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STRATEGI MEDIA RELATIONS PT ASTRA DAIHATSU 

MOTOR DALAM MEMPERTAHANKAN CITRA POSITIF 

PERUSAHAAN 

 
(Afgan) 

 

ABSTRAK 

 

Persaingan industri otomotif di Indonesia yang semakin ketat menjadikan peran 

corporate communication, khususnya melalui media relations sangat penting 

dalam menjaga reputasi dan kepercayaan publik. Penelitian ini bertujuan untuk 

mengkaji perencanaan strategi media relations PT Astra Daihatsu Motor dalam 

mempertahankan citra positif perusahaan. Fokus penelitian terletak pada bagaimana 

perusahaan mempersiapkan dan merancang pendekatan komunikasi dengan media 

sebagai bagian dari strategi media relations dengan menggunakan konsep RACE 

John Marston serta prinsip media relations Frank Jefkins. Penelitian ini 

menggunakan pendekatan kualitatif deskriptif dengan teknik pengumpulan data 

melalui observasi, wawancara, dan dokumentasi. Hasil penelitian menunjukkan 

bahwa strategi media relations PT Astra Daihatsu Motor dilaksanakan secara 

komprehensif, mulai dari riset berbasis media monitoring dan interaksi langsung, 

penetapan strategi komunikasi yang tersegmentasi, pemanfaatan media online serta 

berbagai kegiatan media relations, hingga evaluasi menggunakan standar AMEC 

(International Association for the Measurement and Evaluation of 

Communication), sehingga perusahaan mampu mempertahankan citra positifnya di 

mata publik. 

 

Kata kunci: Media Relations, Citra Perusahaan, Media Komunikasi, Corporate 

Communication, PT Astra Daihatsu Motor 
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MEDIA RELATIONS STRATEGY OF PT ASTRA DAIHATSU 

MOTOR IN MAINTAINING A POSITIVE CORPORATE IMAGE 

(Afgan) 

 

ABSTRACT 

 

Competition in Indonesia’s automotive industry is becoming increasingly intense, 

making the role of corporate communication particularly through media relations 

crucial in maintaining public trust and reputation. This study aims to examine the 

media relations strategy planning of PT Astra Daihatsu Motor in maintaining a 

positive corporate image. The focus of the research lies in how the company 

prepares and designs its communication approaches with the media as part of its 

media relations strategy, using John Marston’s RACE model and Frank Jefkins’ 

media relations principles. This study employs a descriptive qualitative approach 

with data collected through observation, interviews, and documentation. The 

findings show that PT Astra Daihatsu Motor’s media relations strategy is carried 

out comprehensively, starting from research based on media monitoring and direct 

interaction, the establishment of segmented communication strategies, the 

utilization of online media and various media relations activities, to evaluation 

using AMEC (International Association for the Measurement and Evaluation of 

Communication) standards, enabling the company to maintain a positive public 

image. 

 

Keywords: Media Relations, Corporate Image, Media Communication, Corporate 

Communication, PT Astra Daihatsu Motor 
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