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MEMBANGUN CITRA PERUSAHAAN MELALUI PROGRAM 
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Agung Wibawanto 

 

 

 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis strategi public relations yang 

diterapkan oleh KG Media dalam membangun citra perusahaan melalui program 

Sustainable Development Goals (SDGs) bertajuk Lestari. Penelitian ini 

menggunakan pendekatan kualitatif deskriptif dengan metode studi kasus tunggal, 

yang secara mendalam mengkaji program Lestari sebagai perwujudan strategi 

komunikasi korporat berbasis nilai keberlanjutan. Data dikumpulkan melalui 

wawancara mendalam, observasi partisipatif, serta telaah dokumen dan publikasi 

media. Hasil penelitian menunjukkan bahwa KG Media mengadopsi kerangka 

strategi komunikasi Ronald D. Smith yang meliputi tahap formative research, 

strategy, tactics, implementation, dan evaluative research. Dalam tahap taktik, KG 

Media menerapkan berbagai teknik komunikasi seperti kampanye media sosial, 

publikasi konten multiplatform, kolaborasi komunitas, event edukatif, dan 

storytelling berbasis jurnalisme solusi. Seluruh taktik tersebut diarahkan untuk 

memperkuat resonansi emosional dan meningkatkan keterlibatan publik terhadap 

isu keberlanjutan. Temuan menunjukkan bahwa strategi Public Relations KG 

Media secara signifikan berkontribusi dalam pembentukan citra perusahaan 

sebagai entitas media yang progresif, kredibel, dan berkomitmen terhadap 

transformasi sosial melalui agenda keberlanjutan. 

 

 

Kata kunci: strategi public relations, citra perusahaan, KG Media, SDGs Lestari. 
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KG MEDIA'S PUBLIC RELATIONS STRATEGY IN 

BUILDING CORPORATE IMAGE THROUGH THE 

SUSTAINABLE DEVELOPMENT GOALS PROGRAM 

“LESTARI” 

 

 

Agung Wibawanto 

 

 

ABSTRACT 

This study aims to analyze the public relations strategy implemented by KG Media 

in building corporate image through its Sustainable Development Goals (SDGs) 

program titled Lestari. The study employs a descriptive qualitative approach using 

a single case study method, which thoroughly examines the Lestari program as a 

manifestation of corporate communication strategy grounded in sustainability 

values. Data were collected through in-depth interviews, participatory 

observation, and document and media publication analysis. The findings reveal 

that KG Media adopts Ronald D. Smith’s communication strategy framework, 

which consists of five key stages: formative research, strategy, tactics, 

implementation, and evaluative research. In the tactical phase, KG Media applied 

various communication techniques such as social media campaigns, multiplatform 

content publication, community collaboration, educational events, and storytelling 

based on solution journalism. All tactics were designed to enhance emotional 

resonance and increase public engagement with sustainability issues. The findings 

suggest that KG Media's public relations strategy significantly contributes to 

shaping the company’s image as a progressive, credible, and socially responsible 

media entity committed to driving transformation through the sustainability 

agenda. 

Keywords: public relations strategy, corporate image, KG Media, SDGs Lestari. 

 

  



 

 

ix 

Strategi Public Relations..., Agung Wibawanto, Universitas Multimedia Nusantara 

 

DAFTAR ISI 

HALAMAN JUDUL .............................................................................................. i 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................. ii 

HALAMAN PERSETUJUAN ............................................................................ iii 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ..................... iv 

KATA PENGANTAR ........................................................................................... v 

ABSTRAK ........................................................................................................... vii 

ABSTRACT ......................................................................................................... viii 

DAFTAR ISI ......................................................................................................... ix 

DAFTAR GAMBAR ........................................................................................... xii 

DAFTAR TABEL .............................................................................................. xiii 

BAB I  PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang Penelitian ...................................................................... 1 

1.2 Rumusan Masalah ................................................................................ 10 

1.3 Pertanyaan Penelitian ........................................................................... 11 

1.4 Tujuan Penelitian .................................................................................. 11 

1.5 Manfaat Penelitian ................................................................................ 12 

1.5.1 Manfaat Akademis ....................................................................... 12 

1.5.2 Manfaat Praktis............................................................................ 12 

BAB II KERANGKA PEMIKIRAN ................................................................. 14 

2.1. Penelitian Terdahulu ............................................................................ 14 

2.1.1. Penerapan Konsep Public Relations Ronald D. Smith dalam 

Strategi Komunikasi .................................................................... 14 

2.2. Teori dan Konsep .................................................................................. 22 

2.2.1. Public Relations ........................................................................... 22 

2.2.2. Fungsi Public Relations .............................................................. 24 

2.2.3. Strategi Public Relations ............................................................. 26 



 

 

x 

Strategi Public Relations..., Agung Wibawanto, Universitas Multimedia Nusantara 

 

2.2.4. “The Nine Steps of Strategic Public Relations” Ronald D Smith

 27 

2.2.5.  Citra Perusahaan ....................................................................... 32 

2.3. Alur Penelitian ...................................................................................... 34 

BAB III METODOLOGI PENELITIAN ......................................................... 36 

3.1 Paradigma Penelitian ............................................................................ 36 

3.2 Jenis dan Sifat Penelitian ..................................................................... 37 

3.3 Metode Penelitian .................................................................................. 38 

3.4 Teknik Pengumpulan Data .................................................................. 39 

3.5 Informan Penelitian .............................................................................. 40 

3.6 Keabsahan Penelitian ........................................................................... 43 

3.7 Teknik Analisis Data ............................................................................. 44 

BAB IV ................................................................................................................. 47 

HASIL PENELITIAN DAN PEMBAHASAN ................................................. 47 

4.1. Subjek/Objek Penelitian ....................................................................... 47 

4.2. Hasil Penelitian ...................................................................................... 49 

4.2.1. Strategi KG Media dalam Mengidentifikasi Kebutuhan dan 

Harapan Stakeholder ................................................................... 49 

4.2.2. Strategi Public Relations KG Media dalam Membangun Citra 

Perusahaan melalui Program Sustainable Development Goals 

Lestari ........................................................................................... 80 

4.2.3. Taktik Komunikasi KG Media untuk Memperkuat Citra di 

Mata Stakeholder ....................................................................... 100 

4.2.4. Evaluasi Efektivitas Strategi Public Relations KG Media .... 113 

4.3. Pembahasan ......................................................................................... 121 

4.3.1. Strategi Public Relations KG Media ....................................... 124 

4.3.2. Brand Image KG Media ........................................................... 131 

4.3.3. Model Strategi Public Relations KG Media ........................... 134 

4.3.4. Kontribusi Penelitian terhadap Penelitian Sebelumnya dan 

Pengembangan Konsep Terkait ............................................... 142 



 

 

xi 

Strategi Public Relations..., Agung Wibawanto, Universitas Multimedia Nusantara 

 

BAB V ................................................................................................................. 146 

SIMPULAN DAN SARAN ............................................................................... 146 

5.1.  Simpulan ................................................................................................ 146 

5.2.  Keterbatasan Penelitian ....................................................................... 148 

5.3.  Saran ...................................................................................................... 149 

DAFTAR PUSTAKA ........................................................................................ 152 

LAMPIRAN ....................................................................................................... 156 

Lampiran A. Hasil Presentase Turnitin ..................................................... 157 

Lampiran B. Formulir Bimbingan Tesis 1 ................................................. 167 

Lampiran C. Formulir Bimbingan Tesis 2 ................................................ 169 

Lampiran D. Tabel Reka Wawancara ....................................................... 172 

Lampiran E. Consent Form Partisipan Penelitian 1 ................................. 189 

Lampiran F. Consent Form Partisipan Penelitian 2 ................................. 190 

Lampiran G. Coding Informan 1 ................................................................ 191 

Lampiran H. Coding Informan 2 ................................................................ 226 

Lampiran I. Curriculum Vitae.................................................................... 260 

 

  



 

 

xii 

Strategi Public Relations..., Agung Wibawanto, Universitas Multimedia Nusantara 

 

DAFTAR GAMBAR 

 

Gambar 1.1. Survey media Kompas Group  .................................................... 2 

Gambar 1.2. Survei katadata.com   .................................................................. 3 

Gambar 2.1 Alur Penelitian/Kerangka Berpikir  .............................................. 34 

Gambar 4.1: Lestari KG Media Group  ........................................................... 52 

Gambar 4.2: Komunitas dan Kolaborasi KG Media Group  ............................ 53 

Gambar 4.3: ESG Deserve KG Media Group  ................................................. 56 

Gambar 4.4: Lestari Award 2025 KG Media Group ....................................... 60 

Gambar 4.5: Lestari Award 2025 KG Media Group ....................................... 60 

Gambar 4.6: Mision Lestari KG Media Group  ............................................... 62 

Gambar 4.7: Regional Impact KG Media Group  ............................................ 63 

Gambar 4.8: Media Inetelegent KG Media Group  ......................................... 68 

Gambar 4.9: Market KG Media Group  ........................................................... 73 

Gambar 4.10: Lestari Forum KG Media Group  .............................................. 82 

Gambar 4.11: Jurnalism Impact KG Media Group  ......................................... 93 

Gambar 4.12: Assesor Lestari Award KG Media Group  ................................ 95 

Gambar 4.13: Stragei PR KG Media Group  ................................................... 135 

Gambar 4.14: Strategi PR KG Media Group  .................................................. 137 

  



 

 

xiii 

Strategi Public Relations..., Agung Wibawanto, Universitas Multimedia Nusantara 

 

DAFTAR TABEL 

 

Tabel 3.1 Studi Dokumen  ............................................................................... 39 

Tabel 3.2 Data Informan  ................................................................................. 41 

Tabel 4.1 Matrix Resiko Komunikasi  ............................................................. 58 

Tabel 4.2 Aktivitas/Program KG Media pada tahapan Analyzing the Situation, 

Organization dan Public  ................................................................. 79 

Tabel 4.3 Aktivitas/Program KG Media pada Tahapan Establishing Goals and 

Objectives, Penyusunan Formulasi Strategi untuk Tindakan dan 

Respon, Pengembangan Komunikasi Efektif  ................................. 98 

Tabel 4.4 Aktivitas/Program KG Media pada Tahapan Selecting Communication 

Tactics, Implementing the strategic plan  ........................................ 111 

Tabel 4.5 Aktivitas/Program KG Media pada Tahapan Evaluative research  . 120 

 


