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PENGARUH BRAND HERITAGE DAN CONSUMER
NOSTALGIA TERHADAP BRAND ATTACHMENT DAN
CONSUMER REPURCHASE INTENTION PADA MATAHARI

DEPARTMENT STORE

Kenza Tanika

ABSTRAK

Industri ritel terus mengalami pertumbuhan yang pesat seiring dengan
meningkatnya kebutuhan konsumen. Namun, dengan pertumbuhan industri
ritel yang terus meningkat, persaingan dalam industri ini semakin ketat, baik
dari kompetitor offline maupun online. Hal ini dirasakan juga oleh Matahari
Department Store. Meskipun Matahari merupakan salah satu department
store modern pertama di Indonesia, perusahaan ini perlu terus beradaptasi
untuk menghadapi tantangan persaingan yang semakin dinamis. Dalam
persaingan yang semakin kompetitif, perusahaan ritel seperti Matahari
Department Store perlu menciptakan strategi yang mampu menarik dan
mempertahankan pelanggan. Penelitian ini bertujuan untuk menganalisis
pengaruh brand heritage dan consumer nostalgia terhadap brand
attachment serta consumer repurchase intention pada Matahari Department
Store. Penelitian ini menggunakan pendekatan kuantitatif dengan skala
likert 1-5 dan menggunakan sofiware SmartPLS 4 untuk menganalisis data
yang diperoleh dari 203 responden yang merupakan pelanggan Matahari
Department Store. Hasil penelitian menunjukkan bahwa brand heritage
memiliki pengaruh positif yang signifikan terhadap brand attachment dan
consumer repurchase intention. Selain itu, consumer nostalgia juga terbukti
memperkuat pengaruh positif antara brand heritage dengan brand
attachment dan consumer repurchase intention. Temuan ini menunjukkan
bahwa nilai historis dari brand dan kenangan emosional konsumen dapat
menjadi faktor penting dalam membangun hubungan jangka panjang dengan
pelanggan serta meningkatkan niat pembelian ulang.

Kata kunci: Brand Heritage, Consumer Nostalgia, Brand Attachment,
Consumer Repurchase Intention, Department Store.
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THE INFLUENCE OF BRAND HERITAGE AND CONSUMER
NOSTALGIA ON BRAND ATTACHMENT AND CONSUMER
REPURCHASE INTENTION AT MATAHARI DEPARTMENT

STORE

Kenza Tanika

ABSTRACT (English)

The retail industry continues to grow rapidly alongside the increase in
consumer demand. However, with this growth, competition in the industry
has become more intense, both from offline and online competitors. This
challenge is also faced by Matahari Department Store. As one of the first
modern department stores in Indonesia, Matahari must continuously adapt
to overcome the increasingly dynamic competitive environment. In such a
competitive market, retail companies like Matahari Department Store need
to develop effective strategies to attract and retain customers. This study
aims to analyze the influence of brand heritage and consumer nostalgia on
brand attachment and consumer repurchase intention at Matahari
Department Store. This research adopts a quantitative approach using a 1-5
Likert scale and analyzes the data collected from 203 respondents who are
customers of Matahari Department Store using SmartPLS 4 software. The
results of the study show that brand heritage has a significant positive effect
on brand attachment and consumer repurchase intention. Additionally,
consumer nostalgia also strengthens the positive influence between brand
heritage and brand attachment as well as consumer repurchase intention.
These findings indicate that the historical value of a brand and consumers'
emotional memories can play a crucial role in building long-term
relationships with customers and increasing repurchase intention.

Keywords: Brand Heritage, Consumer Nostalgia, Brand Attachment,
Consumer Repurchase Intention, Department Store.
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