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FAKTOR-FAKTOR YANG MEMPENGARUHI PURCHASE 

INTENTION PENGGUNA KOSMETIK PADA PENGGUNAAN 

FITUR AUGMENTED REALITY DI INDONESIA 

 Elisabeth Dian Ladestia Panjaitan 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis faktor-faktor yang memengaruhi niat 

beli (purchase intention) pengguna kosmetik melalui penggunaan fitur augmented 

reality (AR) di Indonesia. Penelitian ini dilatarbelakangi oleh pertumbuhan industri 

kosmetik di e-commerce yang terus meningkat, serta pentingnya inovasi teknologi 

seperti Augmented reality untuk meningkatkan pengalaman belanja online. Metode 

yang digunakan adalah pendekatan kuantitatif dengan analisis Structural Equation 

Modeling-Partial Least Squares (SEM-PLS). Variabel penelitian mencakup 

vividness, shopping benefits, behavioral control, satisfaction, dan purchase 

intention. Data dikumpulkan melalui kuesioner yang disebarkan kepada 176 

responden yang memenuhi kriteria, yaitu perempuan pengguna e-commerce yang 

pernah menggunakan fitur augmented reality. Hasil penelitian menunjukkan bahwa 

vividness dan shopping benefits memiliki pengaruh positif terhadap satisfaction, 

sementara behavioral control secara signifikan memengaruhi purchase intention. 

Kesimpulan dari penelitian ini menegaskan pentingnya pengembangan fitur 

augmented reality yang lebih interaktif dan realistis untuk meningkatkan kepuasan 

dan niat beli pengguna. Penelitian ini memberikan wawasan bagi pelaku industri 

kosmetik untuk memanfaatkan teknologi augmented reality sebagai strategi 

pemasaran yang efektif. 

 

Kata kunci: E-commerce, Augmented reality, Pengguna Kosmetik, Vividness, 

Shopping benefits, Behavioral control, Satisfaction, Purchase intention 
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FACTORS INFLUENCING PURCHASE INTENTION OF 

COSMETICS USERS THROUGH AUGMENTED REALITY 

FEATURES IN INDONESIA 

Elisabeth Dian Ladestia Panjaitan 

 

ABSTRACT (English) 

 

This study aims to analyze the factors influencing the purchase intention of cosmetic 

users through the use of augmented reality (AR) features in Indonesia. The study is 

motivated by the growing cosmetic industry in e-commerce and the importance of 

technological innovations such as AR in enhancing online shopping experiences. 

The method employed is a quantitative approach using Structural Equation 

Modeling-Partial Least Squares (SEM-PLS) analysis. The research variables 

include vividness, shopping benefits, behavioral control, satisfaction, and purchase 

intention. Data were collected through questionnaires distributed to 176 

respondents who met the criteria, namely female e-commerce users who had used 

AR features. The results indicate that vividness and shopping benefits positively 

influence satisfaction, while behavioral control significantly affects purchase 

intention. The study concludes that the development of more interactive and 

realistic AR features is essential for improving user satisfaction and purchase 

intention. This research provides insights for the cosmetic industry to utilize AR 

technology as an effective marketing strategy 

 

Keywords: E-commerce, Augmented reality, Cosmetics users, Vividness, 

Shopping benefits, Behavioral control, Satisfaction, Purchase intention 
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