yang
diteliti meliputi interactivity, entertainment, informativeness, dan perceived
relevance. Penelitian ini menggunakan metode kuantitatif dengan pendekatan
explanatory research. Data dikumpulkan melalui kuesioner online yang disebarkan
kepada 165 responden Generasi Z (usia 13—28 tahun) yang aktif menggunakan
Prime Video dalam 6 bulan terakhir. Teknik non-probability sampling diterapkan
untuk memilih sampel. Data dianalisis menggunakan perangkat lunak SPSS versi
27 dengan teknik analisis regresi linier berganda. Hasil penelitian menunjukkan
bahwa: Online trust tidak berpengaruh terhadap e-loyalty, interactivity berpengaruh
terhadap online trust dan e-loyalty, entertainment berpengaruh terhadap online trust
dan e-loyalty, informativeness berpengaruh terhadap online trust namun tidak
berpengaruh terhadap e-loyalty, dan perceived relevance tidak berpengaruh
terhadap online trust namun berpengaruh terhadap e-loyalty.

Kata kunci: E-Loyalty, Prime Video, Generasi Z, Media Sosial.
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ENTERTAINMENT, INFORMATIVENESS, DAN PERCEIVED
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LAYANAN STREAMING PRIME VIDEO DI INDONESIA

Muhammad Haryoputro Dwianto

ABSTRACT (English)

The growth of streaming services in Indonesia continues to increase rapidly, driven
by widespread internet penetration and shifting preferences of Generation Z
consumers toward digital content. Amid intense competition with platforms such as
Netflix, Prime Video needs to understand the factors that influence user loyalty (e-
loyalty) to strengthen its position in the market. This study analyzes the influence
of content quality and social media interaction on online trust and e-loyalty among
Generation Z users of Prime Video in Indonesia. The factors examined include
interactivity, entertainment, informativeness, and perceived relevance. This
research uses a quantitative method with an explanatory research approach. Data
were collected through an online questionnaire distributed to 165 Generation Z
respondents (aged 13-28 years) who actively used Prime Video in the past six
months. A non-probability sampling technique was applied to select the sample.
The data were analyzed using SPSS version 27 with multiple linear regression
analysis. The results of the study show that: Online trust does not affect e-loyalty,
interactivity affects both online trust and e-loyalty, entertainment affects both
online trust and e-loyalty, informativeness affects online trust but does not affect e-
loyalty, and perceived relevance does not affect online trust but does affect e-

loyalty.

Keywords: E-Loyalty, Prime Video, Generation Z, Social Media
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