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PENERAPAN TEORI TECHNOLOGY ACCEPTANCE MODEL (TAM) UNTUK 

MENINGKATKAN ADOPSI TEKNOLOGI CLOUD KITCHEN OLEH UMKM DI 

WILAYAH JABODETABEK   

(Anung Titra Kurnia) 

ABSTRAK 

 

Penelitian ini mengeksplorasi faktor-faktor yang memengaruhi adopsi model bisnis 

cloud kitchen oleh Usaha Mikro, Kecil, dan Menengah (UMKM) di wilayah 

Jabodetabek. Cloud kitchen merupakan inovasi dalam sektor kuliner yang 

memungkinkan pengelolaan bisnis tanpa membutuhkan lokasi fisik besar, sehingga 

menawarkan efisiensi operasional dan fleksibilitas tinggi. Dengan pendekatan 

kuantitatif berbasis kerangka Technology Acceptance Model (TAM), penelitian ini 

menambahkan variabel penting seperti perceived risk, knowledge on technology, 

perceived usefulness, perceived ease of use, perceived benefit, dan perceived value. 

Hasil penelitian menunjukkan bahwa perceived usefulness dan perceived ease of use 

merupakan faktor utama dalam niat penggunaan teknologi cloud kitchen oleh UMKM, 

yang dipengaruhi secara signifikan oleh pengetahuan teknologi, manfaat yang 

dirasakan, serta persepsi risiko. Selain itu, model bisnis ini dinilai membantu UMKM 

mengatasi tantangan biaya operasional tinggi dan keterbatasan distribusi. Penelitian ini 

berkontribusi dalam memberikan wawasan baru terkait transformasi digital UMKM di 

sektor kuliner, serta memberikan rekomendasi praktis untuk meningkatkan daya saing 

dan keberlanjutan bisnis di era digital. Temuan penelitian diharapkan menjadi panduan 

strategis bagi pelaku usaha dan pemangku kebijakan dalam mendorong adopsi 

teknologi inovatif di sektor UMKM. 

Kata Kunci: Cloud Kitchen, UMKM, Adopsi Teknologi, Perceived Usefulness, 

Perceived Ease of Use, Digitalisasi, Teknologi, Sektor Kuliner, Model Bisnis. 
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APPLICATION OF TECHNOLOGY ACCEPTANCE MODEL (TAM) 

THEORY TO IMPTOVE CLOUD KITCHEN TECHNOLOGY BY 

UMKM IN JABODETABK AREA   

(Anung Titra Kurnia) 

ABSTRACT 

 

This study explores the factors influencing the adoption of the cloud kitchen business 

model by Micro, Small, and Medium Enterprises (MSMEs) in the Jabodetabek area. 

Cloud kitchen is an innovation in the culinary sector that allows business management 

without the need for a large physical location, thus offering high operational efficiency 

and flexibility. With a quantitative approach based on the Technology Acceptance 

Model (TAM) framework, this study adds important variables such as perceived risk, 

knowledge on technology, perceived usefulness, perceived ease of use, perceived 

benefit, and perceived value. The results of the study show that perceived usefulness 

and perceived ease of use are the main factors in the intention to use cloud kitchen 

technology by MSMEs, which are significantly influenced by technological knowledge, 

perceived benefits, and risk perception. In addition, this business model is considered 

to help MSMEs overcome the challenges of high operational costs and distribution 

limitations. This study contributes to providing new insights regarding the digital 

transformation of MSMEs in the culinary sector, as well as providing practical 

recommendations to increase competitiveness and business sustainability in the digital 

era. The research findings are expected to be a strategic guide for business actors and 

policy makers in encouraging the adoption of innovative technology in the MSME 

sector. 

Keywords: Cloud Kitchen, MSMEs, Technology Adoption, Perceived Usefulness, 

Perceived Ease of Use, Digitalization, Technology, Culinary Sector, Business Model. 
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