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FAKTOR-FAKTOR YANG MEMPENGARUHI PURCHASE
INTENTION PENGGUNA KOSMETIK PADA PENGGUNAAN
FITUR AUGMENTED REALITY DI INDONESIA

Elisabeth Dian Ladestia Panjaitan

ABSTRAK

Penelitian ini bertujuan untuk menganalisis faktor-faktor yang memengaruhi niat
beli (purchase intention) pengguna kosmetik melalui penggunaan fitur augmented
reality (AR) di Indonesia. Penelitian ini dilatarbelakangi oleh pertumbuhan industri
kosmetik di e-commerce yang terus meningkat, serta pentingnya inovasi teknologi
seperti Augmented reality untuk meningkatkan pengalaman belanja online. Metode
yang digunakan adalah pendekatan kuantitatif dengan analisis Structural Equation
Modeling-Partial Least Squares (SEM-PLS). Variabel penelitian mencakup
vividness, shopping benefits, behavioral control, satisfaction, dan purchase
intention. Data dikumpulkan melalui kuesioner yang disebarkan kepada 176
responden yang memenuhi kriteria, yaitu perempuan pengguna e-commerce yang
pernah menggunakan fitur augmented reality. Hasil penelitian menunjukkan bahwa
vividness dan shopping benefits memiliki pengaruh positif terhadap satisfaction,
sementara behavioral control secara signifikan memengaruhi purchase intention.
Kesimpulan dari penelitian ini menegaskan pentingnya pengembangan fitur
augmented reality yang lebih interaktif dan realistis untuk meningkatkan kepuasan
dan niat beli pengguna. Penelitian ini memberikan wawasan bagi pelaku industri
kosmetik untuk memanfaatkan teknologi augmented reality sebagai strategi

pemasaran yang efektif.

Kata kunci: E-commerce, Augmented reality, Pengguna Kosmetik, Vividness,
Shopping benefits, Behavioral control, Satisfaction, Purchase intention
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FACTORS INFLUENCING PURCHASE INTENTION OF
COSMETICS USERS THROUGH AUGMENTED REALITY
FEATURES IN INDONESIA

Elisabeth Dian Ladestia Panjaitan

ABSTRACT (English)

This study aims to analyze the factors influencing the purchase intention of cosmetic
users through the use of augmented reality (AR) features in Indonesia. The study is
motivated by the growing cosmetic industry in e-commerce and the importance of
technological innovations such as AR in enhancing online shopping experiences.
The method employed is a quantitative approach using Structural Equation
Modeling-Partial Least Squares (SEM-PLS) analysis. The research variables
include vividness, shopping benefits, behavioral control, satisfaction, and purchase
intention. Data were collected through questionnaires distributed to 176
respondents who met the criteria, namely female e-commerce users who had used
AR features. The results indicate that vividness and shopping benefits positively
influence satisfaction, while behavioral control significantly affects purchase
intention. The study concludes that the development of more interactive and
realistic AR features is essential for improving user satisfaction and purchase
intention. This research provides insights for the cosmetic industry to utilize AR

technology as an effective marketing strategy

Keywords: E-commerce, Augmented reality, Cosmetics users, Vividness,
Shopping benefits, Behavioral control, Satisfaction, Purchase intention

viii
Faktor-Faktor Yang ..., Elisabeth Dian Ladestia Panjaitan, Universitas Multimedia Nusantara



DAFTAR ISI

Table of Contents

HALAMAN PERNYATAAN TIDAK PLAGIAT ...ccciteieeieacianianianiencescecseessossassassancesses i
HALAMAN PERSETUJUAN......cccttiiitiinieeiieitesrestestasiassasseessessasrastsssassasssssssssense iii
HALAMAN PENGESAHAN .....cociieiriiriiriiieiieireiraireiressressrassrassrassssssssssrnsses iv
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH MAHASISWA .........cccccuueee. v
KATA PENGANTAR ....ciiiiiiiiiiiiiiieiteieiteciessastastassasssssssssssssssassassassassssssassanse Vi
ABSTRAK ...iveiiiiiiiiiiiiiiiaiteiinisiastassiasiaestsssrsssrsssrasssasssasssssssssssasssasssasssssssnss vii
ABSTRACT (ENGLISR).......cceeueeeenniiiireennnniiiiiiirieennnssssssssssssnsssssssssssssnnsssssssssssssnns viii
DAFTAR ISL....ceuiiniiiiieiiuiiiniiansiasrasincrscrsssrassrasssassssssssssrsssrssssasssnsssnsssssssnsses ix
DAFTAR TABEL....ccicieiieiiieiieiieiiuiienienienceeciesiestasrastescesssessestossassassassssssessassassassas X
DAFTAR GAIVIBAR ....ciuciiuiincrancransransracrncrsssrassrassrassssssssssrsssrssssnssssssssssssssrnsses xi
BAB | PENDAHULUAN ....ccuiitiiiiiiieieecieiresiesiesieiiatesstessestastassassssssessessassassassassss 1
1.1 Latar Belakang Penelitian......c.cccccieeeieeneiieniiieeierenierennerennerennerenscerenserenserensersnsenes 1
1.2 Rumusan Masalah ........ceeeeeeeeeeiiiiiiiiiiiiieiiiiieieieieeeieineeeneeeeeneseneaeaeaeseseaeaasaaaaaaae. 10
1.3 Tujuan Penelitian.......ccccceiieeeneeiiieiiirri e rreeceereeeee e s e e eeaessenassssnennssssnennnsssnennns 11
1.4 Manfaat Penelitian....cccccciiieiiiiiiiiiiiiieniiiiinireinrreses s snesssssssesnes 12
BAB Il KERANGKA PENELITIAN.....ccucituiitniirniiiniiiniinsinnssinicrscressrnsssnsssssssnsssnses 14
2.1 Tinjauan Pustaka ......cccuiiieiiiieiiiiniiiiiiieeiiiieicreeiitaniieneseeensrnssssssssssnssssnssssnsnns 14
2.1.1 DiSruptive TECANOIOGY ......cc.ueeeeeeieeiee e eeeeeeeeteeeeeeeeeteeaeeaee e staeeestaeeeearssennaeessaeaans 14

2.1.2 CAC (Cognition - Affect - CONATION)..........cccecueieeeiueeeeiieeecieeeeiteeeeiieeecteeeesaveseesnaeeeesreeans 14

2.1.3 Digita] MAIKELING ..........oeeeueieieieeeeeeeeeiee e et e e ete e e teeestaeeeesaesessaeesseeeensseseasnaesasseaans 16

2.1.3 AUGMENLEA REANILY.........ueveeeeaiieeee ettt e e ee e e e e e e st e e e e setaaae e e e e anaeeaeennnsaeaeas 16

2,14 E-COMMICICE ...ttt ettt ettt e e ettt e e e e et b e e e e e s bnbeeeesaanssbeeeeeeaanreeeens 17

B I 1V 1o [ = X T O S O SR PP PN 19

2.1.6 SROPPING BENESILS .....ooeiiiiieiiieieieieete ettt ettt ettt st sne e st e sbeeene e 19

2.1.7 BENQAVIOIGI CONEIOI .........oeveieieeiiiieiiee et eete et e e st e e st e e saae e sbaeesbessnananesneeeens 20

2.1.8 SALISFACHION...c..eeeeeeeeeeiet ettt sttt st ettt b e st s bt e st e st e e sabeebeesateesaeesnneenne 20

2.1.9 PUICRASE INEENTION ...cooeveeeieeeeiee ettt ettt e vt e st e e st e e e sate e s saaee e sbaeeenateessasaeesnneeeens 21

2.2 Penelitian Terdahulu ............ceeeieeeeeiiiinnnnnnieiiieeeieneaeeseesaaeasaaaaaaees 22
2.3 Kerangka Konseptual.......cccciveiiiieiiiiiiieiiiiiiienininiiieiniesisineieesssensssasssnsnns 26
R 3 T 1 =] S N 28
2.4.1 Hubungan Vividness Terhadap Behavioral Control ..............ccccovvveinieeeinieeeniieesneeenn. 28

2.4.2 Hubungan Vividness Terhadap SatiSfaction.........ccc.ccoocieivuerieiniiiniiiinieeneeniteneeeieene 29

2.4.3 Hubungan Shopping benefits Terhadap SatiSfaction..............ccocceevienueeneeiiiienieenneeanne 29

2.4.4 Hubungan Behavioral Control Terhadap Purchase INtention ............c..cceecevceveneeecueene 30

2.4.5 Hubungan Satisfaction Terhadap Purchase INtention .............cccccecceevveerneenceenieennueenne 31

IX

Faktor-Faktor Yang ..., Elisabeth Dian Ladestia Panjaitan, Universitas Multimedia Nusantara



BAB lll METODE PENELITIAN ..c..oeuiiiiiiiiiiiiiiiriniiitniiieeininisteecnensisesesensesenees 32

3.1 Paradigma Penelitian.......cccccciiimeiiiiiieiiiiiiciineecc e sne e s esnenaes 32
3.2 Objek dan Subjek Penelitian ............ccuuueriieeiiiiieeeiiecee e e e rnne s s ennnnens 32
3.3 Populasi dan Sampel........cc.cieeeiiiiiiiiiiieiiiicrene e reeesen e sennesennaens 33
I 701 1 2o o 1V - 1 O SRS 33

S T Y Y111 o1 PR 33

3.4 Operasionalisasi Variabel.......c.cccceiieiiieniiiinieieieitneieeeeeeneerenerennerennerennerensnes 34
3.5 Teknik Pengumpulan Data ........cc.coiiieeiiiiiiiiiieeeeireeeeesreeeeeeseennseeseeneneseennnnans 39
3.6 Teknik Analisis Data........cceeuueiiiiiiiiinnemnneiisisiiimerenmssssiseimneeenssssssssesaseeensssssssssnns 39
3.6.1 ANQAIISIS OULEr MOMEI..........cccueeeciiiiiieiiiisieecee sttt et sae et e s e saeesbeesaeesaaeesbeasnseenes 40

I I AN [T L= a1 Lo =] PSP TPt 42

3.7 Hasil Analisis Pre-Test .........c.ccuveueiiiiinnniiiiinniieiiensieiiensseiieasssenisnsssssssssssssesnsssns 43
3.7. L Uji ValIAItas Pre-TESt ........ceeeueiiieenieeiiesiieeeite st stte st e st e ste et e sbeesstesibeesneesnteenbeesneeenne 43

3.7.2 Uji Reliabilitas Pre-TeSt ....ccicuiiiierieeiiesite ettt ettt ettt st etee st e s e sneeesbeesnee e 45

BAB IV ANALISIS DAN PEMBAHASAN......c.cccieiitiieiiaiteirentenceeceestestossantassecascsnns 47
4.1 Analisis DeSKIPLif.......ccceeueieiiiiieiiiiceereiieeereeaeeeeeraneeeeeenneeeennsnsseennsneseennsnnnens 47
4.1.1 Karakteristik RESPONUEN .......coiieiiieee ettt e e eeetre e e e e s eabe e e e e eeebareeeeeeanteeeeeenannees 47

4.2. Analisis Statistik Penelitian ........ccccceeeiiiiiiiiiiiniiiiiiiiiiiniinsiinrrennenee 51
4.2.1 Statistik DeSKIIPLIT ..cc.eeiteertie ittt sttt 51

4.3 Uji Model Pengukuran ..........cccueeiiimeiiiiiiecieeieeeierenesrenensessennsssssennsnsssennsnssees 54
e T8 R U TR0 17 =7 g 1Y Lo Yo =1 RS 54

0 T8 A T T=T gl 1 Lo o =1 O 62

4.4 Uji Model Struktural .........ccceeiieeiiiiiiiiirincircnrecnrrscreeeseaesensessasssnsssssasssens 65
4.4.1 Uji Hipotesis (PAth COESICIENT) ........cc.ueeeeueeeeeieeectie ettt eeciee et et e e ste e e eaae e eeareaeas 65

4.5 Pembahasan.......cccceuiiiiiiiiiiiiiieiii et sesas e s s e nas e s senasaessenasienaes 67
4.5.1 Pengaruh Vividness terhadap Behavioral Control Fitur Augmented Reality ................ 68

4.5.2 Pengaruh Vividness terhadap Satisfaction Fitur Augmented Reality .............c............ 69

4.5.3 Pengaruh Shopping Benefits terhadap Satisfaction Fitur Augmented Reality............. 71

4.5.4 Pengaruh Behavioral Control terhadap Purchase Intention Fitur Augmented Reality. 72

4.5.5 Pengaruh Satisfaction terhadap Purchase intention Fitur Augmented reality............. 73

BAB V KESIMPULAN DAN SARAN.......coiiiiiiiitcciectierecerecearassncansecansansasans 75
5.1 KeSimpPUlan ....ccceueiiiiiiiiiiiiciiresc s rs s st esaa e s s e sasssssesanssssannnnans 75

L Y- 1 - o TN 77
5.2.1 Saran AKQOEMIS.....cciueeitiieiteirteeeieesteeteesiteestee sttt ssbeestesssbeesaeeesbeesasessteshseenseesaaeessaesseens 77
5.2.2. Saran Penyedia LaYanan .......cccceieecieeiiiieeeiiieeeneeeeereesieeeesseeeesaaaeeesaesennsesannnneesnneeans 78

L TRe B8 T 11 T Y 79
5.4 Implikasi Penelitian ........ccveiiiiiiniiiiiiiiininiiiiimmeesnssee 79
DAFTAR PUSTAKA .....cciiiiitiicitieiieiiiieniencesciostasiastassossescsssssssssssssassassansassanss 81
LAMPIRAN ... ettt ettt rerecantecesrassesassecassassssassecassassssansecnssasansassasans 88

X

Faktor-Faktor Yang ..., Elisabeth Dian Ladestia Panjaitan, Universitas Multimedia Nusantara



Faktor-F

UMN

UNIVERSITAS
MULTIMEDIA
NUSANTARA

aktor Yang ..., Elisabeth Dian Ladestia Panjaitan, Universitas Multimedia Nusantara



Table 2.

Table 3.
Table 3.
Table 3.

Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.

DAFTAR TABEL

1 Penelitian Terdahulu ..........coeieiiiiiiieiiiiii s 23
1 Operasional Variabel..............ccoooiiiiiiiii i 34
2 Tabel Uji Validitas Pre-TeSt........cccuiieiiieiiieiieeiee e sie e 43
3 Uji Reliabilitas Pre-TeSt .......ccoueiirieriiiieiiisiisiesieeeie et 45
1 Hasil Uji Convergent Vahidity..........ccocoooiiiiiiiiiiiiie e 55
2 Hasil Uji Cross LOAAING .....ccoveiieiieiieiieiie e steesieeiesiaessesaesreenvesaesnens 57
3 Hasil Uji Fornell-Larcker Criterion ........c.ccooeeveieieneienenisisieeeen, 59
4 Hasil Uji Heterotrait-monotrait Ratio ...........ccccocevevieieeiecie e 60
5 Hasil Uji Cronbach’s AIDRa.............ccccooioiiiiiiiiiiiiiiiii s, 61
6 Hasil Uji Composite Reliability ...........ccccoooveiiieiiiiiiicee e, 61
T HASHTUJIERZ e 63
8 Hasil NIl f-SQUATIE......ccveieiieiieiteciecie et sre e snees 64
9 Hasil Pengujian HIPOTESIS ........ccveiieiiiriiiiiniiniisieieie e 66

Xii

Faktor-Faktor Yang ..., Elisabeth Dian Ladestia Panjaitan, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1. 1 5 Situs E-commerce Terbesar dengan Rata-Rata Jumlah Kunjungan
di Indonesia (Kuartal L-11T2023) .......cc.ooveiiiiieiieiesie e sre et 2
Gambar 1. 2 10 Produk Dengan Total Belanja Terbesar di E-commerce Indonesia
(0722 ) T SRRSO 3
Gambar 1. 3 Persentase Tempat Konsumen Membeli Kosmetik 2023 .................. 4
Gambar 2. 1 Model Penelitian Terdahulu oleh Qin et al (2021)............ccceevvenneee. 27
Gambar 2. 2 Model Penelitian Terdahulu oleh Whang et al (2021) ..................... 27
Gambar 2. 3 Model Penelitian Terdahulu oleh Qin et al (2021); Whang et al
(2021) 1ttt bbb bbb Rt R et et en bbbt R et neeneas 28
Gambar 4. 1 Persentase Jumlah Responden Berdasarkan Rentang Usia.............. 48
Gambar 4. 2 Persentase Jumlah Responden Berdasarkan Domisili...................... 49
Gambar 4. 3 Persentase Budget Untuk Pembelian 1 Produk Kosmetik ............... 50
Gambar 4. 4 Persentase Budget Untuk Pembelian 1 Produk Kosmetik ............... 51
Gambar 4. 5 Persentase Icon Fitur Augmented Reality..........cccoeeviiniiiiicinnnn, 47
Gambar 4. 6 Hasil Uji Outer Model............coveiiiiiiieiiiciieciie e 54
Gambar 4. 7 Hasil Uji Outer Model............cccooeiiiiiiiiiicsesee, 62
Gambar 4. 8 Analisis Model Struktural ...........c.cccooveiiiie 65
Gambar 4. 9 Rekomendasi Kualitas Kamera Pada Fitur Augmented Reality ....... 70

Xiii

Faktor-Faktor Yang ..., Elisabeth Dian Ladestia Panjaitan, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran KUBSIONET .........cciuiiieiieeieseesteesiesseesseesaesseestaeseesseestaesseseesseessesseesseessenns 88

Lampiran Hasil Persentasi TUNITIN ........coooiiiiiiiiiieeiieeeeeeeeeeeee 100

Lampiran Bimbingan .........ccoooueiioiiie s 104
Xiv

Faktor-Faktor Yang ..., Elisabeth Dian Ladestia Panjaitan, Universitas Multimedia Nusantara



	HALAMAN PERNYATAAN TIDAK PLAGIAT
	HALAMAN PERSETUJUAN
	HALAMAN PENGESAHAN
	NIM 00000109940
	LULUS

	Ringkar Situmorang., B.Sc., MBA., Ph.D., CHE.
	NIDN 0328107302

	Dr. Djohan Gunawan Hasan S.Kom., M.M.
	NIDN 0317067305/L00794

	Dr. Mohammad Annas, S.Tr.Par, M.M, CSCP
	NIDN 0312087404

	Dr. Ir. Krist Ade Sudiyono, M.M.
	NIDN 0312116

	KATA PENGANTAR
	ABSTRAK
	ABSTRACT (English)
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN

