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PENGARUH PRODUCT FEATURES, BRAND IMAGE, 

PRODUCT PRICE, SOCIAL INFLUENCE TERHADAP 

PURCHASE INTENTION SMARTPHONE VIVO (STUDI PADA 

SMARTPHONE VIVO) 

Frelie Subiyanto 

ABSTRAK 
 

Perkembangan teknologi yang semakin pesat telah memengaruhi perubahan 

perilaku konsumen dalam memilih smartphone dengan berbagai inovasi dan nilai 

yang ditawarkan. Dalam beberapa tahun terakhir, Vivo mengalami penurunan 

penjualan di pasar Indonesia sehingga diperlukan analisis yang lebih mendalam 

untuk memahami faktor yang memengaruhi minat beli konsumen terhadap 

produknya. Penelitian ini berfokus pada smartphone Vivo dan dilakukan pada 

responden yang berdomisili di wilayah Jakarta, Bogor, Depok, Tangerang, dan 

Bekasi dengan tujuan untuk mengidentifikasi pengaruh Product Features, Product 

Price, brand image, dan Social influence terhadap purchase intention. Penelitian 

ini menggunakan Theory of Planned Behavior (TPB) yang menjelaskan bahwa 

minat beli dibentuk oleh sikap, norma subjektif, dan perceived behavioral control. 

Metode penelitian yang digunakan adalah kuantitatif melalui penyebaran kuesioner 

online dengan skala Likert 1-5 kepada 130 responden yang telah mengetahui produk 

smartphone Vivo. Data dianalisis menggunakan perangkat lunak IBM SPSS versi 

27 dengan teknik regresi berganda untuk menguji hubungan antar variabel. Hasil 

penelitian menunjukkan bahwa Product Features, Product Price, brand image, dan 

Social influence memberikan pengaruh positif dan signifikan terhadap purchase 

intention konsumen terhadap smartphone Vivo. Temuan ini menunjukkan bahwa 

peningkatan kualitas fitur, penyesuaian nilai harga, penguatan citra merek, dan 

pemanfaatan pengaruh sosial merupakan strategi yang penting untuk meningkatkan 

minat beli konsumen terhadap produk smartphone Vivo di Indonesia. 

 

Kata kunci: Fitur Produk, Citra merek, Harga produk, Pengaruh Sosial, Keputusan 

pembelian 
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“THE INFLUENCE OF PRODUCT FEATURES, BRAND 

IMAGE, PRODUCT PRICE, AND SOCIAL INFLUENCE ON 

PURCHASE INTENTION OF VIVO SMARTPHONE (A STUDY 

ON VIVO SMARTPHONE)"   

 Frelie Subiyanto 

ABSTRACT (English) 
 

The rapid advancement of technology has significantly influenced consumer 

behavior, particularly in the way individuals select smartphones based on 

various innovations and the value offered. In recent years, Vivo has 

experienced a decline in sales within the Indonesian market, highlighting the 

need for a more in-depth analysis to understand the factors that shape 

consumers’ purchase intentions toward its products. This study focuses on 

Vivo smartphones and targets respondents residing in Jakarta, Bogor, 

Depok, Tangerang, and Bekasi, with the aim of examining the influence of 

Product Features, Product Price, brand image, and Social influence on 

purchase intention. This study adopts the Theory of Planned Behavior (TPB), 

which explains that purchase intention is shaped by attitude, subjective 

norms, and perceived behavioral control. A quantitative research method was 

employed by distributing an online questionnaire using a five-point Likert 

scale to 130 respondents who were already familiar with Vivo smartphone 

products. The collected data were analyzed using IBM SPSS version 27, 

applying multiple regression analysis to assess the relationships among the 

variables. The findings reveal that Product Features, Product Price, brand 

image, and Social influence all exert a positive and significant effect on 

consumers’ purchase intention toward Vivo smartphones. These results 

suggest that enhancing Product Features, adjusting price value, 

strengthening brand image, and utilizing Social influence are crucial 

strategies for increasing consumer purchase intention toward Vivo products 

in Indonesia. 

 

Keywords: Product Features, Brand Image, Product Price, Social Influence, 

Purchase Intention 
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