REFERENCE

Achmad, Z. A., Azhari, T. Z., Esfandiar, W. N., Nuryaningrum, N., Syifana, A. F.
D., & Cahyaningrum, I. (2020). Pemanfaatan Media Sosial dalam
Pemasaran Produk UMKM di Kelurahan Sidokumpul, Kabupaten Gresik.
Jurnal Ilmu Komunikasi, 10(1), 17.
https://doi.org/10.15642/7ik.2020.10.1.17-3

Ahdiat, A. (2022, September 28). Mayoritas Warga RI Sering Konsumsi Makanan
dan Minuman Manis. Katadata.
https://databoks.katadata.co.id/datapublish/2022/09/28/mayoritas-warga-
ri-sering-konsumsi-makanan-dan-minuman-manis

Armielia, A. A., Pradiati, S. R., & Mahardhini, O. (2023). Diversifikasi produk kue
kering untuk meningkatkan motivasi wirausaha mahasiswa perhotelan dan
boga. Jurnal Inovasi Hasil Pengabdian Masyarakat (JIPEMAS), 6(3), 551—
561. https://doi.org/10.33474/jipemas.v6i3.19585

Fachriyan, H. A., Jamhari, J., Irham, 1., & Waluyati, L. R. (2021). Perubahan
Traditional Marketing Mix (4P) di dalam E-Marketplace dan Dampaknya
pada Keunggulan Posisional Bersaing UMKM Pangan. AKSES Jurnal
Ekonomi Dan Bisnis, 16(2). https://doi.org/10.31942/akses.v16i2.5562

Hidayat, A. R., & Alifah, N. (2022). Marketing Communication Strategy for Coffee
Through Digital Marketing. Return Study of Management Economic and
Bussines, 1(4), 139. https://doi.org/10.57096/return.v1i04.54

Mawuntu, P. S. T., & Aotama, R. C. (2020). MICRO BUSINESS
DEVELOPMENT STRATEGY TO OPTIMIZE BUSINESS LOCATIONS
CULINARY TOURISM  AREA. Jurnal Entrepreneur  Dan
Entrepreneurship, 8(2), 6. https://doi.org/10.37715/jee.v8i2.1119

Mumtaz, A. T., & Karmilah, M. (2022). Digitalisasi Wisata di Desa Wisata. Jurnal
Kajian Ruang, 1(1), 1. https://doi.org/10.30659/jkr.v1i1.19790

Rakanita, A. M. (2019). PEMANFAATAN E-COMMERCE DALAM
MENINGKATKAN DAYA SAING UMKM DI DESA KARANGSARI
KECAMATAN KARANGTENGAH KABUPATEN DEMAK. JURNAL
EKBIS, 20(2), 1280. https://doi.org/10.30736/ekbis.v20i2.237

Rahmatullah, H. R., Priatini, W., & Kusuma, M. (2019). Analysis of Procake Cake
Shop Business Development Strategy. The Journal Gastronomy Tourism,
6(2), 80. https://doi.org/10.17509/gastur.v6i2.22795

Rohmanto, R., Aminah, H. H., & Rismayanti, S. (2023). Design And Build Of
Website — Based Cake Sales Information System At Aisyah Cake By Al-
Ma’soem Rancaekek. International Journal of Global Operations Research,
4(3), 173. https://doi.org/10.47194/ijgor.v4i13.244

Sally. (2022, January 3). Madeleines. Sally’s Baking Addiction.
https://sallysbakingaddiction.com/madeleines/

Statista. (2024, February 15). CAGR of cafes and bars sales value Indonesia 2016-
2026. https://www.statista.com/statistics/1388938/indonesia-cafes-and-
bars-sales-cagr/

50

Business Proposal Project. .., Keyzia Laurensia, Universitas Multimedia Nusantara



Syamsiah, Y. A., & A.R., N. R. J. (2022). Implementation Of Business Strategies
With SWOT For Food Traders At Bungkul Park, Surabaya. Tibuana, 5(2),
93. https://doi.org/10.36456/tibuana.5.2.5526.93-98

Syukri, A. U., & Sunrawali, A. N. (2022). Digital marketing dalam pengembangan
usaha mikro, kecil, dan menengah. KINERJA, 19(1), 170.
https://doi.org/10.30872/jkin.v19i1.10207

51

Business Proposal Project. .., Keyzia Laurensia, Universitas Multimedia Nusantara



