DAFTAR PUSTAKA

Cutlip, S. M., Center, A. H., & Broom, G. M. (2006). Effective public relations.
Pearson Prentice Hall.

Kotler, P. and Keller,& Kevin L. (2016) Marketing Management, 15th
Edition New Jersey: Pearson Prentice Hall, Inc.

Putra, B. P., & Yuliana, R. (2021). Pengaruh Manajemen Konten Terhadap
Engagement Media Sosial. Jurnal Komunikasi.

Richardson,P.S.,Choong, P., & Parker, M. (2016). Social Media Marketing
Strategy: Theory and Research Propositions. Journal of Marketing
Development and Competitiveness

Thompson, A. (2025, April 23). Digital 2025 April global Statshot report. We Are
Sociallndonesia.https://wearesocial.com/id/blog/2025/04/digital-2025-
april-global-statshot-report/

Wheelen, T. L., & Hunger, J. D. (2012). Strategic management and business policy:
Toward global sustainability (13th ed.). Pearson.

35



	DAFTAR PUSTAKA

