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AKTIVITAS CONTENT CREATOR DI PT MORADI 
(ORANG TUA GROUP) 

 
 Jennifer Jane Mulyo 

 
ABSTRAK 

 

Dalam industri ritel modern, terutama pada bisnis convenience store, keberadaan 
content creator dan aktivitas content planning memegang peranan penting dalam 
membangun citra merek serta menjaga keterlibatan audiens. Strategi konten yang 
terarah memungkinkan perusahaan menyampaikan informasi produk, layanan, 
serta program promosi secara lebih efektif dan relevan di tengah persaingan pasar 
yang dinamis. PT Moradi sebagai perusahaan yang menaungi MOR Mart 
memanfaatkan aktivitas ini untuk memperkuat komunikasi digitalnya. Kegiatan 
magang dilaksanakan selama enam ratus empat puluh jam dengan peran 
pemagang sebagai content creator. Metode kerja yang diterapkan mencakup 
pencarian dan pengembangan ide konten, penyusunan kalender konten, serta 
pelaksanaan strategi media sosial. Selain itu, pemagang juga mengelola Key 
Opinion Leader (KOL) guna meningkatkan jangkauan informasi dan pemasaran 
perusahaan. Hasil pelaksanaan magang menunjukkan bahwa pemagang 
memperoleh peningkatan keterampilan dalam produksi konten digital, analisis 
kebutuhan audiens, serta penerapan strategi pemasaran berbasis media sosial. 
Proses ini juga memperlihatkan tantangan berupa hambatan komunikasi internal 
akibat kurangnya arahan terperinci. Sebagai kesimpulan, pengalaman magang di 
PT Moradi memberikan pembelajaran signifikan mengenai pentingnya konten 
dalam mendukung komunikasi perusahaan. Penerapan teori perkuliahan terbukti 
membantu pemagang beradaptasi dan bekerja secara profesional. Kegiatan ini 
diharapkan dapat menjadi bekal untuk menghadapi peluang karir di bidang kreatif 
dan komunikasi pemasaran di masa mendatang. 

 
 
Kata kunci: Content Creation, Key Opinion Leader (KOL), Orang Tua Group 
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ACTIVITY OF A CONTENT CREATOR AT PT MORADI 
(ORANG TUA GROUP) 

 
 Jennifer Jane Mulyo 

 
ABSTRACT 

 

In the modern retail industry, particularly within convenience store businesses, 
the presence of content creators and structured content planning activities plays a 
crucial role in building brand image and maintaining audience engagement. A 
well-directed content strategy enables companies to communicate product 
information, services, and promotional programs more effectively and relevantly 
amid dynamic market competition. PT Moradi, as the company behind MOR 
Mart, utilizes these activities to strengthen its digital communication efforts. The 
internship program was conducted over six hundred and forty hours, during 
which the intern served as a content creator. The methods applied included 
searching for and developing content ideas, creating a content calendar, and 
executing social media strategies. Additionally, the intern was responsible for 
managing Key Opinion Leaders (KOLs) to enhance the company’s information 
dissemination and marketing reach. The results of the internship show that the 
intern gained improved skills in digital content production, audience needs 
analysis, and the application of social media-based marketing strategies. The 
process also revealed challenges, particularly communication barriers due to a 
lack of detailed guidance. In conclusion, the internship experience at PT Moradi 
provided significant insights into the importance of content in supporting 
corporate communication. The application of academic theories proved helpful in 
allowing the intern to adapt and work professionally. This experience is expected 
to serve as a valuable foundation for future career opportunities in the creative 
and marketing communication fields. 

 

 
Keywords: Content Creation, Key Opinion Leader (KOL), Orang Tua Group 
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