References

Abbasi, Haider, Satirenjit Johl, Zullina Shaari, Wajiha Moughal, Muhammad Mazhar, Muhammad
Musarat, Waqas Rafiq, Asaad Farooqi, and Alexey Borovkov. 2021. “Consumer Motivation by
Using Unified Theory of Acceptance and Use of Technology towards Electric Vehicles.”
Sustainability 13 (21): 12177. https://doi.org/10.3390/su132112177.

Adu, Philip, and D. Anthony Miles. 2023. Dissertation Research Methods: A Step-by-Step Guide to
Writing Up Your Research in the Social Sciences. 1st ed. London: Routledge.
https://doi.org/10.4324/9781003268154.

Archuleta, Kristy L., Sonya L. Britt, Teresa J. Tonn, and John E. Grable. 2011. “Financial Satisfaction
and Financial Stressors in Marital Satisfaction.” Psychological Reports 108 (2): 563-76.
https://doi.org/10.2466/07.21.PR0.108.2.563-576.

Asfani, Dimas Anton, I Made Yuslistya Negara, Yoga Uta Nugraha, M. Nur Yuniarto, Alief Wikarta,
Indra Sidharta, and Agus Mukhlisin. 2020. “Electric Vehicle Research in Indonesia: A Road
Map, Road Tests, and Research Challenges.” IEEE Electrification Magazine 8 (2): 44-51.
https://doi.org/10.1109/MELE.2020.2985485.

Bell, Emma, Alan Bryman, and Bill Harley. 2019. Business Research Methods. Fifth edition. Oxford:
Oxford University Press.

Bell, Judith, and Stephen Waters. 2018. Doing Your Research Project: A Guide for First-Time
Researchers. 7th edition. London: Open University Press, McGraw-Hill Education.

Bennett, Roger, Rita Kottasz, and Stephen Shaw. 2016. “Factors Potentially Affecting the Successful
Promotion of Electric Vehicles.” Journal of Social Marketing 6 (1): 62—82.
https://doi.org/10.1108/JSOCM-08-2015-0059.

BloombergNEF. 2024. “Electric Vehicle Outlook 2024.” BloombergNEF.

Blut, Markus, Damien Chaney, Renaud Lunardo, Rémi Mencarelli, and Dhruv Grewal. 2023. “Customer
Perceived Value: A Comprehensive Meta-Analysis.” Journal of Service Research, December,
10946705231222295. https://doi.org/10.1177/10946705231222295.

Boulanger, A G, A C Chu, S Maxx, and D L Waltz. 2011. “Vehicle Electrification: Status and Issues.”
Proceedings of the IEEE 99 (6): 1116-38. https://doi.org/10.1109/JPROC.2011.2112750.

Brown, Timothy A. 2015. Confirmatory Factor Analysis for Applied Research. Methodology in the
Social Sciences. New York London: The Guilford Press.

Budiono, Bagus, and Asra Virginiata Asra Virgianita. 2024. “Indonesia’s Movement to Become the
Main Player in The Electric Vehicle (EV) Market in Southeast Asia.” Asian Journal of
Engineering, Social and Health 3 (4): 866—82. https://doi.org/10.46799/ajesh.v3i4.304.

147

Analysis of Influence ..., Adrian Bany Kansil, Universitas Multimedia Nusantara



Cannon, Joseph P., William D. Perreault, and Edmund Jerome McCarthy. 2024. Essentials of
Marketing: A Marketing Strategy Planning Approach. 18 edition, International student edition.
New York, NY: McGraw-Hill.

Capgemini. 2024. “Joining the Race: Automotive’s Drive to Catch up with Customer Experience.”
Capgemini Research Institute.

Chin, Wynne W. 1998. “The Partial Least Squares Approach for Structural Equation Modeling.” In
Modern Methods for Business Research, edited by George A. Marcoulides. Mahwah, New
Jersey: Lawrence Erlbaum Associates, Inc., Publishers.

Coffman, Makena, Paul Bernstein, and Sherilyn Wee. 2017. “Electric Vehicles Revisited: A Review of
Factors That Affect Adoption.” Transport Reviews 37 (1): 79-93.
https://doi.org/10.1080/01441647.2016.1217282.

Collis, Jill, and Roger Hussey. 2021. Business Research: A Practical Guide for Students. Fifth edition.
London: Red Globe Press.

Creswell, John W. 2019. Educational Research: Planning, Conducting, and Evaluating Quantitative
and Qualitative Research. Sixth edition. Saddle River, New Jersey: Pearson.

Creswell, John W., and J. David Creswell. 2023. Research Design: Qualitative, Quantitative, and Mixed
Methods Approaches. Sixth edition. Los Angeles: SAGE.

Damayanti, Sih, Akhmad Hidayatno, and Andri D. Setiawan. 2020. “User Acceptance of Electric
Vehicles in Indonesia: A Conceptual Model.” In Proceedings of the 3rd Asia Pacific Conference
on Research in Industrial and Systems Engineering 2020, 110-15. Depok Indonesia: ACM.
https://doi.org/10.1145/3400934.3400956.

D’Astous, A, and E. Salehi-Sangari. 2019. “The Role of Gender and Materialism in the Appeal of
Sustainable Products.” International Journal of Consumer Studies 143 (2): 182-90.

Deng, Jie, Chulheung Bae, Adam Denlinger, and Theodore Miller. 2020. “Electric Vehicles Batteries:
Requirements and Challenges.” Joule 4 (3): 511-15. https://doi.org/10.1016/j.joule.2020.01.013.

Denton, Tom, and Hayley Pells. 2024. Electric and Hybrid Vehicles. Third edition. New York, NY:
Routledge.

Dillon, Andrew, Shelly Hagerman, Brandon Swartout, and Clay Engel. 2020. “EV Customer
Engagement: Enabling Benefits for Utilities, Customers, and Society.” Natural Gas & Electricity
36 (11): 1-11. https://doi.org/10.1002/gas.22173.

Diptrategy. 2024. “Data Profile Konsumen Indonesia 2022 Terbaru dan Terlengkap.” Blog. Blog
Dipstrategy. August 30, 2024. https://dipstrategy.co.id/blog/data-profil-konsumen-indonesia-
2022-terbaru-dan-lengkap/.

Du, Jingxian, Meiran Guo, Tiancheng Feng, Guangsheng Liang, and Bingran Yue. 2024. “The

148

Analysis of Influence ..., Adrian Bany Kansil, Universitas Multimedia Nusantara



Mechanism and Components of Subscriptions in the Business Model.” Advances in Economics,
Management and Political Sciences 101 (1): 1-6. https://doi.org/10.54254/2754-
1169/101/20231701.

Dutta, Bireswar, and Hsin-Ginn Hwang. 2021. “Consumers Purchase Intentions of Green Electric
Vehicles: The Influence of Consumers Technological and Environmental Considerations.”
Sustainability 13 (21): 12025. https://doi.org/10.3390/sul132112025.

Egbue, Ona, and Suzanna Long. 2012. “Barriers to Widespread Adoption of Electric Vehicles: An
Analysis of Consumer Attitudes and Perceptions.” Energy Policy 48 (September):717-29.
https://doi.org/10.1016/j.enpol.2012.06.009.

EV Volumes. 2024. “Is the Global EV Market Slowing Down?” News: Is the Global EV Market
Slowing Down? May 9, 2024. https://ev-volumes.com/news/ev/is-the-global-ev-market-slowing-
down/.

Fornell, Claes, and David F. Larcker. 1981. “Structural Equation Models with Unobservable Variables
and Measurement Error: Algebra and Statistics.” Journal of Marketing Research 18 (3): 382.
https://doi.org/10.2307/3150980.

Frost & Sullivan. 2024. <2024 Prediction of the Global Electric Car Growth Outlook.” Market Outlook.
Frost & Sullivan. https://store.frost.com/2024-prediction-of-the-global-electric-car-growth-
outlook.html.

Fulda, Barbara E., and Philipp M. Lersch. 2018. “Planning Until Death Do Us Part: Partnership Status
and Financial Planning Horizon.” Journal of Marriage and Family 80 (2): 409-25.
https://doi.org/10.1111/jomf.12458.

Gao, C., Y. Liu, and Y. Guo. 2017. “How Gender Differences Affect Consumers’ Purchase Intention of
Low-Carbon Products.” International Journal of Consumer Studies 41 (6): 638—49.

Ghauri, Pervez N., Kjell Grenhaug, and Roger Strange. 2020. Research Methods in Business Studies.
Fifth Edition. New York: Cambridge University Press.

Ghozali, Imam. 2021. Partial Least Square Konsep, Teknik dan Aplikasi Menggunakan Program
SmartPLS 3.2.9 Untuk Penelitian Empiris. Semarang: Badan Penerbit Universitas Diponegoro.

Gunawan, Indra, Anak Agung Ngurah Perwira Redi, Ahmad Arif Santosa, Meilinda Fitriani Nur
Maghfiroh, Andante Hadi Pandyaswargo, and Adji Candra Kurniawan. 2022. “Determinants of
Customer Intentions to Use Electric Vehicle in Indonesia: An Integrated Model Analysis.”
Sustainability 14 (4): 1972. https://doi.org/10.3390/su14041972.

GUrling, Anita, and John Thgersen. 2001. “Marketing of Electric Vehicles.” Business Strategy and the
Environment 10 (1): 53—65. https://doi.org/10.1002/1099-0836(200101/02)10:1<53:: AID-
BSE270>3.0.CO;2-E.

149

Analysis of Influence ..., Adrian Bany Kansil, Universitas Multimedia Nusantara



Ha, H.Y., and S. Janda. 2012. “Predicting Consumer Intentions to Purchase Energy Efficient Products.”
Journal of Consumer Marketing 29:461-69.

Hair, Joseph F., William C. Black, Barry J. Babin, and Rolph E. Anderson. 2019. Multivariate Data
Analysis. Eighth edition. Andover, Hampshire: Cengage.

Hair, Joseph F., G. Tomas M. Hult, Christian M. Ringle, and Marko Sarstedt, eds. 2014. A Primer on
Partial Least Squares Structural Equation Modeling (PLS-SEM). Los Angeles, Calif.: Sage.

. 2022. A Primer on Partial Least Squares Structural Equation Modeling (PLS-SEM). Third
edition. Los Angeles London New Delhi Singapore Washington DC Melbourne: SAGE.

Han, Liu, Shanyong Wang, Dingtao Zhao, and Jun Li. 2017. “The Intention to Adopt Electric Vehicles:
Driven by Functional and Non-Functional Values.” Transportation Research Part A: Policy and
Practice 103 (September):185-97. https://doi.org/10.1016/j.tra.2017.05.033.

Hardman, Scott, Kelly Fleming, Eesha Kare, and Mahmoud Ramadan. 2021. “A Perspective on Equity
in the Transition to Electricvehicle.” Edited by Bertrand Neyhouse and Yana Petri. MIT Science
Policy Review, August, 46—54. https://doi.org/10.38105/spr.e10rdoaoup.

He, Xiaoyi, Shaojun Zhang, Ye Wu, Timothy J. Wallington, Xi Lu, Michael A. Tamor, Michael B.
McElroy, K. Max Zhang, Chris P. Nielsen, and Jiming Hao. 2019. “Economic and Climate
Benefits of Electric Vehicles in China, the United States, and Germany.” Environmental Science
& Technology 53 (18): 11013-22. https://doi.org/10.1021/acs.est.9b00531.

He, Xiuhong, Wenjie Zhan, and Yingying Hu. 2018. “Consumer Purchase Intention of Electric Vehicles
in China: The Roles of Perception and Personality.” Journal of Cleaner Production 204
(December):1060—69. https://doi.org/10.1016/j.jclepro.2018.08.260.

Henseler, Jorg, Christian M. Ringle, and Marko Sarstedt. 2015. “A New Criterion for Assessing
Discriminant Validity in Variance-Based Structural Equation Modeling.” Journal of the
Academy of Marketing Science 43 (1): 115-35. https://doi.org/10.1007/s11747-014-0403-8.

Hidrue, Michael K., George R. Parsons, Willett Kempton, and Meryl P. Gardner. 2011. “Willingness to
Pay for Electric Vehicles and Their Attributes.” Resource and Energy Economics 33 (3): 686—
705. https://doi.org/10.1016/j.reseneeco.2011.02.002.

Hollensen, Svend. 2020. Global Marketing. 8th edition. Harlow, England London New York Boston
San Francisco Toronto Sydney Dubai Singapore Hong Kong Tokyo Seoul Taipei New Delhi
Cape Town Sao Paulo Mexico City Madrid Amsterdam Munich Paris Milan: Pearson.

Hu, Xianfeng, Rongting Zhou, Shanyong Wang, Lan Gao, and Zujun Zhu. 2023. “Consumers’ Value
Perception and Intention to Purchase Electric Vehicles: A Benefit-Risk Analysis.” Research in
Transportation Business & Management 49 (August):101004.
https://doi.org/10.1016/.rtbm.2023.101004.

150

Analysis of Influence ..., Adrian Bany Kansil, Universitas Multimedia Nusantara



Huang, Youlin, and Lixian Qian. 2021. “Consumer Adoption of Electric Vehicles in Alternative
Business Models.” Energy Policy 155 (August):112338.
https://doi.org/10.1016/j.enpol.2021.112338.

Hussein, Anada Sabil. 2015. Penelitian bisnis dan manajemen menggunakan Partial Least Squares
(PLS) dengan SmartPLS 3.0. Malang: Universitas Brawijaya.

ICCT. 2023. “Vision 2050 Strategies to Align Global Road Transport with Well Below 2°C.”
Washington DC: International Council on Clean Transportation.

. 2024. “European Heavy-Duty Vehicle Market Development Quaterly (January—June 2024).”
Washington DC: International Council on Clean Transportation.

IEA. 2023. “Global EV Outlook 2023 Catching up with Climate Ambitions.” France: International
Energy Agency.

IESR. 2023a. “Efektivitas Insentif Kendaraan Listrik Butuh Dukungan Pemerintah untuk Mereformasi
Kebijakan Lainnya.” Institute for Essential Services Reform. March 8, 2023.
https://iesr.or.id/efektivitas-insentif-kendaraan-listrik-butuh-dukungan-pemerintah-untuk-
mereformasi-kebijakan-lainnya.

. 2023b. “Emission Reduction in Transportation.” Institute for Essential Services Reform. 2023.
https://iesr.or.id/en/emission-reduction-in-transportation/.

industry.co.id. 2024. “Strategi Marketing Dalam Penjualan Kendaraan Listrik atau EV.” Strategi
Marketing Dalam Penjualan Kendaraan Listrik atau EV. May 18, 2024.
https://www.industry.co.id/read/132930/strategi-marketing-dalam-penjualan-kendaraan-listrik-
atau-ev.

ITF. 2021. “Transport CO2 and the The Paris Climate Agreement: Where Are We Six Years Later?”
Paris: International Transport Forum.

Jenn, Alan, Jae Hyun Lee, Scott Hardman, and Gil Tal. 2020. “An In-Depth Examination of Electric
Vehicle Incentives: Consumer Heterogeneity and Changing Response over Time.”
Transportation Research Part A: Policy and Practice 132 (February):97—109.
https://doi.org/10.1016/j.tra.2019.11.004.

Kar, Narayan C., K.L.V. Iyer, Anas Labak, Xiaomin Lu, Chunyan Lai, Aiswarya Balamurali, Bryan
Esteban, and Maher Sid-Ahmed. 2013. “Courting and Sparking: Wooing Consumers? Interest in
the EV Market.” IEEE Electrification Magazine 1 (1): 21-31.
https://doi.org/10.1109/MELE.2013.2272481.

Kemenkomarves. 2023. “Melalui Program Insentif Baru, Pemerintah Dorong Ekosistem Kendaraan
Listrik di Indonesia.” December 15, 2023. https://maritim.go.id/detail/melalui-program-insentif-
baru-pemerintah-dorong-ekosistem-kendaraan-listrik-di-indonesia.

151

Analysis of Influence ..., Adrian Bany Kansil, Universitas Multimedia Nusantara



Kim, Moon-Koo, Jeesun Oh, Jong-Hyun Park, and Changlim Joo. 2018. “Perceived Value and Adoption
Intention for Electric Vehicles in Korea: Moderating Effects of Environmental Traits and
Government Supports.” Energy 159 (September):799—809.
https://doi.org/10.1016/j.energy.2018.06.064.

Koojaroenprasit, Sauwaluck, and Sumaree Pumpinyo. 2022. “The 4Ps of Marketing Mix and the
Decision of Using Electrical Vehicles for Thai Consumer in Bangkok, Thailand,” January.
https://doi.org/10.5281/ZENODQO.5848595.

Kossova, Elena, Bogdan Potanin, and Maria Sheluntcova. 2020. “Estimating Effect of Marriage on Male
Wages in Russia.” Journal of Economic Studies 47 (7): 1649—67. https://doi.org/10.1108/JES-
04-2019-0184.

Kotler, Philip, and Gary Armstrong. 2016. Principles of Marketing. 16th edition. Global edition. Boston:
Pearson.

Kotler, Philip, Kevin Lane Keller, Mairead Brady, Malcolm Goodman, and Torben Hansen. 2019.
Marketing Management. 4th European edition. Harlow, England: Pearson.

Krishnamurthy, Rajeshwari, Rammyaa Muralidharan, and Pavithra Maddipetlolu Rajendran. 2022.
“Sustainability as a Business Purpose: A Case of Electric Vehicles.” Corporate Governance and
Sustainability Review 6 (2): 18-28. https://doi.org/10.22495/cgsrv6i2p?2.

Kurt, Adile Askim, Selim Giinii¢, and Mehmet Ersoy. 2013. “The current state of digitalization: Digital
Native, Digital Immigrant and Digital Settler.” Ankara Universitesi Egitim Bilimleri Fakultesi
Dergisi 46 (1): 1-22. https://doi.org/10.1501/Egifak 0000001271.

Lashari, Zulfigar Ali, Joonho Ko, and Junseok Jang. 2021. “Consumers’ Intention to Purchase Electric
Vehicles: Influences of User Attitude and Perception.” Sustainability 13 (12): 6778.
https://doi.org/10.3390/sul3126778.

Lee, Yoon G., and Heather H. Kelley. 2023. “Financial Perceptions and Financial Behaviors across
Marital Status and Gender.” Family and Consumer Sciences Research Journal 52 (2): 86—101.
https://doi.org/10.1111/fcsr.12493.

Liao, F., E. Molin, and B. Wee. 2020. “Exploring Gender Difference in the Perception of Electric
Vehicles.” Transportation Research Part A: Policy and Practice 136:266-247.

Liao, Fanchao, Eric Molin, and Bert Van Wee. 2017. “Consumer Preferences for Electric Vehicles: A
Literature Review.” Transport Reviews 37 (3): 252-75.
https://doi.org/10.1080/01441647.2016.1230794.

Lim, Michael K., Ho-Yin Mak, and Ying Rong. 2015. “Toward Mass Adoption of Electric Vehicles:
Impact of the Range and Resale Anxieties.” Manufacturing & Service Operations Management
17 (1): 101-19. https://doi.org/10.1287/msom.2014.0504.

152

Analysis of Influence ..., Adrian Bany Kansil, Universitas Multimedia Nusantara



Lin, Zhenhong. 2012. “Measuring Range Anxiety: The Substitution-Emergency-Detour (SED) Method.”
World Electric Vehicle Journal 5 (1): 8-13. https://doi.org/10.3390/wevj5010008.

Marcoulides, George A., ed. 1998. Modern Methods for Business Research. Quantitative Methodology
Series. Mahwah, N.J: Lawrence Erlbaum.

Matthews, Lindsay, Jennifer Lynes, Manuel Riemer, Tania Del Matto, and Nicholas Cloet. 2017. “Do
We Have a Car for You? Encouraging the Uptake of Electric Vehicles at Point of Sale.” Energy
Policy 100 (January):79-88. https://doi.org/10.1016/j.enpol.2016.10.001.

Meyers-Levy, J. 1994. “Since Gender Roles Are Not Always Static, Why Not Consider Their Effect on
Advertising?” Journal of Advertising Research 34 (5): 12—17.

Morris, M.G., V. Venkatesh, and P.L. Ackerman. 2000. “Gender and Age Differences in Employee
Decisions about New Technology: An Extension to the Theory of Planned Behavior.” IEEE
Transactions on Engineering Management 47 (1): 69-85.

Mukherjee, S. P. 2020. 4 Guide to Research Methodology: An Overview of Research Problems, Tasks
and Methods. New York: CRC Press.

Nazari, Fatemeh, Abolfazl Mohammadian, and Thomas Stephens. 2023. “Exploring the Role of
Perceived Range Anxiety in Adoption Behavior of Plug-in Electric Vehicles.” arXiv.
https://doi.org/10.48550/ARXIV.2308.10313.

Nguyen, Duc Minh, Mustafa A. Kishk, and Mohamed-Slim Alouini. 2022. “Toward Sustainable
Transportation: Accelerating Vehicle Electrification With Dynamic Charging Deployment.”
IEEE Transactions on Vehicular Technology 71 (9): 9283-96.
https://doi.org/10.1109/TVT.2022.3180495.

Nielsen. 2021. “Revolusi Kendaraan Listrik Menuntut Strategi Pemasaran Baru.” Perspektif: Revolusi
Kendaraan Listrik Menuntut Strategi Pemasaran Baru. March 2021.
https://www.nielsen.com/id/insights/202 1/the-electric-vehicle-revolution-demands-fresh-
marketing-strategies/.

Pankaj, and R.K. Yadav. 2023. “Evaluating the Relative Role of Influencer Marketing and Celebrity
Endorsements in Promotion of Electric Vehicles.” MANTHAN: Journal of Commerce and
Management 10 (2): 91-106. https://doi.org/10.17492/jpi.manthan.v10i2.1022305.

Peters, Anja, and Elisabeth Diitschke. 2014. “How Do Consumers Perceive Electric Vehicles? A
Comparison of German Consumer Groups.” Journal of Environmental Policy & Planning 16 (3):
359-77. https://doi.org/10.1080/1523908X.2013.879037.

Pevec, Dario, Jurica Babic, Arthur Carvalho, Yashar Ghiassi-Farrokhfal, Wolfgang Ketter, and Vedran
Podobnik. 2020. “A Survey-Based Assessment of How Existing and Potential Electric Vehicle
Owners Perceive Range Anxiety.” Journal of Cleaner Production 276 (December):122779.
https://doi.org/10.1016/j.jclepro.2020.122779.

153

Analysis of Influence ..., Adrian Bany Kansil, Universitas Multimedia Nusantara



Prensky, Marc. 2001. “Digital Natives, Digital Immigrants Part 1.” On the Horizon 9 (5): 1-6.
https://doi.org/10.1108/10748120110424816.

Putka, D.J., and P.R. Sackett. 2010. “Reliability and Validity.” In Handbook of Employee Selection, 9—
49. Taylor & Francis Group.

Radjab, Enny, and Andi Jam’an. 2017. METODOLOGI PENELITIAN BISNIS. Makassar: LEMBAGA
PERPUSTAKAAN DAN PENERBITAN UNIVERSITAS MUHAMMADIYAH MAKASSAR.

Rapson, David S., and Erich Muehlegger. 2023. “The Economics of Electric Vehicles.” Review of
Environmental Economics and Policy 17 (2): 274-94. https://doi.org/10.1086/725484.

Salah, Khalil, and Nazri Kama. 2016. “Reducing Range Anxiety by Unifying Networks of Charging
Stations.” Edited by T. Deaconescu and A. Deaconescu. MATEC Web of Conferences 70:04003.
https://doi.org/10.1051/matecconf/20167004003.

Samsu. 2017. METODE PENELITIAN: (Teori dan Aplikasi Penelitian Kualitatif, Kuantitatif, Mixed
Methods, serta Research & Development). Jambi: Pustaka Jambi.

Sarstedt, Marko, Christian M. Ringle, and Joseph F. Hair. 2021. “Partial Least Squares Structural
Equation Modeling.” In Handbook of Market Research, edited by Christian Homburg, Martin
Klarmann, and Arnd E. Vomberg, 1-47. Cham: Springer International Publishing.
https://doi.org/10.1007/978-3-319-05542-8 15-2.

Saunders, M. N. K., Philip Lewis, and Adrian Thornhill. 2023. Research Methods for Business Students.
Ninth edition. Harlow, England ; New York: Pearson.

Schiffman, Leon G., and Joseph Wisenblit. 2019. Consumer Behavior. Twelfth edition, Global edition.
Harlow, England Munich: Pearson.

Schnell, J. L., D. R. Peters, D. C. Wong, X. Lu, H. Guo, H. Zhang, P. L. Kinney, and D. E. Horton.
2021. “Potential for Electric Vehicle Adoption to Mitigate Extreme Air Quality Events in
China.” Earth’s Future 9 (2): e2020EF001788. https://doi.org/10.1029/2020EF001788.

Sekaran, Uma, and Roger Bougie. 2016. Research Methods for Business: A Skill-Building Approach.
Seventh edition. Chichester, West Sussex, United Kingdom: John Wiley & Sons.

She, Zhen-Yu, Qing Sun, Jia-Jun Ma, and Bai-Chen Xie. 2017. “What Are the Barriers to Widespread
Adoption of Battery Electric Vehicles? A Survey of Public Perception in Tianjin, China.”
Transport Policy 56 (May):29-40. https://doi.org/10.1016/j.tranpol.2017.03.001.

Shrestha, Sirapa, Bivek Baral, Malesh Shah, Sailesh Chitrakar, and Bim P Shrestha. 2022. “Measures to
Resolve Range Anxiety in Electric Vehicle Users.” International Journal of Low-Carbon
Technologies 17 (February):1186—1206. https://doi.org/10.1093/ijlct/ctac100.

Slaba, Marie. 2020. “The Impact of Age on the Customers Buying Behaviour and Attitude to Price.”
Littera Scripta, January. https://doi.org/10.36708/Littera_Scripta2019/2/11.

154

Analysis of Influence ..., Adrian Bany Kansil, Universitas Multimedia Nusantara



Sugiyono. 2013. METODE PENELITIAN KUANTITATIF, KUALITATIF, DAN R&D. 19th ed. Bandung:
Alfabeta.

. 2019. Metode Penelitian Kombinasi. Bandung: Alfabeta.

. 2022. Metode Penelitian Manajemen. Bandung: Penerbit Alfabeta.

Syamnur, F H, N A Pambudi, M K Biddinika, and N S Wardani. 2019. “Barriers to the Adoption,
Acceptance and Public Perceptions of Electric Vehicles (EV) in Indonesia: Case Studies in the
City of Surakarta.” Journal of Physics: Conference Series 1402 (4): 044061.
https://doi.org/10.1088/1742-6596/1402/4/044061.

Utami, Martha Widhi Dela, Yuniaristanto Yuniaristanto, and Wahyudi Sutopo. 2020. “Adoption
Intention Model of Electric Vehicle in Indonesia.” Jurnal Optimasi Sistem Industri 19 (1): 70—
81. https://doi.org/10.25077/josi.v19.n1.p70-81.2020.

Venkatesh, Morris, Davis, and Davis. 2003. “User Acceptance of Information Technology: Toward a
Unified View.” MIS Quarterly 27 (3): 425. https://doi.org/10.2307/30036540.

Vodanovich, Shahper, David Sundaram, and Michael Myers. 2010. “Research Commentary: Digital
Natives and Ubiquitous Information Systems.” Information Systems Research 21 (4): 711-23.
https://doi.org/10.1287/isre.1100.0324.

Walliman, Nicholas. 2011. Research Methods: The Basics. The Basics. London New York: Routledge.

Wang, Dingni, Mucahit Ozden, and Yung Po Tsang. 2023. “The Impact of Facilitating Conditions on
Electric Vehicle Adoption Intention in China: An Integrated Unified Theory of Acceptance and
Use of Technology Model.” International Journal of Engineering Business Management 15
(January):18479790231224715. https://doi.org/10.1177/18479790231224715.

Wang, Ning, Linhao Tang, and Huizhong Pan. 2018. “Analysis of Public Acceptance of Electric
Vehicles: An Empirical Study in Shanghai.” Technological Forecasting and Social Change 126
(January):284-91. https://doi.org/10.1016/j.techfore.2017.09.011.

Wang, Shanyong, Jing Wang, Jun Li, Jinpeng Wang, and Liang Liang. 2018. “Policy Implications for
Promoting the Adoption of Electric Vehicles: Do Consumer’s Knowledge, Perceived Risk and
Financial Incentive Policy Matter?” Transportation Research Part A: Policy and Practice 117
(November):58—69. https://doi.org/10.1016/j.tra.2018.08.014.

Wicaksono, Kresno Budi, and Atik Aprianingsih. 2021. “Electric Car Penetration Potential in
Indonesia.” Jurnal Penelitian Transportasi Darat 23 (2): 142-49.
https://doi.org/10.25104/jptd.v23i2.1803.

Yana, A.A. Gde Agung, Rusdhi H.A., and M. Agung Wibowo. 2015. “Analysis of Factors Affecting
Design Changes in Construction Project with Partial Least Square (PLS).” Procedia Engineering
125:40-45. https://doi.org/10.1016/j.proeng.2015.11.007.

155

Analysis of Influence ..., Adrian Bany Kansil, Universitas Multimedia Nusantara



Yozwiak, Madeline, Sanya Carley, and David M Konisky. 2022. “Clean and Just: Electric Vehicle
Innovation to Accelerate More Equitable Early Adoption.” INFORMATION TECHNOLOGY.

Yuniza, Mailinda Eka, I Wayan Bhayu Eka Pratama, and Rahmah Candrika Ramadhaniati. 2021.
“INDONESIA’S INCENTIVE POLICIES ON ELECTRIC VEHICLES: THE
QUESTIONABLE EFFORT FROM THE GOVERNMENT.” International Journal of Energy
Economics and Policy 11 (5): 434—40. https://doi.org/10.32479/ijeep.11453.

Zeithaml, Valarie A. 1988. “Consumer Perceptions of Price, Quality, and Value: A Means-End Model
and Synthesis of Evidence.” Journal of Marketing 52 (3): 2-22.
https://doi.org/10.1177/002224298805200302.

Zewitra, Krisna Yudha Bakhti, and Danny G Nugraha. 2023. “How Does the Mass Media Represent the
Concept of Electric Vehicles?” International Journal of Linguistics, Literature and Translation.
https://doi.org/10.32996/ijllt.

156

Analysis of Influence ..., Adrian Bany Kansil, Universitas Multimedia Nusantara



