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STRATEGI PUBLIC RELATION KG MEDIA DALAM
MEMBANGUN CITRA PERUSAHAAN MELALUI PROGRAM
SUSTAINABLE DEVELOPMENT GOALS “LESTARI”

Agung Wibawanto

ABSTRAK

Penelitian ini bertujuan untuk menganalisis strategi public relations yang
diterapkan oleh KG Media dalam membangun citra perusahaan melalui program
Sustainable Development Goals (SDGs) bertajuk Lestari. Penelitian ini
menggunakan pendekatan kualitatif deskriptif dengan metode studi kasus tunggal,
yang secara mendalam mengkaji program Lestari sebagai perwujudan strategi
komunikasi korporat berbasis nilai keberlanjutan. Data dikumpulkan melalui
wawancara mendalam, observasi partisipatif, serta telaah dokumen dan publikasi
media. Hasil penelitian menunjukkan bahwa KG Media mengadopsi kerangka
strategi komunikasi Ronald D. Smith yang meliputi tahap formative research,
strategy, tactics, implementation, dan evaluative research. Dalam tahap taktik, KG
Media menerapkan berbagai teknik komunikasi seperti kampanye media sosial,
publikasi konten multiplatform, kolaborasi komunitas, event edukatif, dan
storytelling berbasis jurnalisme solusi. Seluruh taktik tersebut diarahkan untuk
memperkuat resonansi emosional dan meningkatkan keterlibatan publik terhadap
isu keberlanjutan. Temuan menunjukkan bahwa strategi Public Relations KG
Media secara signifikan berkontribusi dalam pembentukan citra perusahaan
sebagai entitas media yang progresif, kredibel, dan berkomitmen terhadap
transformasi sosial melalui agenda keberlanjutan.

Kata kunci: strategi public relations, citra perusahaan, KG Media, SDGs Lestari.
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KG MEDIA'S PUBLIC RELATIONS STRATEGY IN
BUILDING CORPORATE IMAGE THROUGH THE
SUSTAINABLE DEVELOPMENT GOALS PROGRAM
“LESTARI”

Agung Wibawanto

ABSTRACT

This study aims to analyze the public relations strategy implemented by KG Media
in building corporate image through its Sustainable Development Goals (SDGs)
program titled Lestari. The study employs a descriptive qualitative approach using
a single case study method, which thoroughly examines the Lestari program as a
manifestation of corporate communication strategy grounded in sustainability
values. Data were collected through in-depth interviews, participatory
observation, and document and media publication analysis. The findings reveal
that KG Media adopts Ronald D. Smith’s communication strategy framework,
which consists of five key stages: formative research, strategy, tactics,
implementation, and evaluative research. In the tactical phase, KG Media applied
various communication techniques such as social media campaigns, multiplatform
content publication, community collaboration, educational events, and storytelling
based on solution journalism. All tactics were designed to enhance emotional
resonance and increase public engagement with sustainability issues. The findings
suggest that KG Media's public relations strategy significantly contributes to
shaping the company’s image as a progressive, credible, and socially responsible
media entity committed to driving transformation through the sustainability
agenda.

Keywords: public relations strategy, corporate image, KG Media, SDGs Lestari.
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