
 

 

22 

DAFTAR PUSTAKA 

 

Bazi, S., Filieri, R., & Gorton, M. (2023). Social media content aesthetic quality 

and customer engagement: The mediating role of entertainment and impacts on 

brand love and loyalty. Journal of Business Research, 160, 1–

15. https://doi.org/10.1016/j.jbusres.2022.113778 

Bellantoni, P. (2005). If it's purple, someone's gonna die: The power of color in 

visual storytelling. Focal Press. 

Dessart, L., & Pitardi, V. (2019). How stories make us feel: Nostalgia in digital 

brand storytelling. Journal of Consumer Marketing, 36(6), 696–704. 

https://doi.org/10.1108/JCM-11-2017-2460 

Kress, G., & van Leeuwen, T. (2020). Reading images: The grammar of visual 

design (3rd ed.). Routledge. 

Mercado, G. (2011). The filmmaker’s eye: Learning (and breaking) the rules of 

cinematic composition. Focal Press. 

https://doi.org/10.1016/j.jbusres.2022.113778
https://doi.org/10.1108/JCM-11-2017-2460

	DAFTAR PUSTAKA

