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PENGEMBANGAN COMPANY PROFILE  
PT FROYO KREATIF INDONESIA  

DALAM MENDUKUNG PERTUMBUHAN BISNIS 
 

 Laurencia Claresta 
 

ABSTRAK 
 

Latar belakang karya ini dibuat adalah adanya perkembangan industri periklanan 
digital di Indonesia menunjukkan peningkatan yang signifikan seiring dengan 
pertumbuhan ekosistem media sosial dan kebutuhan perusahaan untuk membangun 
komunikasi yang efektif dengan audiensnya. Kondisi ini mendorong agensi kreatif 
untuk memiliki identitas yang kuat, terdokumentasi, dan mudah diakses. 
Sedangkan, Froyo Story hingga kini belum memiliki company profile yang tersusun 
secara sistematis dan dapat diakses oleh publik. Berdasarkan permasalahan 
tersebut, karya ini bertujuan untuk: (1) memperkenalkan Froyo Story kepada calon 
klien, calon mitra, dan calon karyawan di industri kreatif digital guna memperluas 
jangkauan bisnis serta membangun kerja sama strategis, (2) menjadi acuan internal 
bagi karyawan maupun manajemen dalam memahami nilai perusahaan, slogan 
“Shock the Ordinary,” serta arah pengembangan perusahaan yang meliputi visi dan 
misi. Konsep yang digunakan dalam pengembangan karya ini meliputi corporate 
communication, company profile, brand guideline, konsep Purple Cow, 
stakeholder’s mapping, serta model brand storytelling berbasis story arc. Metode 
perancangan karya dilakukan melalui proses produksi company profile untuk PT 
Froyo Kreatif Indonesia yang mencakup tahap praproduksi, produksi, dan 
pascaproduksi. Hasil rancangan karya berupa company profile digital 
dipublikasikan melalui Gmail, WhatsApp, dan LinkedIn sebagai media distribusi. 
Kesimpulan dari proses pengembangan menunjukkan bahwa company profile ini 
akan digunakan pada saat pitching dan induction calon karyawan, sehingga 
diharapkan dapat memperkuat identitas perusahaan, meningkatkan brand 
awareness, serta mendukung komunikasi internal dan eksternal Froyo Story secara 
lebih efektif dan berkelanjutan. 
 

Kata kunci: profil perusahaan, purple cow, komunikasi korporat, penceritaan 
merek. 
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DEVELOPMENT THE COMPANY PROFILE  
OF PT FROYO KREATIF INDONESIA  

TO SUPPORT BUSINESS GROWTH 
 

 Laurencia Claresta 
 

ABSTRACT 
 

The background of this project lies in the rapid growth of the digital advertising 
industry in Indonesia, which continues to expand alongside the rise of social media 
ecosystems and the increasing need for companies to build effective communication 
with their audiences. This condition drives creative agencies to develop a strong 
identity that is well-documented and easily accessible. However, Froyo Story 
currently does not have a systematically arranged company profile that can be 
publicly accessed. Based on this issue, the objectives of this project are: (1) to 
introduce Froyo Story to prospective clients, partners, and employees in the digital 
creative industry in order to broaden business reach and establish strategic 
collaborations, and (2) to serve as an internal reference for employees and 
management in understanding the company’s core values, the slogan “Shock the 
Ordinary,” as well as the company’s direction, including its vision and mission. 
The concepts used in this project include corporate communication, company 
profile development, brand guidelines, the Purple Cow concept, stakeholder’s 
mapping, and the story-arc-based brand storytelling model. The design process was 
carried out through the production stages of Froyo Story’s company profile, 
consisting of pre-production, production, and post-production. The final output is 
a digital company profile published through Gmail, WhatsApp, and LinkedIn. The 
conclusion of the development process indicates that it will be used during pitching 
sessions and employee induction, thereby strengthening the company’s identity, 
increasing brand awareness, and supporting Froyo Story’s internal and external 
communication more effectively. 
 

Keywords: company profile, purple cow, corporate communication, brand 

storytelling. 
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