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Cindy Celia Jennifer

ABSTRAK

Industri payment gateway mengalami pertumbuhan signifikan seiring
transformasi digital di Indonesia, dengan ekonomi digital meningkat 14% dan
volume transaksi QRIS naik 148,5% pada 2025, menciptakan peluang strategis
namun menghadirkan tantangan digital clutter bagi penyedia jasa pembayaran
(PJP). PT YUKK Kreasi Indonesia (YUKK Indonesia) dipilih sebagai tempat
magang karena posisinya sebagai notable player dalam industri PJP Indonesia
dengan keanggotaan APGI dan peraih PRIMA Awards 2024-2025. Tujuan
magang meliputi mengimplementasikan pembelajaran perkuliahan dengan
praktik kerja nyata, memahami aktivitas content creator dan copywriter di divisi
Creative Marketing, serta membangun jejaring profesional di industri PJP.
Sebagai Creative Marketing Intern periode Agustus-Desember 2025, kerja
magang mencakup content production (content execution, talent content,
editing) dan copywriting artikel (SEO, advertorial, native advertising) dengan
supervisi Creative Marketing Supervisor. Mahasiswa terlibat dalam produksi
konten untuk event seperti Coinfest Asia 2025, merchant, foodcourt, serta
tutorial produk YUKK Merchant yang dapat dikaitkan dengan prinsip AIDA
dan content pillars strategy. Copywriting artikel mencerminkan Hierarchy of
Effects Model, mulai dari artikel SEO, advertorial seperti Jatim Park, hingga
native advertising. Pengalaman ini menekankan pentingnya creative marketing
terintegrasi dalam membangun brand awareness dan engagement, serta
mengidentifikasi kesenjangan antara pembelajaran akademis dengan kebutuhan
praktis industri yang memerlukan peningkatan kurikulum perkuliahan.

Kata kunci: Content Creator, Copywriter, Creative Marketing, Payment
Gateway. YUKK Indonesia
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THE ACTIVITIES OF CONTENT CREATOR AND
COPYWRITER IN THE CREATIVE MARKETING DIVISION AT
PT YUKK KREASI INDONESIA (YUKK INDONESIA)

Cindy Celia Jennifer

ABSTRACT

The payment gateway industry has experienced significant growth alongside
Indonesia's digital transformation, with the digital economy increasing by 14%
and QRIS transaction volume rising by 148.5% in 2025, creating strategic
opportunities while presenting digital clutter challenges for payment service
providers (PSPs). PT YUKK Kreasi Indonesia (YUKK Indonesia) was chosen for
the internship because of its position as a notable player in Indonesia's PSP
industry with APGI membership and PRIMA Awards recognition for 2024-2025.
The internship objectives included implementing academic knowledge through
practical work experience, understanding the activities of content creators and
copywriters in the Creative Marketing division, and building professional
networks within the PSP industry. As a Creative Marketing Intern from August to
December 2025, responsibilities encompassed content production (content
execution, talent content, editing) and article copywriting (SEO, advertorial,
native advertising) under Creative Marketing Supervisor supervision. Active
involvement included content production for events such as Coinfest Asia 2025,
merchants, foodcourts, and YUKK Merchant product tutorials, associated with
AIDA principles and content pillars strategy. Article copywriting reflected the
Hierarchy of Effects Model, ranging from SEO articles and advertorials such as
Jatim Park to native advertising. This experience emphasizes the importance of
integrated creative marketing in building brand awareness and engagement, while
identifying gaps between academic learning and practical industry needs
requiring curriculum enhancement.

Keywords: Content Creator, Copywriter, Creative Marketing, Payment Gateway.
YUKK Indonesia
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