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PENGEMBANGAN COMPANY PROFILE
PT FROYO KREATIF INDONESIA
DALAM MENDUKUNG PERTUMBUHAN BISNIS

Laurencia Claresta

ABSTRAK

Latar belakang karya ini dibuat adalah adanya perkembangan industri periklanan
digital di Indonesia menunjukkan peningkatan yang signifikan seiring dengan
pertumbuhan ekosistem media sosial dan kebutuhan perusahaan untuk membangun
komunikasi yang efektif dengan audiensnya. Kondisi ini mendorong agensi kreatif
untuk memiliki identitas yang kuat, terdokumentasi, dan mudah diakses.
Sedangkan, Froyo Story hingga kini belum memiliki company profile yang tersusun
secara sistematis dan dapat diakses oleh publik. Berdasarkan permasalahan
tersebut, karya ini bertujuan untuk: (1) memperkenalkan Froyo Story kepada calon
klien, calon mitra, dan calon karyawan di industri kreatif digital guna memperluas
jangkauan bisnis serta membangun kerja sama strategis, (2) menjadi acuan internal
bagi karyawan maupun manajemen dalam memahami nilai perusahaan, slogan
“Shock the Ordinary,” serta arah pengembangan perusahaan yang meliputi visi dan
misi. Konsep yang digunakan dalam pengembangan karya ini meliputi corporate
communication, company profile, brand guideline, konsep Purple Cow,
stakeholder’s mapping, serta model brand storytelling berbasis story arc. Metode
perancangan karya dilakukan melalui proses produksi company profile untuk PT
Froyo Kreatif Indonesia yang mencakup tahap praproduksi, produksi, dan
pascaproduksi. Hasil rancangan karya berupa company profile digital
dipublikasikan melalui Gmail, WhatsApp, dan LinkedIn sebagai media distribusi.
Kesimpulan dari proses pengembangan menunjukkan bahwa company profile ini
akan digunakan pada saat pifching dan induction calon karyawan, sehingga
diharapkan dapat memperkuat identitas perusahaan, meningkatkan brand
awareness, serta mendukung komunikasi internal dan eksternal Froyo Story secara
lebih efektif dan berkelanjutan.

Kata kunci: profil perusahaan, purple cow, komunikasi korporat, penceritaan
merek.
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DEVELOPMENT THE COMPANY PROFILE
OF PT FROYO KREATIF INDONESIA
TO SUPPORT BUSINESS GROWTH

Laurencia Claresta

ABSTRACT

The background of this project lies in the rapid growth of the digital advertising
industry in Indonesia, which continues to expand alongside the rise of social media
ecosystems and the increasing need for companies to build effective communication
with their audiences. This condition drives creative agencies to develop a strong
identity that is well-documented and easily accessible. However, Froyo Story
currently does not have a systematically arranged company profile that can be
publicly accessed. Based on this issue, the objectives of this project are: (1) to
introduce Froyo Story to prospective clients, partners, and employees in the digital
creative industry in order to broaden business reach and establish strategic
collaborations, and (2) to serve as an internal reference for employees and
management in understanding the company’s core values, the slogan “Shock the
Ordinary,” as well as the company’s direction, including its vision and mission.
The concepts used in this project include corporate communication, company
profile development, brand guidelines, the Purple Cow concept, stakeholder’s
mapping, and the story-arc-based brand storytelling model. The design process was
carried out through the production stages of Froyo Story’s company profile,
consisting of pre-production, production, and post-production. The final output is
a digital company profile published through Gmail, WhatsApp, and LinkedIn. The
conclusion of the development process indicates that it will be used during pitching
sessions and employee induction, thereby strengthening the company’s identity,
increasing brand awareness, and supporting Froyo Story’s internal and external
communication more effectively.

Keywords: company profile, purple cow, corporate communication, brand

storytelling.

X
Pengembangan Company Profile..., Laurencia Claresta, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ii
HALAMAN PERNYATAAN PENGGUNAAN BANTUAN KECERDASAN
ARTIFISIAL (AI) iii
HALAMAN PENGESAHAN v
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH vi
KATA PENGANTAR vii
ABSTRAK viii
ABSTRACT ix
DAFTAR ISI X
DAFTAR TABEL xiii
DAFTAR GAMBAR xiv
DAFTAR LAMPIRAN xvii
BAB I PENDAHULUAN 1
1.1 Latar Belakang 1
1.2 Tujuan Karya 9
1.3 Kegunaan Karya 10
BAB Il KERANGKA KONSEPTUAL 12
2.1 Tinjauan Karya Sejenis 12
2.2 Teori/Konsep yang Digunakan 16
2.2.1 Corporate Communication 16
2.2.2 Stakeholder’s Mapping 20
2.2.3 Company Profile 21
2.2.4 Public Relations Writing 25
2.2.5 Marketing Public Relations 28
2.2.6 Brand Storytelling 30
2.2.7 Purple Cow 33
2.2.8 Creative Brief 35

X
Pengembangan Company Profile..., Laurencia Claresta, Universitas Multimedia Nusantara



2.2.9 lllustration
2.2.10 The Brand Identity Prism
2.2.11 Brand Guideline

BAB III RANCANGAN KARYA
3.1 Tahapan Pembuatan

3.1.1 Praproduksi
3.1.2 Produksi
3.1.3 Pascaproduksi
3.2 Rencana Anggaran
33 Target Luaran/Publikasi

BAB IV HASIL KARYA

4.1 Pelaksanaan
4.1.1 Profil Perusahaan
4.1.2 Hasil Pengumpulan Data
4.1.3 Creative Brief
4.1.4 Hasil Karya
4.2 Evaluasi

4.2.1 Review dengan Editor

4.2.2 Wawancara dengan Pihak Internal
4.2.3 Pandangan Pembimbing Ahli

4.2.4 Penyebaran Kuesioner Kepada Karyawan Internal

4.3 Anggaran Karya
4.4 Pendistribusian Karya

BAB V SIMPULAN
5.1 Simpulan

52 Saran

Pengembangan Company Profile..., Laurencia Claresta, Universitas Multimedia Nusantara

36

39

41

52
52

52

72

77

79

80

82
82

82

86

96

102

119

120

120

128

129

135

135

139
139

141



5.2.1 Saran Akademis
5.2.2 Saran Praktis

DAFTAR PUSTAKA
LAMPIRAN

Xii
Pengembangan Company Profile..., Laurencia Claresta, Universitas Multimedia Nusantara

141

142

144
151



DAFTAR TABEL

Tabel 1. 1 Perbandingan Kompetitor Froyo Story ........ccccoevievviienienciienienieeieee 7
Tabel 2. 1 Tinjauan Karya Terdahulu .............ccocoeiiiiiiiiiiiniiiiececeeee 12
Tabel 3. 1 Jadwal Wawancara Narasumber .............ccceveevuerieneenenieneeneeeneenne 56
Tabel 3. 2 Draft Penulisan Karya...........cocccoeviiiiiiiiiiiiieieceeece e 73
Tabel 3. 3 Timeline Penyusunan Karya...........cccccoevieriiiiieniiienienieeieeiceeeeene 79
Tabel 3. 4 Rencana Anggaran Penyusunan Company Profile ...............c..cccucu..... 79
Tabel 4. 1 Anggaran Penyusunan Company Profile ................ccceoueeeveeeenennnen. 135
xiii

Pengembangan Company Profile..., Laurencia Claresta, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1.
Gambar 1.
Gambar 1.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

1 Data Pengguna Internet Secara Global............ccccooeriiniiniiiinenenne. 1
2 Data Pengguna Internet di Indonesia ..........ccccoeceeveeveniencnncneenennne. 2
3 Internet Advertising REVenue............ccceeveeeiienieeiieieeieeeeeee e 3
1 Model Stakeholder’s Mapping ...............cccceecveveeecieioeeniienieeieeen. 20
2 SEOFY AFCreeeiieeeeeeeee ettt e 31
3 Struktur Creative BFIef .........cuoucueeeieeciieiieeieeiieeieeeiee et 35
4 Tlustrasi Karikatur.........cooveveerierieneiieneeeeseeeee e 38
5 Tustrasi KOMiK........cocoeveiiiiniiniiiienieeneeeeee e 38
6 TTustrasi Kartun........c.ceeoeriiiriiniiiienieeeeseeeceeee e 38
7 Tustrasi khayalan..........c.oocooeiiiiiiiiiiniieececee e 39
8 BraANd IACNLILY ...........oooeeeieeiieieeieee et 41
9 Additive Color MiXiNng ...........cccocceeviueeiieiieeiiiesie et 48
10 Subtractive Color MiXing .............cccoeceeeiueeieenieeiieiieeieeeieeeveeeees 48
1 Referensi Narasi Fairy Tale ...........cccouceevueeceaneeaiieiieeieeiieeieeee 62
2 Referensi Desain Latar Belakang.............ccccccoeviiniiiniinciiinienieen, 63
3 Referensi Desain atau Gambar Pendiri Perusahaan......................... 63
4 Referensi DEeSain ......c..coveveeiirieniiieneeeeeseee et 64
5 Referensi Desain Cover............coeuierirneicieniiiiiienieeeseeeeeeeene 67
6 Referensi Desain ........cceeviiviiriiiiiinieniiiieeeceeee e 68
7 Referensi Infographics ..........cocceeceeeceeieeeieeiieeieeieeee e 68
8 Referensi DeSain .......cceeueriiiiiiiiiiiieeieseeeeeeeee e 69
9 Font Cinzel DECOTAtiVE ......c..cevuiriiriiniiiieiienieeiesit et 70
10 Font Times New ROMan ........ccccoecvevieriiniiniiniinienccieeeeeene 70
L1 Layout 16:9........uoeiiiiieieeeeteee ettt 71
12 Color Pallete FTOYO StOTY ..cc.veviiiiieiiieiieeiieieeeie e 72
13 Outline dari Company Profile .............cccoouvvvevveeeciinoeencienienieennnn. 74
1 LogO FrOy0 StOTY .eooeiiiiiiieeiieeeeeee ettt 84
2 Logo Alva Digital NetWork........ccccccueeviienireiiienieiiieiieeieeee e 85
3 Struktur Organisasi FToy0o StOry ........ccceeieriieiieniiiiiieeieeceeeeeen 86
4 S10ZaN FrOYO StOTY...ccuiiiiieiieiiieiie ettt 94

X1V

Pengembangan Company Profile..., Laurencia Claresta, Universitas Multimedia Nusantara



Gambar 4. 5 Froyo Story Client ReCOTAS ...........cuoevueeeeeeieeciiesieeieesieeeeesieeeaeens

Gambar 4. 6 Froyo Story Portofolio .........cccccceeiiiiiieiiieieeiececeeeee e

Gambar 4. 7 Nilai Utama Froyo Story ......ccccceeiiieiieiiiieieeieeiieceeeeee e

Gambar 4. 8 Event Internal Froyo Story ........ccoocveiieiiiienieiiiiieceeeeee e

Gambar 4. 9 Daftar Klien Froyo Story........cccccoeviieiieiiiienieeiieieceeeeee e

Gambar 4. 10 Background dan SWOT Perusahaan............cceccveviienieniiennennnnne

GaAMDAT 4. 11 OBJECHIVE. ...ccueeeiieiieeiieeieeie ettt ettt seveesaeeaaeens

Gambar 4. 12 Target AUAICNCES ..............ccceeeeeeceieiieeiiieeieee et eaeens

GaMDBAT 4. 13 THSIGAL c..eoeeeeiieeieeeeeeeee ettt ettt ettt e e ebaeeaaeens

Gambar 4. 14 Brand POSItION...............cccccuvueveriisiiieeieneenie e 100
Gambar 4. 15 TONE Of VOICE.......c.ueecueeieeeieeciieeeeeeee ettt 100
Gambar 4. 16 Beberapa Bagian Dari Mandatories (Execution) ......................... 101
Gambar 4. 17 Timeline Produksi...........ccccevieririiiniiniiiienienieeieseeeeeseee e 101
Gambar 4. 18 EValUaST ....cccueriiriiiiiiiiiieiecieeeestee e 102
Gambar 4. 19 Log0 FTOy0 StOTY .....cceeeiuieiieiiieieeiteriie et 103
Gambar 4. 20 Kode warna #000000 .........c..oooeriierienirienienenieneeeeie e 103
Gambar 4. 21 Kode warna #T ......oooooiiee 103
Gambar 4. 22 Kode warna #3851d9 ......cccovieviriiiiiiiiienceeeeeeeeeene 104
Gambar 4. 23 Kode warna #0178 ......cccoiiiiiiiiiiiieeeeeeeeeeeeseee e 104
Gambar 4. 24 Kode warna #e6e5 ........cccooveviiiiiiiiiiinicececeeeeeseeene 104
Gambar 4. 25 Kode warna #623Cbe.......cccovveviriiniiiiiienicrieeieeeeeeseeene 104
Gambar 4. 26 Kode warna #bef2e9........cccoveviiiiiiiiiiiiiieeieseecceeene 105
Gambar 4. 27 Kode warna #ad 16 ........cccooveveriiiniiiiiienieeeeeeeeeeseeene 105
Gambar 4. 28 Kode warna #e000 ...........cocoeveriiriiiiiienieeeeeeeeeseeeene 105
Gambar 4. 29 Kode warna #1b5805 ......ccooiiiiiiiniiiiiieieeeeeeeceseee e 105
Gambar 4. 30 Kode warna #00c008..........cccoeviriiriiiiiienieieeesieeieeee e 105
Gambar 4. 31 Kode warna #b2e3b2.......ccccocveviriiiniiiiiienieeeeeeeeeseeene 106
Gambar 4. 32 Font Cinzel DeCOTAtIVE ......c..ccvueriiriieniiiieniienieeieseeieeee e 106
Gambar 4. 33 Font Times New ROMAN ........cccevvieviiiiiiiiniiniiienceieeeseeeene 107
Gambar 4. 34 Folder Aset Foto Kegiatan Internal Froyo Story...........ccceeeeee.. 107
Gambar 4. 35 Folder Aset Foto Penghargaan Yang Diterima Froyo Story........ 108

XV
Pengembangan Company Profile..., Laurencia Claresta, Universitas Multimedia Nusantara



Gambar 4. 36 Beberapa Supergraphics Company Profile ................cccccueeueenne... 110

Gambar 4. 37 Cover Depan Company Profile ...............cccoeveeevenceecveneeaeeannnn. 111
Gambar 4. 38 Table Of CORLENLS ........cccueeeeeeciieeieeiieeieecieeee et 112
Gambar 4. 39 Infographics OUF SLOFY..........cccceeueeeeeenieeiieeieeceenie e 112
Gambar 4. 40 Visi dan Misi FTOy0 StOry........cccceeviieniieiienieiieeieceeee e 113
Gambar 4. 41 OUF SEFVICES .....c.eocuevueviiiiiiesieeieetese ettt 114
Gambar 4. 42 Struktur OTZaniSaSI........cueerueeerrierieerireniieeiienieeieeenieesreenseesseensees 115
Gambar 4. 43 Infographics Pencapaian Froyo Story ........cccccoeevevieiciienienieennen. 116
Gambar 4. 44 Top CaSe STUALES ..........ccueeeeeeeeeeieeiiiesieeeieeeie e eae s 117
Gambar 4. 45 Salah Satu Other Case Studies ............c.ccoevceeeceeiceeecieeiaaieenen. 117
Gambar 4. 46 Event Internal FTOy0 StOTY .....c.coovieeviiiiiieiieieeieeie e 118
Gambar 4. 47 CIOSIAG PAGE .........ooccueeeeeeeiieiieeieeiieee ettt 119
Gambar 4. 48 Jumlah Responden dan Asal DiviSi.........ccceveeeviienienciieniienieene. 129
Gambar 4. 49 Pemahaman Tentang Froyo Story.........ccccceevieeiiienienciienieeieeee. 130
Gambar 4. 50 Pemahaman Tentang Budaya, Nilai, dan Arah Pengembangan
Perusahaan.........cooueiiiiiiiiiiie et 130
Gambar 4. 51 Karakter dan Keunikan...........c.ccocovieiiiiiniininiinciiccienceeee 131
Gambar 4. 52 Kejelasan ISi........ccoevieeiiieiiiiiiieiiecieeeeeeeee e 131
Gambar 4. 53 BagIan FaVOFILe........ccoceueeveieciieeieeiieeiie ettt siaeeae e eeees 132
Gambar 4. 54 Alasan Memilih Bagian Favorite.............cccoeoevvvenceecieneeninanen. 133
Gambar 4. 55 Kesesuaian dengan Brand Guideline ................cccccoeeuveeueenennnne.. 133
Gambar 4. 56 Kesan Terhadap Company Profile .............cccccoevvevveecvenenaenanen. 134
Gambar 4. 57 Penilaian Company Profile...............ccccoueeveeeceeeceeneeecienieeieennn. 134
Gambar 4. 58 Bukti Pendistribusian Company Profile (Gmail) ......................... 136
Gambar 4. 59 Bukti Pendistribusian Company Profile (Whatsapp) ................... 137
Gambar 4. 60 Bukti Pendistribusian Company Profile (LinkedIn)..................... 138
XVi

Pengembangan Company Profile..., Laurencia Claresta, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran 1 Hasil Karya Company Profile Froyo Story ........cccccceevvveiienieennnenne. 151
Lampiran 2 Surat [zin Pembuatan Karya..........ccccceceviiiininiininieneienieeee, 158
Lampiran 3 Bimbingan Tugas AKDIr .........ccceveiiiniininiinieeeeeee, 159
Lampiran 4 Pro-step 04 ........coooouieiiiieniiienieieeeeeee ettt 161
Lampiran 5 Konsultasi Bimbingan Pembimbing Ahli.........c..ccccooeniniinnnnnne. 162
Lampiran 6 Dokumentasi Konsultasi Bimbingan dengan Pembimbing Ahli..... 164
Lampiran 7 Hasil TUINItIN.....oooiiiiiiiieeeececeeseeeee e 165
Lampiran 8 Hasil Wawancara (Pengumpulan Data)...........ccccoeeveriiienieniienenne. 166
Lampiran 9 Hasil Wawancara (Evaluasi) .........cccceevivviiiiniieniiienieeieeieeee 185
Lampiran 10 Hasil Google Forms — Kepada Karyawan Internal (Evaluasi) ...... 197
Lampiran 11 — Dokumen Creative Brief...........cccccooevervenoieneenenieneniesieneeenes 198
Lampiran 12 — Qutline Company Profile.............c.ccccouceeivueecieneeeciieiieeieeeeenen, 199
Lampiran 13 — Bukti Diskusi Mengenai Company Profile........................c........ 200
Xvii

Pengembangan Company Profile..., Laurencia Claresta, Universitas Multimedia Nusantara



