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“FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT BELI (STUDI
PADA KONSUMEN FROZEN FOOD BENFARM)”

(Adi Winata Soleman)

ABSTRAK

Penelitian ini dilatarbelakangi oleh rendahnya purchase intention konsumen
terhadap produk frozen food Benfarm meskipun brand awareness melalui TikTok
tergolong tinggi. Survei awal menunjukkan 87,2% responden belum berminat
membeli karena konten promosi dinilai kurang menarik, kurang kredibel, dan tidak
memberikan informasi yang meyakinkan. Penelitian ini bertujuan menganalisis
pengaruh Information Quality, Information Quantity, Information Credibility,
Information Usefulness, dan Information Adoption terhadap Purchase Intention
menggunakan pendekatan kuantitatif dengan desain descriptive research dan cross
sectional, serta analisis SEM-PLS melalui SmartPLS 4. Hasil penelitian
menunjukkan bahwa kualitas, kuantitas, dan kredibilitas informasi berpengaruh
positif terhadap Information Usefulness, yang selanjutnya berpengaruh terhadap
Information Adoption, dan pada akhirnya meningkatkan Purchase Intention.
Temuan ini menegaskan bahwa optimalisasi strategi komunikasi pemasaran digital,
khususnya pada konten TikTok, diperlukan untuk menghadirkan informasi yang
lebih relevan, kredibel, dan meyakinkan dalam mendorong niat beli konsumen.

Kata kunci: Information Quality, Information Quantity, Information Credibility,
Information Usefulness, Information Adoption, Purchase Intention.
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“Factors Influencing Consumer Purchase Intention (A Study on Benfarm
Frozen Food Consumers)”
(Adi Winata Soleman)

ABSTRACT (English)

This study is motivated by the low purchase intention toward Benfarm frozen food
products despite the relatively high brand awareness generated through TikTok. An
initial survey showed that 87.2% of respondents were not interested in purchasing
because the promotional content was perceived as unattractive, lacking credibility,
and not providing sufficiently convincing information. This research aims to
examine the influence of Information Quality, Information Quantity, Information
Credibility, Information Usefulness, and Information Adoption on Purchase
Intention using a quantitative approach with a descriptive research design and
cross-sectional method, analyzed through SEM-PLS with SmartPLS 4. The results
indicate that information quality, quantity, and credibility have a positive effect on
Information Usefulness, which subsequently influences Information Adoption,
ultimately increasing Purchase Intention. These findings highlight the importance
of optimizing digital marketing communication strategies, particularly TikTok
content to deliver more relevant, credible, and convincing information that can
effectively encourage consumer purchase intention

Keywords: Information Quality, Information Quantity, Information Credibility,
Information Usefulness, Information Adoption, Purchase Intention.
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