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AKTIVITAS ACCOUNT EXECUTIVE INTERN DI FROYO 

STORY 

 

Jehezkiel Immanuel 

ABSTRAK 

Aktivitas magang dilaksanakan di Froyo Story, agensi kreatif digital di bawah 

naungan Future Creative Network (FCN). Tujuan dari pelaksanaan magang ini 

adalah untuk memahami peran dan tanggung jawab seorang Account Executive 

Intern dalam menjembatani komunikasi antara klien dan tim internal agensi. Froyo 

Story merupakan agensi yang berfokus pada perancangan strategi komunikasi 

digital bagi berbagai brand seperti Philips Lighting, WiZ Lighting, EcoLink, dan 

Macbeth. Selama enam bulan magang, Account Executive Intern bertanggung 

jawab dalam beberapa jenis pekerjaan seperti client communication, koordinasi 

internal, perencanaan proyek, eksekusi, serta evaluasi kampanye. Konsep 

komunikasi strategis diterapkan dalam setiap proses kerja sebagai dasar untuk 

memastikan pesan kampanye selaras dengan tujuan brand dan kebutuhan pasar. 

Kendala yang dihadapi selama proses magang meliputi beban kerja tinggi dalam 

menangani beberapa brand sekaligus, proses revisi berulang, serta keterbatasan 

sumber daya produksi. Melalui kegiatan ini, penulis memperoleh pengalaman 

praktis dan pemahaman mendalam mengenai dinamika kerja di industri agensi 

digital, sekaligus memperkuat kompetensi dalam bidang marketing 

communication.  

 

Kata kunci: Account Executive, komunikasi pemasaran, agensi digital, Froyo Story
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ACCOUNT EXECUTIVE INTERN ACTIVITIES AT FROYO 

STORY 

 

Jehezkiel Immanuel 

ABSTRACT 

Internship activity was conducted at Froyo Story, a digital creative agency under 

the Future Creative Network (FCN). The purpose of this internship was to gain a 

comprehensive understanding of the role and responsibilities of an Account 

Executive in bridging communication between clients and the agency’s internal 

teams. Froyo Story focuses on developing digital communication strategies for 

various brands such as Philips Lighting, WiZ Lighting, EcoLink, and Macbeth. 

During the six-month internship period, the intern served as an Account Executive 

Intern and was involved in client communication, internal coordination, project 

planning, campaign execution, and evaluation. Strategic communication concepts 

were applied throughout the process to ensure that every campaign message 

aligned with brand objectives and market needs. The main challenges encountered 

during the internship included handling multiple brands simultaneously, managing 

continuous revisions, and dealing with limited production resources. Overall, this 

internship provided valuable hands-on experience and a deeper understanding of 

the dynamics within the digital agency industry, while strengthening professional 

competence in marketing communication.  

 

Keywords: Account Executive, internship, digital agency, Froyo Story 
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