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AKTIVITAS SOCIAL MEDIA AND COMMUNITY INTERN PT
RENOS MARKETPLACE INDONESIA

Jea Ghanima Petriviena

ABSTRAK

Pesatnya pertumbuhan industri e-commerce Indonesia, khususnya dalam sektor
home & living, sejalan dengan visi pemerintah mendorong Transformasi Ekonomi
Digital. Kesempatan ini bertujuan untuk mengimplementasikan efektivitas
teori-teori digital marketing dan Content Marketing yang telah dipelajari saat
kuliah pada salah satu perusahaan di industri yang berkembang. Posisi yang
dijalani sebagai Social Media and Community Intern dalam divisi Brand
Communication bersifat ganda, mencakup pengelolaan konten organik end-to-end
dan memanajemen Key Opinion Leader (KOL) dalam Home & Living Community
yang bertujuan untuk meningkatkan visibilitas dan brand awareness. Kerangka
konseptual yang digunakan dalam laporan ini mencakup Model Perencanaan
framework SOSTAC untuk analisis strategis, model AIDA untuk perancangan
konten persuasif, dan konsep efektivitas KOL VisCAP. Setelah menjalani praktik
kerja, didapatkan kesimpulan bahwa proses Content Marketing yang efektif harus
bersifat inovatif dan terstruktur, di mana briefing dan brainstorming menjadi pusat
kendali yang mengintegrasikan seluruh tahapan AIDA dan efektivitas Framework
SOSTAC. Selain itu pemilihan key opinion leader harus lebih selektif dengan
trustworthiness yang jelas, lalu perlu terus meng investasi relationship building
untuk mendukung anggotanya menjadi brand advocate loyal.

Kata kunci: £E-Commerce, Key Opinion Leader, Content Marketing, SOSTAC,
AIDA
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PT RENOS MARKETPLACE INDONESIA SOCIAL MEDIA
AND COMMUNITY INTERN ACTIVITIES

Jea Ghanima Petriviena

ABSTRACT

The rapid growth of Indonesia's e-commerce industry, particularly within the
home & living sector, aligning with the government's vision to accelerate Digital
Economic Transformation. This opportunity aimed to implement and test the
effectiveness of Digital Marketing and Content Marketing theories learned during
university studies within a rapidly expanding industry. The role undertaken was
Social Media and Community Intern within the Brand Communication division.
This position is dual-natured, encompassing the end-to-end management of
organic content and the handling of Key Opinion Leaders (KOLs) within the
Home & Living Community to boost visibility and brand awareness. The
conceptual framework utilized in this report includes the SOSTAC planning model
for strategic analysis, the AIDA model for persuasive content design, and the
VisCAP concept for KOL effectiveness. The internship concluded that effective
Content Marketing must be both innovative and structured, with briefing and
brainstorming sessions serving as the central control mechanism that fully
integrates the AIDA stages and the SOSTAC framework's efficiency. Furthermore,
success in community strategy requires highly selective towards picking a KOL
based on clear trustworthiness and continued investment in relationship building
to cultivate loyal brand advocates.

Keywords: E-Commerce, Key Opinion Leader, Content Marketing, SOSTAC,
AIDA
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