DAFTAR PUSTAKA

Aditi, B., Nabella, S. D., Djakasaputra, A., Haryani, D. S., & Nasib. (2022). The
Trigger For Falling Loyalty Originating From Public Relations And Customer
Values And Satisfaction. International Journal Of Artificial Intelegence
Research, 6(1), 2022. https://doi.org/10.29099/ijair.v6il.1.466

Afifi, S. (2021). The Relationship Marketing Communication Strategy During the
Covid-19 Pandemic: A Case Study of Islamic Schools in Yogyakarta. Atlantis

Press SARL, 596(Jcc), 235-239.

Bisel, R. S., & Adame, E. A. (2017). Post-Positivist/Functionalist Approaches. The
International Encyclopedia of Organizational Communication, 1-22.
https://doi.org/10.1002/9781118955567.wbieoc168

Boyce, C., & Neale, P. (2006). Measurement of adult attachment: The place of self-
report and interview methodologies. Attachment and Human Development,
4(2), 207-215. https://doi.org/10.1080/14616730210154225

Brennen, B. S. (2017). Methods for Media Studies.

Creswell, J. W., & Creswell, J. D. (2018). Mixed Methods Procedures. In Research
Defign: Qualitative, Quantitative, and Mixed M ethods Approaches.

Denzin, N. K., & Lincoln, Y. S. (2018). Qualitative Inqury Reaserch Design. In
Journal of Chemical Information and Modeling (Vol. 53, Issue 9).

Devina, E., & Irawan, R. E. (2021). Analysis of Click Bait Phenomena in Indonesia
Online News Media: Tribunnews.com with News Value. Proceedings of the
2nd Southeast Asian Academic Forum on Sustainable Development (SEA-
AFSID 2018), 168, 182—186. https://doi.org/10.2991/aebmr.k.210305.033

Dewi, R. S., & Kom, S. 1. (2019). Pelni Sea Toll Program Public Relation
Strategies: An Evaluative Study on Pelni’s Communication Strategy.
Ajhssr.Com, 3,236-251.

Gassing, S. S. (2015). Suryanto.(2016). Public Relations.

Jaelani, D. 1. (2018). Manajemen Public Relations (PR) Pendidikan Islam: Kajian
Tematik Al Quran dan Hadits. Istawa: Jurnal Pendidikan Islam, 3(2), 57.

152

Strategi Public Relations..., Agung Wibawanto, Universitas Multimedia Nusantara



https://doi.org/10.24269/ijpi.v3i2.1501

Keller, K. L. (2013). Strategic Brand Management: Building Measuring, and
Managing Brand Equity (4th ed.). Pearson Eucation.

Kriyantono, R. (2018). Meneropong praktik public relations di Indonesia dengan
teori dan riset: disertai contoh-contoh riset kontemporer. Universitas
Brawijaya Press.

Mardliyah, A. (2018). Fenomena Clickbait di Tribunnews. com Ditinjau dari Kode
Etik Jurnalistik Indonesia Periode Maret 2018. Jurnal Heritage, 6(1), 20-28.

Mirza, M., Suseno, A., & Aulian. (2020). Strategi Public Relations Dalam
Rebranding Rumah Sakit Awal Bros Menjadi Primaya Hospital.
DIALEKTIKA KOMUNIKA: Jurnal Kajian Komunikasi Dan Pembangunan
Daerah, 8(1), 23-35.

Ni Putu Sri Widyastini Susila, & Santi Isnaini. (2023). Strategi Public Relations
Mandalika Grand Prix Association (MGPA) dalam Manajemen Event World
Superbike 2022. Jurnal Media Dan Komunikasi, 3(2), 172-194.
https://doi.org/10.20473/medkom.v3i2.42163

Nurkinan, D., & November, M. M. (2017). Dampak Media Online Terhadap
Perkembangan Media Konvensional. Jurnal Politikom Indonesia, 2(2), 33—34.

Paputungan, F., Rahman, K. A., & ... (2023). The Impact of Brand Image on
Customer Loyalty in Private Universities. In Jurnal [lmu Manajemen ....

Rachmawati, F., Rachmawati UPN, F., Timur Nadjandra Alya Jasmin UPN, J.,
Timur Septia Rahmatul Jannah Nama Institusi Penulis Ketiga Alamat, J.,
Raya Rungkut Madya, J., & Anyar, G. (2024). Penerapan Strategi Public
Relation pada Bank Jatim Cabang Utama Surabaya untuk Meningkatkan

Citra Perusahaan. 2(1), 41-52.

Radjagukguk, D. L. (2017). STRATEGI KOMUNIKASI PEMASARAN SURAT
KABAR LOKAL DI ERA DIGITAL DALAM INDUSTRI MEDIA
CETAK.pdf.

Rangkuti, F. (2009). Strategi promosi yang kreatif & analisis kasus integrated

marketing communication. Language, 11(273p), 20cm.

153

Strategi Public Relations..., Agung Wibawanto, Universitas Multimedia Nusantara



Sari, A. A. (2017). Dasar-dasar public relations teori dan praktik. Deepublish.

Sari, P. M. (2020). Strategi Public Relations Dalam Upaya Membangun Citra Pt.
Prudential Life Assurance. Jurnal Pustaka Komunikasi, 3(2), 159-166.
http://journal.moestopo.ac.id/index.php/pustakom

Setyanto, Y., & Anggarina, P. T. (2020). Public Relations Build Brand Through
Social Media (Study at Universitas Tarumanagara as an Entrepreneurship
College). 439(Ticash 2019), 196-201.
https://doi.org/10.2991/assehr.k.200515.033

Smith, R. D. (2021). Strategic Planning for Public Relations. In Long Range
Planning (Vol. 13, Issue 3). https://doi.org/10.1016/0024-6301(80)90124-7

Sulistiyo, A. A., & Angelia, C. R. (2023). Strategi Public Relations Astra
International dalam Mempertahankan Reputasi di Era Kenormalan Baru.
Jurnal Komunikasi Profesional, 7(2), 290-312.
https://doi.org/10.25139/jkp.v7i2.5959

Sulistyawati, B. S., Nur Istigomah, F., Mustofa, H., Diski, K. M., Viana, N., Melati,
S., & Rahadhini, D. (2023). Pengaruh Persepsi Harga Dan Brand Image
Terhadap Keputusan Pembelian: Studi Kasus Konsumen Wardah Cosmetics
Surakarta. Jambura, 6(2), 770-778.

Teddlie, C., & yu, F. (2007). Mixed Methods Sampling: A Typology With
Examples. Journal of Mixed Methods Research, 1(1), 77-100.
https://doi.org/10.1177/2345678906292430

Utami, L. S. S., Setyanto, Y., & Winduwati, S. (2016). Strategic Public Relations
in Building Brand Image Eco-Tourism Lombok. International Conference on
Media, COmmunications, and  Sociology, December, 40-49.
https://www.researchgate.net/profile/Yugih-

Setyanto/publication/311950758 Strategic Public_Relations in_Building
Brand Image Eco-
tourism_Lombok/links/5864610c08ae6eb871ad0748/Strategic-Public-
Relations-in-Building-Brand-Image-Eco-tourism-Lombok.pdf#page=4

154

Strategi Public Relations..., Agung Wibawanto, Universitas Multimedia Nusantara



Wang, T.-C. (2017). Marketing Public Relations Strategies to Develop Brand
Awareness of Coffee Products. Science Journal of Business and Management,
5(3), 116. https://doi.org/10.11648/j.sjbm.20170503.15

Yin, R. K. (2018). Case Study Research and Applications. Sixth Edition: Vol. Sixth
Edition (Sixth Edition). SAGE Publications, Inc.

Yosephine, M., & Diniati, A. (2021). Strategi public relations Sinar Mas Land
dalam membangun brand image perusahaan. PRofesi PR Jurnal [lmiah IImu

Hubungan Masyarakat, 5(2), 208. https://doi.org/10.24198/prh.v5i2.26220

155

Strategi Public Relations..., Agung Wibawanto, Universitas Multimedia Nusantara



