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“PERAN CHIEF MARKETING OFFICER DALAM MEMBANGUN 
STRATEGI PEMASARAN BRAND PARFUM EURÉVA”  

 (Sherly Regina Septiani) 

ABSTRAK 
 

Program Prostep merupakan kegiatan pembelajaran berbasis praktik yang 
dirancang untuk memberikan pengalaman langsung kepada mahasiswa dalam 
merancang, mengembangkan, dan mengelola sebuah bisnis. Melalui program ini, 
mahasiswa dituntut untuk memahami dinamika pasar, mengidentifikasi 
permasalahan konsumen, serta menciptakan solusi bisnis yang relevan dan 
berkelanjutan. Dalam proyek ini, kelompok mengembangkan Euréva, sebuah 
brand parfum lokal berbasis story-driven fragrance yang berfokus pada ekspresi 
diri dan representasi karakter penggunanya. Pemilihan bisnis ini didorong oleh 
potensi industri parfum lokal yang terus bertumbuh serta peluang diferensiasi 
melalui perpaduan aroma, makna, dan pengalaman emosional. 

Selama pelaksanaan Prostep, penulis sebagai Chief Marketing Officer (CMO) 
berperan dalam merancang strategi pemasaran, membangun identitas visual, serta 
mengelola komunikasi brand melalui media sosial. Peran ini mencakup 
pengembangan konsep storytelling setiap varian parfum, pembuatan konten 
digital, pengujian respons konsumen, serta penyusunan strategi kampanye untuk 
meningkatkan brand awareness. Tantangan utama yang dihadapi meliputi 
penyesuaian pesan pemasaran dengan karakter Gen Z, pemilihan kanal promosi 
yang efektif, serta konsistensi branding di seluruh materi komunikasi. Melalui 
proses ini, penulis mempelajari pentingnya marketing berbasis insight, kreativitas 
dalam konten, dan penguatan positioning agar brand dapat diterima dan diingat 
oleh target pasar. 

 
Kata kunci: parfum lokal, pemasaran, brand awareness, manajemen bisnis, 
Prostep. 
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“PERAN CHIEF MARKETING OFFICER DALAM MEMBANGUN 
STRATEGI PEMASARAN BRAND PARFUM EURÉVA”  

 (Sherly Regina Septiani) 
 

ABSTRACT (English) 
 

Program Prostep is a practice-based learning activity designed to provide 
students with hands-on experience in planning, developing, and managing a 
business. Through this program, students are required to understand market 
dynamics, identify consumer problems, and create business solutions that are 
relevant and sustainable. In this project, the group developed Euréva, a local 
perfume brand based on story-driven fragrances that emphasize self-expression 
and the representation of users’ personalities. The selection of this business was 
driven by the continuous growth of the local perfume industry and the opportunity 
for differentiation through the combination of scent, meaning, and emotional 
experiences. 

Throughout the Prostep program, the author, as the Chief Marketing Officer 
(CMO), was responsible for designing marketing strategies, building visual 
identity, and managing brand communication across social media platforms. This 
role included developing storytelling concepts for each perfume variant, 
producing digital content, evaluating consumer responses, and formulating 
campaign strategies to enhance brand awareness. The main challenges 
encountered involved aligning marketing messages with Gen Z characteristics, 
selecting effective promotional channels, and maintaining branding consistency 
across all communication materials. Through this process, the author learned the 
importance of insight-driven marketing, creativity in content creation, and 
strengthening brand positioning to ensure the brand is well-received and 
memorable to the target audience. 

 
 
Keywords: local perfume, marketing, brand awareness, business  

management, Prostep. 
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